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Women in Indian Cinema

Prof. BharatbhaiBoghabhai Rathod, Assistant Profesor, History, Govt. Arts and Commerce
College, Jafrabad.

Hindi cinema has been a major point of reference for Indian culture in this century. It
has shaped and expressed the changing scenarios of modern India to an extent that no preceding
art form could ever achieve. Hindi cinema has influenced the way in which people perceive
various aspects of their own lives. The three movies that we discuss here have three different
points of view towards women. To some extent they identify areas where ~~modern feminism"
comes into contact with ““traditional values." The analysis which follows tries to decipher and
articulate these points of view. It also attempts to determine the ways in which these films affect
the discourse generated by the Women's Movement. But before the analysis we summarize the
plots of these films.

The first film analyzed is the 1994 blockbuster Mohra. It is standard Bombay fare
featuring stars like Akshay Kumar (as Amar Saxena), Raveena Tandon (as Roma Singh), Sunil
Shetty (as Vishal Agnihotri) and Naseeruddin Shah (as Mr Jindal). Vishal is imprisoned in the
jail where Roma's father is the superintendent. Roma goes to visit her father's jail in order to
write an article about it. There some prisoners try to rape her. Vishal rescues her from them.
Roma finds out that Vishal is imprisoned for murder. On probing she finds that Vishal had been
married and his wife's sister had been raped and killed by some boys in her college who were
under the influence of drugs. Due to a corrupt prosecutor the boys went scotfree. They then tried
to rape Vishal's wife. She stabbed herself before they could get to her. In response, Vishal killed
all four of them and got imprisoned for it. Roma, with the help of Mr Jindal, the blind owner of
the paper she works for, arranges a second ""trial" for Vishal in which his case is reviewed and
he is released. Mr Jindal convinces Vishal that he should become a vigilante and Kill the real
culprits behind his wife and sister-in-law's deaths i.e. the drug dealers. Amar Saxena is a police
officer who is also involved in busting the two main drug dealers of their city, the evocatively
named Tyson and Gibran. Vishal starts Kkilling off their henchmen but Amar gets on his trail.
Despite that, Vishal finishes almost all of them off. Jindal now tells him to Kkill the
Commissioner of Police who he says is corrupt. But Vishal realizes that this is a setup and
confronts Jindal. It turns out that Jindal is not blind and he is actually an evil mastermind who

wanted Tyson and Gibran to be destroyed so that he could become the undisputed king of
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crime. He kidnaps Roma, who is now engaged to Amar, and is about to escape with her when

Amar and Vishal, together now, foil his plans in the expected way.

The next film we consider is Mother India, made in 1957 by Mehboob. This is the story
of Radha (Nargis Dutt) who marries Shamoo (Raj Kumar) and comes to his village. There she
discovers that Shamoo's mother, Sundar Chachi, has pawned their family land to pay for the
wedding. The village usurer, Sukhilala, takes three-fourths of their produce as interest on the
loan of 500 rupees (about $15) that he gave her. Every year they give most of their produce to
Sukhilala but they are unable to pay off the loan because all they give to him is counted as
interest. Sukhilala is able to get this deal through because Sundar Chachi is illiterate and has put
her thumb imprint on a contract she cannot read. In an effort to clear an arid piece of land which
they own, Radha and Shamoo try to move some big boulders. In this process one of the
boulders rolls on to Shamoo's arms and he has to have them amputated. He is unable to come to
terms with his helpless condition and runs away leaving Radha alone. Soon after this Sundar
Chachi dies. This is followed by a flood in which two of Radha's four sons die. Sukhilala offers
her food in return for her sexual favours. She resists for a long time but is unable to bear the fact
that her children are starving. So she goes to his place. Just as she is about to submit to him she
gets a divine signal that her husband is still alive. She leaves Sukhilala's house and confronts her
problems with new hope. Next we see her as an old woman and her two sons Birjoo (Sunil
Dutt) and Ramoo (Rajendra Kumar) as grown men. Ramoo is a responsible type but Birjoo is a
ne'er-do-well who resents the fact that Sukhilala continues to take three-fourths of their produce.
Birjoo's inability to control his aggression makes him a nuisance to the villagers and finally,
despite Radha's pleas, he is thrown out of the village and becomes a dacoit. When Sukhilala’s
daughter is getting married he threatens to come and abduct her. Radha assures Sukhilala that
she will protect his daughter's honour and, when Birjoo comes and tries to abduct her, Radha
shoots him dead.

The third film is Mirch Masala, made in 1989 by Ketan Mehta. It is the story of Sonbai
(Smita Patil) who works in a chili factory somewhere in the western part of preindependance
India. Her husband gets a job in the railways and leaves for the city. In the meantime the
Subedar (or tax collector, played by Naseeruddin Shah) arrives to collect taxes and he sees
Sonbai. He is attracted to her and asks the village headman, the Mukhi, to send her to him. He
sends the wrong woman. The next day she is passing by the place where the Subedar has his
camp. He stops her and grabs hold of her. She frees herself and slaps him. He asks his soldiers
to catch her. She runs into the chili factory where she works. The old muslim watchman Abu

Miyan (Om Puri) takes her in and closes the gates. A parallel thread is that of the Mukhi's wife,
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the Mukhiain, who is not treated well by her husband. She tries to drum up support for Sonbai

when she gets to know that her husband and all the men of the village have capitulated to the
Subedar and have agreed to hand Sonbai over to him. But her protest is rudely crushed by the
men, and the Subedar, accompanied by all the men of the village, reaches the factory. Abu
Miyan refuses to open the doors and the Subedar's men break it down and Kkill him. In the final
scene of the film the Subedar approaches Sonbai when suddenly the other women in the factory
take bags of chili powder and throw them in his face.

Let us now consider each of these films separately.

The main female character in Mohra is Roma Singh. She is a journalist working for a
newspaper called Samadhan (literally meaning solution). The name of the newspaper implies
that it is an activist publication typically expected to do battle with corruption and government
neglect. Roma's position as the assistant editor of this paper is supposed to establish her as an
activist journalist.

Her activism and the moral rectitude that it suggests along with her enterprising nature
(she lands up at her father's place without even telling him, she is not daunted by the idea of
roaming around in a jail) are the initial attempts to establish her as a ~~modern” woman.
However, the undercutting of this begins even as it is being established. She explains to her
father how she has managed to wangle a trip to meet him, he is a jail superintendent, by coming
up with the idea of doing a story about the jail he works in. Her professional life, the source of
her ““progressiveness,” is trivialized by the implication that she is just using it as a means to
further her family life. The operating assumption is that a professional woman's work is not to
be taken seriously and nor is she.

Throughout the film Roma's professional achievements are due to the intervention of her
powerful boss Mr Jindal. She is able to stand up to the editor by aligning herself with Jindal
who is the owner of the paper. She is able to get important meetings with police top shots
because of the influence that Jindal wields. We may initially assume that this is a gender-neutral
manifestation of the powermongering that is common in any such setup. Even from this
generous point of view we find that Roma's own competency is never allowed to be established.
In fact she is shown to be incompetent and even naive. Although her intentions are noble she is
unable to convince the ““jury" of Vishal's innocence. It is Jindal's intervention that makes the
difference and secures Vishal's release.

Jindal's eventual confession of his lust for Roma undercuts any notion that we could
have had of her being a journalistic force. When she gets Inspector Amar Saxena to give her the

files she requires by coming on to him we have already been invited to suspect that whatever
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she gets done is due to the fact that men, the real wielders of power, get led on by her sexual

charms and do her favours. This suspicion is confirmed by Jindal's professed attraction for her.
He wanted to have sex with her, and that is why he favoured her. He didn't back her
professionally for any other reason; she was no promising young protege deserving of
protection and help. She was simply a body which he had to possess.

Roma's body language is the other thing which is supposed to depict her as a " liberated"
woman. In all her encounters with Amar she is shown to be sexually aggressive. This doesn't
bring her down off her moral pedestal since the audience knows that they are going to fall in
love and, inevitably, get married. This knowledge is conveyed indirectly through a system of
codes within and outside the film's narrative and we will discuss these a bit later in this essay.
The construction of this sexual aggression follows concepts of male sexual aggression.

Roma is shown chewing gum and checking out Amar in the same way in which the boys
in Vishal's sister-in-law, Rita’s, college check her (Rita) out. Roma even sets up a rendezvous
with Amar where she wriggles and dances her way into his heart. This song sequence ~ Tip
Tipbarsapani” (literally “the rain is falling™) is probably one of the most explicit of such
performances to bypass the Indian Central Board for Film Certification. It is the apogee of the
trend of sexually explicit song sequences which started in the early '90s. It is these song
sequences which have relentlessly undermined the female characters in contemporary
commercial Hindi cinema. In Mohra this process of undermining is seen in all its glory.

Commercial Hindi cinema has had musical content from its very inception. Often
enough extremely popular songs have caused otherwise mediocre movies to achieve superhit
status. Mohra packed the theatres because of one of its songs: ~~ Tu cheezbadihai mast mast"
(roughly translated this means you are a very intoxicating thing.) Months before the actual
release of the film this song was at the top of the various top ten or top twenty countdowns
which have become an integral part of TV and radio programming in India in the '90s. Millions
of Indian's saw fragments of this song every week. A regular exposure to these fragments before
they saw the film established Raveena Tandon (the actress, as distinct from Roma Singh the
character) as the point of reference for this film. She was seen cavorting on TV screens months
before the relevance of this cavorting in the narrative scheme of the film was established for the
people who saw it. This was a process existing outside the framework of the film but it went a
long way in making two associations for the viewing audience. The first was that the character

that Raveena Tandon is playing in Mohra (later they will discover that she is called Roma) is an
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intoxicating thing ( Mast cheez). The second is that she, Raveena Tandon, is a mohra (literally

pawn, or piece on the chessbhoard).

It is the security of this knowledge, gained before entering the theatre, which allows the
audience (or at least the male component of the audience) to accept Roma's sexuality and even
revel in it. Divested of all politically unsettling possibilities Roma can relax into .. [the]
traditional exhibitionist role [in which] women are simultaneously looked at and displayed, with
their appearances coded for strong visual and erotic impact so that they can be said to
connote to-be-looked-at-ness.” ([LM71], original emphasis.) This fragment of Laura Mulvey's
analysis (from her essay ""Visual Pleasure and Narrative Cinema™) is not the only relevant one
in the context of the two song sequences that we are discussing ( ~"Tip Tip ..." and ~"Tu Cheez
...""). In both these sequences the woman serves as an erotic object for Amar Saxena on screen
and the male audience in the theatre which is expected to identify with him. In “"Tip Tip .." we
see Raveena Tandon in the distance as he approaches her. Her features are indistinct as she
wriggles and squirms. As soon as we come within proper sight of her the camera preserves the
two dimensional nature of her image by rushing in and showing us parts of her body.

“"One part of a fragmented body destroys the Renaissance space, the illusion of depth demanded
by the narrative, it gives flatness, the quality of a cut-out or icon rather than verisimilitude to the
screen.” [LM71]

At this point it is worth mentioning the scene in which Rita gets raped. She is chased by her
rapists into a bathroom. On the wall behind her we see a number of pin-ups of semi-nude
women. She falls to her knees in front of the jacuzzi thereby providing another pin-up image
and then slips into the water providing the ultimate wet-clothing schoolboy fantasy. The
iconising of the female body in the song sequences is almost subtle by contrast. The songs
demand more careful analysis because they have wider acceptance and more involved agendas.

The song sequence does not serve only to present the female body as spectacle. This is
an essential function too thereby bearing out another of Laura Mulvey's claims. But spectacle is
only one of the layers of meaning that the song sequence is made to bear.

At the most obvious level the song has a nominal diegetic purpose. For example, ~Tip
Tip ..." is supposed to be the seduction of the hero implying the point after which he and the
heroine are a couple. “"Tu Cheez .." is the age-old Hindi film device of penetrating the villain's
stronghold by means of song and dance. In recent years this flimsy narrative function has been
dispensed with and the concept of the "inserted” song has come into vogue. This is a song
which bears marginal relation to the plot and is inserted into the movie a few weeks after its

initial release to induce repeat viewing. Mohra has an insert which is called “"Mein
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cheezbadihoon mast mast ie. | am a very intoxicating thing, which is picturised on Raveena

Tandon.

The second level is that of spectacle which is accomplished in various ways, some of
which we have discussed. The third level of meaning is the explicit reassertion of dominant
values. The subtlest way of doing this is via body language. Both the song sequences we have
talked about are choreographed with movements which simulate sexual intercourse. In ~"Tu
Cheez ...", Akshay Kumar and the accompanying male dancers dance steps which are organized
around pelvic thrusts forward whereas Raveena Tandon and the female dancers tend to wriggle
around. The sexual position being implied is the male dominant one with the man doing the
work and the woman as the receptacle who has to be seen to be enjoying what is being done to
her. In another song "Subah Se Lekar Sham Tak (literally, from morning to evening) the heroine
pleads with the hero to make love to her from morning to evening. She is soft and submissive
and wants him to assume the active role by making love to her. At one point the hero mouths the
same phrase ( mujhepyarkaro ie. make love to me) but the accompanying visual of him bending
over her negates the possibility of it being interpreted as a handoff of his dominance.

The preeminence of Amar in this song is also a function of the fact that Roma and he
have gotten engaged. So now he is no longer just the lover, he is the husband. Roma's sexual
energy is extremely subdued here in comparison to the explosiveness of ~"Tu Cheez .." and
“Tip Tip .." She is now the wife and she has to reshape herself to fit this role. And her role as
seen in this song is similar to the role played by Vishal's wife in the movie's first song = Tum
Kitni Sundar Ho" (literally, you are so beautiful). The lyrics of the song, sung mainly by Vishal,
proclaim that she (his wife) is beautiful despite not having beautified herself. This contradicts
what is seen on screen (the beautification thing, she is actually quite good-looking). The point
being made is that for a husband the wife is always beautiful. Noble thought that, except that all
through we are being treated to closeups of various aspects of that beauty. Her coy and

submissive behaviour is in tune with the expectations generated by the way in which she holds

out her mangalsutra. By displaying her mangalsutra within a few seconds of her first
appearance she indicates to the audience who she is in relation to him.

Establishing relationships through such shorthands is a practice which runs through this film.
These codes are derived from a Hindi film based view of Indian (read Hindu) culture. One of
the first examples we get of this is when Roma is going around the jail and is attacked by some
of the inmates. As they are about to rape her Vishal appears. She runs over to him. As the

attackers come towards them Vishal uses some milk to draw a line on the floor between the two
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of them and the attackers. This is a reference to the line drawn by Rama's brother Lakshman in

the epic poem Ramayana to protect his sister-in-law Sita from the demons. By putting the line
on the floor Vishal indicates to the audience that he and Roma are related in the way that
Lakshman and Sita were. After this there can be no sexual possibilities between them. But by
doing this he also indicates and reaffirms the contemporary popular reading of the epic which
reaffirms the notion that a woman can be safe only under the protection of a man who is either
her husband or bears a chaste relationship towards her.

By projecting acceptable norms Mohra establishes itself firmly in the mainstream of
commercial Hindi cinema. Its toeing of the line is not a forced act, it is something that comes
naturally. I would submit that the ““line™ is not something which exists outside the film and has
to be “toed." It is a common contention that many of the attitudes towards women in movies
like Mohra are a legacy of the past. Writing in G, an Indian film magazine, Monica Motwani
states ~"The heroine may have metamorphised (sic) over the years, but she still cannot break
away from the shackles of certain norms set by Hindi cinema years ago."[MM96] On the other
hand there are some who posit a major progressiveness in attitudes towards women. In an article
in the Hindu Bhawna Somaya writes " In the process of performing her roles as a mother, sister,
wife, daughter or girlfriend, [the woman of today] most often, no longer forgets the importance
of her most vital role... as herself."[BS96] While this may be an extremely optimistic point of
view as the analysis of certain aspects of Mohra here shows, the doomsaying that Motwani
articulates may not be warranted either.

“Dominant values™ are a constantly evolving entity and films like Mohra contribute to this
evolution. The general structure of the discourse remains the same but even a film
like Mohra adds its own bit to it. For example, Roma's being a journalist is an attempt by this
film to bring the stereotype of modern woman as journalist into the discourse. The unfortunate
aspect of this is that the addition may not be the most progressive one imaginable. For this the
makers of Mohra have no one to blame but themselves. Almost forty years before Mohra, a film
was made which, if viewed in hindsight, may not seem to be that revolutionary, but which
engaged with the culture which produced it in a non-confrontational way and yet produced a
woman the likes of which Bombay cinema was rarely to see in the coming years. This film
was Mother India.

Mother India was made exactly ten years after India became independent of British rule.
The socialist experiment initiated by Nehru was in its early years. In this film the director,

Mehboob, attempts a marriage between socialistic ideals and "traditional values." But this film
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IS not a card-carrying communist film. Nor is it a mushy mythological movie with gods and

goddesses spouting medieval conservatism. Mehboob's vision is subtler than both.

The film opens with Radha as an old woman being asked to inaugurate a new canal
which has been constructed through her village. The men who preside over the function are
dressed in homespun and are all wearing Gandhi caps. They keep referring to her as the mother
of the village and refuse to let anyone but her inaugurate the canal. This initial sequence with its
plethora of contemporary (to that time) images is an important device for establishing the
context within which the rest of the film is to be viewed. Even before we get to know her story
we are informed of one certain incontrovertible facts: Radha is a survivor, she is the woman
who will usher in the new period of prosperity and development that stretches ahead.

That a woman should be identified with India is not surprising. The term ~Bharat
Mata" (literally meaning Mother India) is a part of the Indian psyche. Mother India starting the
way it does may make it seem like another feelgood melodrama about invincible motherhood
with its inevitably reductive reading of women. As the film proceeds with scenes of Radha and
Shamoo's marriage we are put in the familiar position of identifying the rhetoric of patriarchy.
There is a song accompanying the bridal procession which proclaims that the woman's fate is to
leave home. There is the scene in the bridal chamber where Radha coyly awaits her groom. As
he approaches her the voice singing in the background tells us how Radha is not special in any
way and her fulfillment lies in gaining the acceptance of her husband. She falls to his feet and
he picks her up and admires her.

These scenes and her subsequent submissive behaviour towards her husband and her
mother-in-law serve an important function in Mehboob's scheme of things. Radha is portrayed

as everywoman. She is a normal ideal wife and daughter-in-law. Her love for her husband is

equated to divine love. She is responsible and full of common sense. Essentially the
women in the audience are expected to identify fully with her and the men are invited to look at
her in a non-sexual light and identify her as their own wives or mothers or neighbours. This
initial process of forming a bond with the audience by making a direct connection with
perceived notions of the woman in the street is an important strategy. At various points in the
movie this connection is reemphasised. An example is the scene in which Radha decides to give
herself to Sukhilala in exchange for food for her starving children. She tears
her mangalsutra and throws it to the floor. In a scene which never becomes voyeuristic,
Sukhilala chases her around the room showering her with things. Finally, just as he is about to

be grab her she falls to the floor and discovers her mangalsutra lying right there. She
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immediately attributes this to the goddess whose statue Sukhilala keeps in his room. She picks

up her mangalsutra and leaves. The goddess has protected her chastity. In another direct
evocation of “Indian values" she is shown covered in mud when she goes to Sukhilala's home.

This evokes the Sanskrit shloka Paradareshumatrivat, pardravyeshulosthvat .... yah

pashyatisahpanditah” (Meaning: He alone is a truly wise man who sees another man's
woman as his mother and another man's wealth as dirt). The dirt covered woman Sukhilala lusts
after is the point of coincidence of motherhood and wealth.

This is not the only aspect of the portrayal that may be seen as politically incorrect by
'90s feminists. Radha has three sons while Shamoo ridicules Sukhilala for having a daughter.
Her sons are shown leading her by the hand even when they are very small. But even in the
beginning when Radha is a submissive bride the counterpoint is playing along. Shamoo's only
parent, Sundar Chachi, is a woman who has raised her only son alone and got him married off in
style. She is a strong woman who is good to her daughter-in-law and handles household matters
and agriculture with equal competence. When she gets duped out of her land by Sukhilala this
does not reflect on the fact that she is a woman. Her illiteracy is shared by all the men in the
village as well. In fact she puts up a spirited show at the village council meeting where her case
comes up for hearing. Sundar Chachi's independence continually offsets any negative impact
that Radha's initial submissiveness causes. It is significant that Radha comes into her own only
after the old woman finally passes away.

With three-fourths of the produce going to Sukhilala, Shamoo and Radha have to work
hard just to make ends meet. There are numerous images of Radha and Shamoo, sickle in hand,
harvesting the grain. In fact we ae even shown silhouettes of the two of them, sickle in hand,
with their heads tilted up looking into distance; a typically socialist image. She is alongside him
always, the perfect comrade, unhindered by her gender. There is no contradiction between this
role and the traditional wife's role. The effective interleaving of the shoulder-to-shoulder images
with the silent housewife images makes their coexistence credible.

When Shamoo leaves her and goes away because of his inability to deal with his own
inadequacy the stage is set for her to come into her own. The real break with the melodramatic
is the fact that Shamoo never comes back although she never loses hope. This hope is shown to
be the source of her strength as things go from bad to worse. But the strength is undoubtedly her
own. She takes on to herself the reponsibility for raising her children. Since her bullocks have

been taken by Sukhilala, she has to pull the plow herself. The close-up of Nargis Dutt as Radha
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with a plow on her shoulder pulling at it with an expression of pain and concentration is an

image which is burned into the mind of every Indian.

The song which accompanies this scene typifies the nullification of the seeming
dichotomy between the socialist working woman and the traditional Indian woman. The lyrics
are fatalistic in the extreme ( “"Duniyameinaayehain to jeena hi padega, jivanhai agar zeher to
peena hi padege" ie. If we have come to this world then we have to live. If life is poison then
we have to drink this poison.) It goes on further to declare that in this life only laajis a
woman's dharma. Both of these words have a number of meanings but the intended meaning
of laaj seems to be honour and that of dharma seems to be somewhere between duty and
religion. The point being that a woman can carry these fatalistic beliefs which are part of her
conditioning and use them in the service of the positive ethic of struggling against the odds.

Circumstances deteriorate till the scene in Sukhilala's house which has been discussed
above. Her womanhood and faith in the continuing wellbeing of her husband is renewed by
means of a deus ex machina which could really have been no more than a coincidence. She can
now go it alone and is shown doing so. The film now moves forward in time and shifts its
emphasis slightly. This second half of the film follows the scheme of the first half. Radha is
shown to be a typically doting mother who revels in the love and affection of her grown sons.
Again there is a safeguard which prevents us from thinking of her as a stereotypical wet-eyed
powerless dependant mother. This safeguard is the knowledge of the sacrifices she has made for
them and the fact that they owe their existence to her. But the process of identification is
encouraged as she goes through all the motions that would not be out of place in any of the
numerous mother-glorifying films that are turned out all the time.

Her son Birjoo turns into a dacoit. She tries to protect him from the villagers who want

to Kill him. She runs after him and pleads with the villagers to forgive him. But when he
abducts a woman from her marriage Radha takes a stand and tells him to return the girl or she
will shoot him. Birjoo scoffs at this saying that she is his mother and can never do something
like that. AT this point she says "I may be your mother, but I am also a woman" and she shoots
him dead as he gallops away. The lyrics that Radha had sung earlier “"In life laajis a
woman's only dharma" becomes more significant now with the only becoming emphasised.
Radha's act of solidarity with the girl being abducted is not because of any particular attachment
with that particular girl (in fact the girl is the daughter of her old enemy, Sukhilala.) It is an act
of solidarity with the whole of womanhood. And in putting this above Radha's love for her son,

Mehboob makes a really daring and progressive statement.
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In a recent piece on Kalpana Lajmi's 1993 film Rudaali, Radha Subramanyam raises a

number of questions as she tries to feel her way to describing her own position vis-a-vis that
film.

“Despite my intellectual and emotional involvement in the text, prompted by its
psychobiographic verisimilitude, its sophistication and complexity, | am led to question its
political implications. With the shortage of female-centered, let alone feminist, films in the
Indian cinematic context, with the dearth of positive role models in media representations, and
with the brute reality of hundreds of millions of women internalizing the roots of their own
destruction, would not a film that plays down the contradictions within female conciousness be
more useful? A sympathetic representation such as this can lead us to emapthize with rather
than question such contradictions. Or would a more simplistic portrayal fail because of its
reductive nature, because female audiences could not identify with superwomen free of
conflict? In Anglo-American feminist film theory of the past two decades there have been
different positions on the issue of what is the most appropriate form of feminist (self)
representation .. Rudaali opens up similar questions in the context of Third World feminist film
production; it does not, however , give us any easy answers." [RS96]

It would be simplistic to assume that Mother India provides the answers to the extremely
pertinent questions raised by Subramanyam. However, this film does address the contradiction
which Subramnyam points out here. Mother India's Radha is not a superwoman. She is
extremely believable. Yet she provides an empowering example. In her analysis
of Coma Elizabeth Cowie asks
“..Is the question of the image of Susan as progressive and positive posed within the film or in
relation to cultural values within the Women's Movement which are then brought to bear on the
film?" [EC79]

Cowie goes on to argue that the former question is worth posing. Subramanyam is not
sure which way this dilemma should be resolved. If Mother India, or for that matter Rudaali, is
interrogated without too much referrence to ““cultural values within the Women's Movement" it
can be seen as a genuine attempt to transform the discourse on women and make it more
progressive. The point | have tried to make all through my discussion is that Mother India may
seem to condone certain things which would be abhorrent to Western feminist values and would
seem to be quite retrograde to the west-influenced Indian feminist movement which is rightly
concerned with "".. the brute reality of hundreds of millions of women internalizing the roots of

their own destruction.” But if we look at the scope and reach of the contribution that a film
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like Mother India is capable of making then it may be a good idea to free it from having to bear

the burden of contemporary feminist ideology.
Mother India is not a film made by a woman but it gives important pointers to the issue of

representation raised by Subramanyam. The editor of Manushi , Madhu Kishwar writes

I have come to the point where | believe that the conflict is not so much between “western' and
“Indian' approaches ... [but] between those seriously engaged with people's lives and ideas and
those who use ideology as a substitute for ideas and facts." [MK96]

It is incontrovertible that Mehboob is ““engaged with people's lives and ideas" in the making of
this film. Whatever may have been his own ideological bent (it is doubtful that a male Hindi
filmmaker in the 1950s would have been a feminist) his film works towards constructing a
positive view of women. The film is as selfconcious of its role in shaping the discourse as the
most blatantly propagandist film. By taking the middle path between a reductive mother-wife
representation and a superwoman representation, it points the direction where the answer to
Subramanyam's questions may lie.

In her essay ""Visual Pleasure and Narrative Cinema,” Laura Mulvey laid down the

agenda for feminist film making.
" ...This is not to reject the [mainstream film] moralistically, but to highlight the ways in which
its formal preoccupations reflect the psychical obsessions of the society which produced it, and,
further, to stress that the alternative cinema must start specifically by reacting against these
obsessions and compulsions.” [LM71], emphasis added.

Ketan Mehta's 1989 film Mirch Masala signals itself clearly to be part of this
“alternative cinema.” One of the most important indicators of this is the role that the camera
plays. Throughout the film we never see any female body fragmented. By always keeping the
whole body in the frame and zooming in only on the face the camera always attributes person-
hood to the women in this film. This is no mean feat. In her critique of Rudaali, Radha
Subramnyam mentions one of the song sequences
...[the elements of the typical song and dance number in popular Indian movies] occur, in
Mulvian terms, through the fragmentation and stylization of the body in closeups and through
the occasional playing down of screen depth to create a one-dimensionality that suggests
objectification. This subtle objectification of woman in a self-consciously feminist text indicates
once again how hard it is to bring down the master's house with the master's tools." [RS96],

emphasis added.
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Mirch Masala, made four years before Rudaali, is also constituted in ~~Mulvian terms,"

but in direct opposition to them. The fragmentation which Subramnyam talks about and which |
have discussed in detail in the context of Mohra is shown to be absent in Mirch Masala. Its
absence is emphasized in the one song sequence which Mirch Masala has. The women dance in
a circle and we see the lustful Subedar looking at them but we never get to see them from his
point of view. They are always shown either from a distance, dancing in a group or as one
woman at a time with the bottom of the frame at knee height and the top of the frame about a
foot or two above her head. The camera as voyeur is repeatedly denied. There are a number of
scenes where the Subedar is shown sizing up women. In one scene he looks at Sonbai through a
telescope. We see him point the telescope and we anticipate the telescopic view of her that
almost any other film would provide. But it never comes and, by subverting this expectation
makes us aware that such an expectation existed. In a review of Bandit Queen, Linda Lopez
McAlistar writes

.. feminist filmmakers who want to take on the subject of violence against women in their
films need to (and do) find cinematic strategies to depict the violence in ways which don't incite
the audience members who might be so inclined to identify with the perpetrators.” [LLM95]

Not only does Mirch Masala bear out McAlistar's claim and prevent this identification,
it also implicates the audience by making them aware of the fact that they have undergone this
process of identification in the past.

Another important counterpoint to popular Hindi cinema is found in the character of
Abu Miyan, the old muslim who tries to protect the women from the Subedar. In Mohra we saw
how Vishal, a young muscular man, comes to Roma'’s rescue when she is about to be raped.
That virile and powerful image of the protective patriarchy is attacked by making Abu Miyan an
old decrepit soldier who can barely walk straight. The clear message is that the security offered
by the patriarchy's rhetoric, as articulated by Abu Miyan when he refuses to open the factory's
gate, is not backed up with any real strength. Whenever oppressive forces wish to they can kick
it aside contemptuously as the Subedar kicks aside Abu Miyan's gun after he is killed by one of
the Subedar's soldiers.

In 1971 Mulvey said that though an alternative cinema was possible " .. it can still only exist as
a counterpoint."[LM71] However Mirch Masala refutes this. Providing a counterpoint is an
important function of the film and, as we have seen above, it carries this function at various
levels. But Mirch Masala sees looking, which is one of the major "psychical obsession" of
popular film, as something bigger than popular film. The larger scheme of the film is to attack

the look, not only in cinema, but in the real world.
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When Sonbai is being harassed by the women in the factory who are trapped in there

with her she is taunted in an age old way. She is told that the fault lies in her beauty, at which
she turns around and asks ~“Why not in his look?" The women have no answer to that. Red
chilis serve as a powerful image in this film. When the Subedar’'s men are chasing Sonbai she is
shown running into a field where mounds of red chilis are drying. She falls on one of those
mounds. Sonbai sitting on that red background evokes the idea of menstruation. But before the
end of the movie it will be these same chilis, now in the form of powder, that the women throw
into the Subedar's eyes. Menstrual blood with the power to blind is flung in wave after wave
into the offending eyes. In small quantities chilis can spice up food, but, in larger quantities they
can burn. The final scene is an empowering one and it is only fitting that the tableau invokes an
image of Kali. Abu Miyanrefers to Sonbai as Kali because she is dark and as the blood-like haze
of chili powder clears and the Subedar falls in agony to the ground, we see Smita Patil, herself
an icon of the Women's movement, as Sonbai with a sickle in her hand, the dark lines
of kaajal emphasizing her Kali-hood.

Where the film is less successful is in its attempts to provide positive messages through the
character of the Mukhiain. This is not to say that her attempts to put her daughter in school and
her rallying the village women around Sonbai are not progressive images, they certainly are.

The only problem | have is that the Mukhiain's is a 1980s Women's Movement agenda. To

follow this in a film set in the 1930s is difficult without sacrificing verisimilitude to some
extent. An example is the scene where the Mukhiain leads the women to the factory beating
plates. The act of beating plates was an extremely popular form of protest used by women in the
1980s. By using this the film reaffirms its firm rooting in the Indian feminist movement. But
this, in itself, is not really too serious a problem. A small suspension of disbelief is enough to
get past it and into the film.

Writing in the “"Economic and Political Weekly," SupriyaAkerkar argues that

T ... women's movements can be treated as “discursive practices.' ... They do not depend for
their existence on prior theories of emancipation, but rather seek a new relation with theory
through localised articulation and understandings of emancipation.” [SA95]

While agreeing with this point of view | would like to add that the discourse which Akerkar
refers to is not independent of influences lying outside the Women's movement. It has been my
effort in this paper to look at the way in which three radically different films have affected the
discourse. It would be reductive to try and thread these three films together and pass judgments

on each of them. In a contemporary context each of them has their own importance; the reach
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and acceptability of Mohra far surpasses that of Mirch Masala which has to bear the cross of

being an “art film." Mother India's message of progressiveness and the subtle and effective way
it propagates this message is a plus for it which neither of the other films can claim. Mirch
Masala's militant feminism and empowering messages are far more acceptable in light of the
contemporary feminist debate than Mother India. Its cinematic progressiveness (in the way it
wields a sensitive, non-voyeuristic camera) shows up Mohra as a retrograde ultraconservative
film which undermines a seemingly progressive female character.

Each of these films, however, has the capability of affecting the discourse and, in fact, each of
these films has done so. The issues which these films raise and address are wide and varied. |
have made an attempt here to present different points of view on the same set of issues. It is my
belief that each of these films has something or the other to learn from the others. In the
foreseeable future it is unlikely that the strands that these films represent will merge or even
approach each other but a communication will eventually emerge between them which will
benefit all of them.
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The Depiction of Women in Indian Cinema
Introduction

Indian Women have excelled in every field and have engraved their names in many parts
of the universe, but there still seems to be a long route ahead before she attains equal status in
the minds of Indian men.

‘Most agricultural civilizations downgraded the status and potential of women, at least
according to modern Western standards and to the implicit standards of hunting-and-gathering
societies. Agricultural civilizations were characteristically patriarchal; that is, they were run by
men and based on the assumption that men directed political, economic, and cultural life.
Furthermore, as agricultural civilizations developed over time and became more prosperous
and more elaborately organized, the status of women deteriorated from its initial level.”

In a well-defined patriarchal society like India, even the cinematic world deems to
project women as in factual life. This is a good thing as films have mass appeal and at least
some if not all carry out a message to the public and try to create awareness. There is a myth
that women are characterized in films to prop up the male role rather than characterize them as
the one who keeps the narrative structure sinuous. Women are insinuated in films as bearing the
burden of sexual objectification that male roles cannot. Hence, they become the bearer, and not
the maker of meaning says Laura Mulvey (Mulvey 834). Most Indian women live a silent life
with enormous amount of sacrifices and retain their frustration within themselves for the sake of
societal pressure.

Women in Indian cinema are born with certain assumptions ranging from cult movies to
celluloid blockbusters like Sholay to more recent Fashion that employ themselves as in severe
gender issues. They are portrayed either as damsels in distress or demented feminists or simple
belly-shaking glam dolls whose sole ambition is to attract the attention of the male gender. In
many Indian films it is a common trend to insert ‘item numbers’ which bear no rational
connection to the film in anyways but with an assumption that the film is easily associated. As
Bindu Nair(2009:53)says, ‘Sometimes the one song ends up making the film a hit, such as
‘ChammaChamma’ from the film China gate.’

Occasionally, do we see a female being the protagonist of a film than merely being

objects of sexual desire. In some cases there appears to be a clash between ‘modern feminism’
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and ‘traditional values’. Indian cinema often acts like an emotional register and is very

resourceful while reading the characterization of “Women’.

I would like to line up the film Paroma and closely pay attention to the way in which a
traditional Hindu wife is deprived of her freedom and is confined by the emotional bonding
with the family. It appears to be impossible to gather together a woman character as anything
beyond the two incarnates — Madonna and Whore. Women in India were not expected to
express their feelings or to develop their personalities rather get accustomed to their individual
subjugation and succumb to the same. To use a women character in a film is to represent a
traditional figure as a symbolic image but many a times it is a mere wishful desire.

For the present discussion | have chosen the character Paroma as the centre subject, it
being a film directed by a female auteur Aparna Sen. The central character in the film Paroma is
a middle class Bengali housewife who is played by Raki Gulzar. This film makes a very strong
statement about the perception women have on their own body juxtaposed with a man’s
perception about her. The word Paroma in the ancient Indo-Aryan language which is Sanskrit
means ‘the supreme’ or ‘the very best’. In Hindu religion it is used as a prefix to show
admiration or reverence. In this film it takes a very long time to bring out her individuality
almost to the second half of the film.

The film embarks upon the title credits rolling over a Hindu Goddess Kali symbolizing
the bestower of liberation. Goddess Kali is an image of the vengeful mother-goddess. Her name
Paroma which roughly translates as ‘the ultimate woman’ in this film is subsumed by the many
relational identities associated with her in the family. She is called by different names in the
family such as bhabi (sister-in-law), kaki (aunt), mami (aunt), ma (mother) and bahu (daughter-
in-law). This marks the beginning of her identity -the given name Paroma being hidden and lost
in the different roles she plays within the family.

Paroma’s mother-in-law, we can say the doyen of the family makes a mention to a group
of women that she is alive only because her daughter-in-law (Paroma) takes very good care of
her and this establishes the fact that Paroma is indeed of very great importance to the family.
There is a point being made when the foreign -returned photographer’s assistant Sarah, tries to
understand if Paroma has an identity of her own and this is made sense to her and explained by
the patronizing males in the family. But Rahul Rai initiates her identity when he refuses to cast
her as Bhabi or Kaki even though Paroma suggests he addresses her either as Bhabi or kaki as
he wished indicating her parameters and hinting that she would be safe within these roles which
act as barriers for a woman and prohibiting any trespassers within the boundaries of decorum. It

is a custom in many Indian families where the female head has to serve hot food to their family
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and if this is not done they take up the blame for being a terrible house-wife. A scene where

Paroma’s children return from school screaming “Ma, ma have you not prepared cold coffee for
us?” IS quite interesting as one can see the duties of a mother in a close-knit Hindu family and
yet her limitations are countless when it comes to doing her own things at leisure. For example,
Paroma never finds the time to play the traditional instrument Sitar. Her education had an abrupt
end and her interest in sitar and poetry fades out because of her responsibilities as a Hindu
house-wife. No one in the family pays much attention to what a woman wants in life. Very
rarely do we see members of the family obtain the permission or suggestion from Paroma on
what is to be done. This is evident as Paroma’s husband asks his mother if she has any problem
in Paromamodeling for their guest — Rahul. As the head of the family Paroma’s mother-in-law
agrees and internally suggests it’s the least they can do to entertain their valuable guest.

The scene that preludes her children returning from school is an interesting one where
Rahul tries to stare at Paroma taking miniscule bites into a chili in utmost curiosity as if it was a
strange personal act where we as audience see a close up of it from the directors angle. The shot
is as though Rahul looks at this act through his camera lens. And interesting thing to note is that
this lunch scene has no background score weaved into it. The lunch scene starts with the cooing
of the cuckoo birds and there is a dead silence which builds up the moment. Women tend to
frame themselves and get a grip on what is generally the acceptable norm by the society and in
this case a patriarchal one. The male gaze tends to specify the degree of importance a woman
has in the society by means of provoking a female to take more interest in her own self.

The camera angles as well as the camera movements used by the cinematographer takes
the audience to a new world. When a female character takes up a central part of the screen the
camera never prowls at a woman. But when she is performing an action the camera always has a
tendency to creep around her body voyeuristically. This all adds up to turning a woman into a
spectacle. For example, In Chandni bar directed by Madhur Bhandarkar whose fixation for
every movie is ‘real’ has many scenes set up in a dance bar where women are scanned top to
bottom by the men in the bar. The natural contours of the body are made distorted by unnatural
ways of dressing to emphasize certain body proportions and for this very reason they are shot
from a low angle or a high angle to reveal cleavage.

The men in Indian cinema either projected as ‘romantic heroes’ or the ‘bad guy’ are
indubitably majestic on screen space unlike our female characters that always tend to lead a
surrendered life even on screen. As Vrinda Mathur (2009: 66) says, ‘The male characters of

Indian cinema, i.e. the heroes(those knights in shining armour) and the villains (those over-
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energetic sharks) move around the space of the movie like players in a deadly choreographed

game of chess — with the women characters as sacrificial pawns.’

It is quite apparent from the beginning that Rahul the photographer has a particular
interest in capturing beauty. One can stand by this point from the way he captures Goddess Kali
on the day of the religious function which is the opening scene of the film. By this one can
confirm that he has interest in aesthetically appealing subjects. Many of his subjects seem to be
centered on female oriented issues. We can justify this fact by encompassing his interest to
capture the “Indian house wife”. He proposes to pay peculiar attention to Paroma from the
beginning stating that she is a very beautiful traditional Indian woman. As the film grips along,
his fascination turns to personal from being a professional admirer of her beauty. In
reciprocation to that we see Paroma indulging and getting a sense of sexual undercurrent and
falling for the same. She tries to halt the modeling sessions but due to mere persistence from the
family she does so to accommodate the guest in every possible way. As the modeling sessions
go on she is made to realize her radiance and elegance by Rahul’s gaze. Although she seems
hesitant and apprehensive like for instance she covers her saree over her ankle in the first
modeling session. But eventually she tends to react amicably to Rahul’s desires. Rahul makes
her realize her value and teaches her to see the world from a different perspective. This is
symbolically shown when Rahul suggests to Paroma to see her own city from a high angle
where one gets a bird’s eye view of the same. As Anshoo Sharma (2009: 111) rightly says:

‘It is very symbolic when he says -learn to live life dangerously, because it is only when
one is ready to experiment and take chances that there is a possibility of gaining something
valuable in the process. And in a woman’s case that ‘something’ is realization of oneself as a
separate entity — complete and whole and not a mere extension of the rib of Adam.’

The films that focus on women protagonists showcase their search for self through their
bodies. This is quite outstanding in the film Chandni bar. Mumtaz character played by Tabu the
protagonist is forcefully sent by her maternal uncle to be a show girl in a dance bar. Her major
source of income was from performing in the dance bar. She would maximum need to groove
her body to the music and there would be scores of men willing to shed their money on her for
the very own reason — voyeuristic desires. This woman’s body is given the penultimate
magnitude in many of the films we see. And in these films the act tends to start with a rebellious
nature and the instrument being their body. As Jasbir Jain (2009: 121) has observed,

Rebel women are portrayed with ridicule and comedy. Rebelliousness need not always

be conclusive or even approved within the narrative structure. At times it may be part of the
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discourse on modernity and perceived as a potential threat to patriarchy through the values of

education/westernization/independence.

In a scene from Mirch Masala (1985) the protagonist Smitha Patil directs the tax
collector to drink water from the other side of the river. She says:
(This side is where human drink and the other side is where the animals drink)

This can be an indirect statement made to the tax collector referring him to being a
ruthless animal. Although the other women tend to run away at the sight of them approaching
Smitha Patil stands still reflecting her character instantly that nothing can demoralize her.
Having said much about rebelliousness and insubordination, it sometimes plays the part of a
discourse taken towards modernity in a sense that it threatens the patriarchal structure. This can
be called to mark the beginning of a revolutionary period that breaks the stereotypical and
conventional thoughts of a society.

A female protagonist who is shown to be wronged in the society and due to this suffers a
great deal in life. In other words, she is said to be victimized who endure the consequences. If
one notices it is always the female who bears the brunt of all the misfortunes. Possibly owing
this to their beauty and morality they are able to capture the hearts of the men. But this seems to
be taken for granted by the men.

Now, having discussed about how women are portrayed and the penalties they pay in
return are a myriad when it comes to how men are showcased. Although to digress a little from
the centre of discussion, it would be interesting to see how men would react if there was a
reverse of these situations. But what really happens in this case is that the men do not like to be
treated as anything below their dignity even if it was unintentional. As Anshoo Sharma (2009:
114) has rightly said, ‘They vent their anger, shun the women, and make them feel guilty. They
are never shown to be in a compromising position -groveling or pleading with their women.’

From this we can conclude saying there are varying degrees of norms set for men and
women in this patriarchal structure. This is otherwise called double standards of the male
outlook being more evident.

Paroma’s husband who is away on a business trip to Mumbai tends to sweet talk his
secretary to fulfill his desires. What would be interesting to note at this point is that this
particular scene goes unnoticed throughout the film. Other than his secretary no one knows the
true story and no one would even come to know because the secretary is about to get married. In
that case the secretary is not going to reveal this incident hoping to maintain her dignity and not
ruin her chances of getting married. In the shot after the secretary leaves, he abuses her and

slams the door. There is stark contrast in the way this matter is subdued as compared to what
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happens to Paroma eventually. One may argue that Paroma also had the freedom to keep up to

her appointments with Rahul as her husband was away. Husbands do not necessarily offer the
right kind of attention that is needed. Though this is an example of adulterated behavior by
Paroma, her husband is not better in this stance.

Much later Paroma is being ostracized by the family for the very reason that Rahul sends
her a copy of the life magazine where her photograph is explicitly put up with his signature.
This entirely shocks the family and creates a massive pandemonium. She is completely isolated
from the family and her mother-in-law falls sick. Paroma’s husband unreasonably blames her
for his mother falling ill and simultaneously tells her that he would teach the kids and that he
does not want his kids to be taught by a whore.

After Rahul has left to Greece her interest in house-hold work lacks interest. A woman,
who is so devoted and energetic to the family needs once upon a time, completely does her
share of chores listlessly. An observant husband asks her if she is keeping well, distressed
reciprocates her absent-minded stupor. After the husband is aware of the photograph he
condemns her and makes up his mind to shift to the guest room. In countering that Paroma
confronts him and questions him if he has never committed mistakes in his life? And a point
blank response — No! says it all.

One scene shows her husband frantically searching for a pair of cufflinks and scatters
the draws and cupboards. Paroma who is silently watching gives a hand once her husband asks
her maid to look for it. Paroma picks it up from the right draw and is diffident whether to hand
it to him or leave it on the table. We see Paroma in her initial behavior as in early part of the
film. Is this saying that she is attempting to get things back to normal? As Shoma A. Chatterji
(2002: 76) aptly says,

‘The fact that she knows precisely where things around the house, is a pointer to the
desperation a committed housewife like Paroma can be pushed to. It also proves her
vulnerability. The irony is that the chores she did with such love and affection can be done with
equal efficiency by Kamala, the maid, minus of course, the love and the affection Paroma put
into them.’

Paroma is deemed to be portraying an equal status of a maid in this illustration. However
it will be termed as an un-paid servant. Is this the kind of image that women would like to see
on screen? Paroma being a strong character should be standing up for herself. Even though her
routing was a little unusual to vast majority, this is Paroma’s point of view. The rupture created
between Paroma and her extended family exposes the cruelty of patriarchal insistence and poses

a threat to the male dominated society. The image of a mother she carries takes a toll when she
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puts her relationship before her motherhood. This does not necessarily mean she is insensitive

to her children’s feelings. Every human requires a companion and in this case her determinants
are surrounded by feelings of pleasure. As Shoma A. Chatterji (2002: 77) says,

“Hinduism and the patriarchy it functions within, insists on placing the mother on a
pedestal, which is natural and logical extension of the worship of the Mother Goddess to include
the family unit. The pedestal is conveniently used by the patriarchal family to reduce the same
mother to silence, absence and marginality, politically constructed to seemingly connote to the
woman concerned.”

As the narrative progresses, we embark upon something close to a peak. Paroma is
disheartened with the way her attempt to reconcile things with family was treated unfavorably
that she takes a drastic decision to end her life. She is admitted to a hospital and is diagnosed
with a brain hemorrhage where the doctor says her hair needs to be shorn off for the purpose of
an x-ray. On hearing this Paroma’s daughter sobs at her mother’s hair being shaven off. One can
notice a sense of hesitation from the members of the family as soon as they are informed that
the surgery would do Paroma some good. Does this signify their hesitation to her as a person
back into the family or just vacillation to the surgery? If it is evident that a surgery will save
Paroma from more harm and why would anyone have double thoughts about this. It is clear that
the family is in a dilemma to accept Paroma after such an incident and worried if the society
would brand them as we know they would. To speak for majority of the families in India
societal pressure plays a huge role in any decision the family makes. This is doubled up if the
family has many girls in the family. If any decision that is taken has to reflect on the society
then where is the question of living life to the fullest. One can understand if there is debate with
regard to being responsible but not to the extent where the society rules ones life. This indicates
a new beginning to Paroma or an end to all the discomfiture after all. As Mini Nanda (2009:
174) says, ‘Tonsuring of her hair seems to be a process of sloughing off her past, the pain and
the humiliation as well as thrusting a widowhood on her.’

Paroma stays rigid that she will not speak any of her family members. She requests for a
diary and a pen and begins to empty her feelings into the book. This self-defining act could also
be looked at as a prolongation to the letters she used to write Rahul. She mentions the daily
activities that happen in her nursing room. Paroma’s friend Sheila gets her a paper cutting of a
write about Rahul, which Paroma chooses to let go standing near her window. This could be a
mark made to erase the smallest trail of her past and to start a new beginning with vigor.

Paroma has a conversation with her friend Sheila where she asks Sheila to get her a job

as a sales assistant. When her family and the Doctor insist she goes through psychotherapy, she
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boldly says she has no guilt feeling inside her for her to go through any therapy. We see a fresh

air of confidence swing past Paroma’s character. One can notice the diary writing to have
started in the end of the film. Thereby stating the initiative Paroma has taken to express her
feeling. Paroma for the first time voices her opinion to her family members about her ideas to
work as a sales assistant. Even after each one trying hard to persuade Paroma to go through the
therapy, so that her life could flow in the direction as before she stands up for her self. This act
is again refreshing from the Paroma earlier on in the film and the rejuvenated Paroma.

The climax has us all thinking metamorphic derivations. We see Paroma spill the beans
to her shocked family about her new plans of taking up a job. And then her husband’s reaction
1s worth noting at this point as it comes as a shocker to him. He is taken by surprise at Paroma’s
decision and asks what people would think if his wife worked as a sales assistant for a very
menial pay. In spite of all the pushing and probing from the family Paroma stands stable no
matter what her family brands her as. She pans left to notice the plant sitting by the window sill
and the name flashes across her mind —

‘WohPatte! Calendula kaise? Haan Euphobiacontenopholia — Krishnapallavi!?’ (Those leaves!
Not Calendula! Yes, Euphobiacontenopholia’)

There by telling us that she has definitely come out stronger than before by finding her
inner-self and may be more. As Anshoo Sharma (2009: 117) says: ‘In conclusion one can say
that like phoenix she rises from her ashes — stronger, more capable. It is the rebirth of Durga ,
the Paroma who has realized her ‘Shakthi’ but in a new form, a different context.’
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Introduction

Hindi cinema has always been a major point of reference for Indian culture and society.
Not only has it shaped but also expressed the changing scenarios and contours of India’s
cultural and societal sentiments to such an extent that no other preceding art form could ever
achieve. Hindi cinema has influenced the way in which people perceive and deal with various
aspects of their own lives.

Cinema means different things for different people, for some it is the greatest and the
most appreciated medium of entertainment, while for others it is just a medium that
disseminates moving pictures. And then there are people who think that it is a medium that
reflects the true mood and the changing scenario or rather reality of the society that produces it.
Not only does it reflect, it also shapes and influences a society. One can say that cinema and
society influence each other. Cinema, is a true reflection of the society and what we see in
movies actually happens, otherwise where do these films get their inspiration from?

Movies now portray live-in relationships, girlfriends and boyfriends, pre-marital sex,
corruption, people following live and let live policy in life and family, liberal parents, colleges
are depicted like dating parties and professors like friends. Of course one has to admit that it is
all exaggerated and blown up, sometimes even in epic proportions, but the core idea, the crux,
the central theme, comes from the society itself. Obviously those situations and reflections of
life and society are exaggerated and blown up converting it all into a motion picture with
elements of drama, suspense and comedy so as to attract spectators.

The society and the world that we live in is changing and these changes are echoed in
the cinema. Let’s take the example of the humble and illiterate mother or ‘ma’ depicted in the
Hindi movies of 60’s, through the 70’s right till the 80'. The ‘ma’ was a female figure, an
epitome of sacrifice and hard work, caring and bothered about nothing but her children. She
burned the midnight oil to stitch clothes to afford two meals a day and to pay for the hero’s BA
degree, has slowly got replaced with the modern, educated and sometimes even independent
‘mom’.

The heroine who was normally a simple homely girl has now been replaced by a woman

who is not only educated and bold but is also confident about her sexuality. The hero no longer
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falls in love with a innocent uneducated ‘gaon-Ki-gori’. He has now been replaced by a simple

boy next door with no palaces to live in, with human capabilities, flaws and aspirations. The
result is that the audience can now easily relate with the lead characters of the film.

But there is a different aspect, a different side to the coin, as well; cinema itself can
herald or bring about changes in the society. It inspires fashion and crimes when people try to
mimic what they see in movies, failing to realise that what they see on screen is an altered or
modified version of reality that is made to look glamorous though instruments and technology
and that life like cinema is not predictable. But, there are some movies that bring about positive
changes as well like the recent change in the old policy followed by CBSE as a result the movie
Tare Zameen Par (2007). CBSE now gives extra time to dyslexic students for their board
exams. Similarly, public interest in hockey was renewed after the hit movie Chak De (2007). So
it wouldn’t be wrong to say that cinema isn’t just a source of popular entertainment for families
and individuals, but also a vehicle of social change, as it should be.

Audiences like to see the familiar on screen. They like to see what they know, what they
are aware of, what they believe and it is this reflection on screen that caters to the tastes and
sensibilities of the masses. People derive joy, pleasure and amusement when they watch such
films and therefore it is the audience that decides what goes into a film. Next it is the investor.
The producer of a film would want to invest in something that would fetch him some returns on
his investment and therefore they put their money in films that would make the audience happy
and consequently bring in the greens for the investors. Unless a film caters to the mass
audience, it will not be economically viable.

The representation of women is often used as a selling point of the films. Audience likes
to watch women on screen in various song and dance routines, in stereotypical images, in
various costumes ( as discussed in chapter 2) and the reflection of women on screen change
from time to time with changing trends in the continuously evolving society ( as discussed in
chapter 3).

It is true that the changing ideologies of a society have the power over what is depicted
on screen and how it is depicted but another truth is the fact that the patriarchal undercurrents in
our society are still the same. Women are still depicted in a way that caters to the male gaze.
Women are still categorised and this has been achieved through song and dance sequences,
through various forms of dress and through stereotypical images. All these factors help to
compartmentalise women, turn them into a fetish leaving no room for the real woman to be

depicted on screen.
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A cursory glance on the history on Hindi cinema and the changing trends of society and

cinema leads one to believe that Bollywood has progressed over time in terms of depiction of
women. Globalization and western culture has had a strong influence and a huge impact on the
content films, the locations where they are shot and even the settings. But a closer examination
of the films reveal that indeed there has been progress, but only in terms of technological
devices that are used for special effects, locations as in they are more scenic, the films have
begun to represent N.R.Is, the speech has westernised, the dresses have a modern influence and
the entire aspect of film making and marketing has becoming more commercial and corporate
like. It has truly become an Industry, a business.

Women are still depicted or portrayed in the old moulds of feminity. Heroines are
westernised, as is everything around them, but this has resulted in turning a woman into a
commodity that needs to be made a spectacle of so that the film can sell well. The western
influence and modernisation has led to more skin show in order to make the film commercially
viable as it is now sold to Indian as well as western audiences.

Mythology, religion, notions and ideas about family and tradition, cultural ethos, all of
these strongly influence Bollywood and consequently the representation of women on screen.
But one must understand that all these values that dictate the trends of Bollywood are ruled and
dominated by the premise of patriarchy and therefore women are represented in a manner which
is submissive to these values and therefore subject to control by men. “The women are shown in
subordinate roles, upholding traditional values. They represent the community and are seen as
repository of community values. Women authenticate a national/cultural identity. The body of
the woman is the carrier of cultural signs. Symbols of marriage like the mangalsutra, sindoor
etc. are fetishized.”

Women are represented as prototypes, one dimensional characters as daughters, wives,
daughter-in-law, courtesan, lover, widow. Such stereotypes have no personal traits, no
substance in terms of character and temperament; they only exist in relation to men, to heroes
on screen. They are there as foils to the male characters so as to highlight their characteristics.
Feminity as it is outlined by the premise of patriarchy is more often than not adhered to in
Indian films.

However, through an analysis of new emerging trends in Bollywood cinema as well as
the parallel cinema, it becomes clearly visible that some women break this mould. There are
films that portray women in bold and strong characters and sometimes even as individuals but
such films are not very successful commercially. And also the answer to the question whether

women in Hindi cinema are constructed so as to attract male gaze remains yes because even in

27 ISBN: 978-81-944799-0-1



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-1 (Theme: Culture)
those films, the heroines who played the bold, strong and individual characters were good

looking and attractive, they were used in various song and dance sequences and were objectified
through the use of costumes and other cinematic tools.

There have been attempts to emancipate women from the constraining stereotypical
moulds through representation of strong women characters in powerful roles in mainstream
cinema but they have been only partially successful because those films were made but they
weren’t very successful. The art movies or parallel cinema as they call it, emerging in the
1970s, avoided objectifying women, and focussed on showcasing the prevalent oppression and
exploitation of women in our society. But the overriding themes, ideologies and concepts of
religion, culture and tradition have a very strong foothold when it comes to Hindi cinema and
they entrap representation of women in fixed moulds of stereotypes strengthened by patriarchy.
“Events seldom catapult women characters of Indian cinema to a white-hot spotlight. They are
dumped into the quagmires of tension-packed fireworks of the home-prison or the ambitious
exploitations of healers and killers, lovers and betrayers. The women are shown as having no
spheres of their own, no independent identity, no living space. They go down in collective
memory as organic imperfections, ramshackle, rickety, unhinged creations, mere fictional
constructs of the ‘fragile — handle with care’ male ego.”

Hindi films with excellent photography, picturesque locations, designer costumes and
gorgeous heroines enthral and influence audiences in a manner which slowly and steadily
transforms the way they think and perceive the world around them. The youth that forms a large
chunk of the audience start aping what is shown in screen in terms of costumes, language, style
and above all the norms and ideologies highlighted by the films.

These ideologies prescribe that domestic bliss and societal recognition is achievable
only through submission to the pre-established hierarchies. One of the dictates of such
ideologies is that women should be submissive and subordinate to the males in family and in
society in general. Films often show heroes pursuing the heroines not with poetry, as the idea of
chivalry preaches, but with songs and sequences that manhandle the heroine, pestering her with
antics like playing with her dupatta, pulling and pinching her cheeks, blocking her path, coming
too close for comfort and sometimes even kissing her without her permission. The girl initially
tries to get away from this brute but finally gives in to him and accepts his love. The marvel of
marvels happens when she succumbs to such degrading antics and is won over by his charm. Is
it any wonder that eve teasing is rampant in this country when films show women giving in to

such demeaning and crude gestures used by the male in the film in order to court her?
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In case a girl is raped in a film, the girl is compelled to marry the perpetuator of such a

deplorable and detestable act. The girl isn’t even asked if she wants to spend the rest of her life
with the man responsible for violating her physically and psychologically in such a horrendous
manner and robbing her of her freedom. The woman becomes the property of the man who
ruined her life. If she refuses to marry her rapist she is immediately alienated from the society
and is deemed undeserving of anyone’s sympathy and support for she refused to marry the man
who violated her and then was willing to provide for her as his wife. The perpetuator, the
criminal here becomes noble and self-righteous for in the act of agreeing to marry the woman he
raped he’s redeemed himself. The victim, if she refuses to marry him, becomes ungrateful,
perverted and promiscuous for she refused a man’s offer of marriage, a man who as per the
norm, could have shrugged off all responsibility towards her.

Most Hindi films portray love stories between a rich boy and a poor girl or vice versa.
The predictable and often repeated story line being that they meet, fall in love, encounter
opposition from their respective families, communities and society and finally they get married
after innumerable trials and tribulations. The rich boy who wants to marry below his station is
considered noble, heroic, sacrificing and generous while a rich girl who wants to marry the poor
boy is often portrayed as fashionable, independent, spoilt, pampered and bratty who desperately
needs to be tamed and domesticated so as to bring her in line with what the society expects. In
other words she needs to wear Indian dresses with bindi and bangles, should be able cook and
serve to the family and finally should see her husband as her sole reason for existence. This she
is transformed into by the poor boy who as reward gets the woman as a trophy in the end. The
whole idea defies logic. Why would a rich and pampered girl want to marry a poor boy for there
are enough good men in the world with the same moneyed background? The underlying
patriarchal assumption being that any man is good enough to marry a girl, rich or poor doesn’t
matter.

A woman, in a film, who puts her aspirations, ambitions and career before family is
considered ruthless and also at time unwomanly but if a man does the same he becomes noble
and virtuous. If a woman does it she is to be condemned for her professional goals come in the
way of serving the family and her husband but if a man does it he is doing so to provide for his
family which is commendable. The double standards of the society and hypocrisy of the
patriarchal ideologies promoted by films are more than evident but such films are accepted by
the audiences and they go on to become hits. The same ideology and story is repeated film after
film transforming the ideology into a norm that soon becomes a trend followed by the people.

“Wielding the camera is probably a more onerous responsibility than wielding the pen, as the
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visual medium is several times more powerful than the written one. Add to this the sway that

tinsel town’s charismatic heartthrobs have over the masses and the job of filmmakers as arbiters
of taste and public opinion becomes that much more accountable.”

The ideology of patriarchy works through the concept of female morality setting
territorial limits for the whole idea of feminine identity and exposing the hypocrisy of male
attitude that ultimately seeks patriarchal domination of women. A female’s body remains
central to the society’s as well as her realization of self. Patriarchy, that asserts itself through
marriage, adultery and rape, works through the female body. On the other hand a female who
tries to resist patriarchy uses her body to express her freedom, desire and sexuality.

Powerful woman characters and their impact is eclipsed by the manner in which she is
depicted as stereotypes trapping a woman in roles that submit to the dictatorial conventions of
our society in the process inhibiting the qualities of a woman as an individual at peace with
herself and comfortable in the world of her personal aspirations and interests. This is because a
girl child in the formative years of growing up is conditioned through the process of
socialization where her freedom and liberty is cut down drastically. At a very young age she
learns to submit to the whims and fancies of the patriarchal society. She gives in to the tyrannies
of our society and forgets all about her own emotional, social and financial needs along with her
individual aspirations.

Women in our society are perceived and therefore represented as inferior beings. The
realities of the patriarchal society and the standards set by it make the woman under confident
and make her believe that the only form of security she can achieve is through obedience to the
society that terrorizes her to begin with. This ideology perpetuated by the masculine world
around her makes a woman consent to the unreasonable emotional, social and financial
demands made upon her, all in the name of peace, happiness, order and security.
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Dr.Jagruti M. Thumar, Assistant Professor (Economics)

L. D. Arts Collage - Ahmedabad.

INTRODUCTION

Women are the assets of India and they have contributed in almost every field and made the
country proud on every occasion. They are at the forefront, leading the country, creating
milestones and source of inspiration for many. In politics, Pratibha Patil, Meira Kumar, UPA
Chairperson Sonia Gandhi, Mayawati and Sheila Dixit,Nirupama Roy, in the socio-cultural
sector, MedhaPatekar, Arundhati Roy, Shobna Narayanan, Lata Mangeskar, Anjolie Ela Menon,
Rekha, Meera Nayar and many others, in sports, SaniaMirja, SainaNehwal, Mary Kom,are at
the top to name a few. Women are also playing an important role in national development and
economic development through corporate houses. They are not only working at the grassroots
level but are also participating in decision making. Jyoti Naik, Chairman of LijjatPapad, Kiran
Mazumdar, Chairman and Managing Director of Biocon, Naina Lal Kidwai, Deputy CEO of
HSBC, Ranjana Kumar, Ritu Kumar, Chairman of NABARD, Priya Paul, CEO of Escalife,
Priya Paul, Chairman of Apej Park Hotels . Indira Nooyi, Chairperson and CEO of PepsiCo,
Roshani Nadar, CEO of HCL are leaders in their respective fields. Currently, women are
contributing and participating in every field, politics, business, education, science and
technology, media, sports, art and culture etc. Women's empowerment is very important in the
development of the nation, be it economically, politically or socially. It refers to the process of
strengthening the hands of women who suffer from various disabilities, inequality and gender
discrimination.

The status of women in India is a paradox. If on one hand she is at the pinnacle of success
ladder, on the other she is facing the violence inflicted on her by members of her own family.
As compared to the women of the past in modern times have achieved a lot, but in reality they
still have a long way to go. Their path is full of obstacles. According to the 2011 census, India
has 940 females per thousand males, which is much lower than the world average of 984
females. There are many problems that women in India have to face daily. These problems have
become part and parcel of the lives of Indian women and some of them have accepted them as
their fate. About 50% of the world's population is in India, but India has shown a unequal sex

ratio, where women have a lower population than men. As far as their social status is concerned,
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they are not considered equal to men in all places. In Western societies, women have equal

rights and status with men in all walks of life. But gender disability and discrimination are still
found in India. The paradoxical situation is such that she was sometimes concerned as a goddess
and at other times only as a slave. Empowerment through women's media sources opens the
door for modernization of any society. The media's positive efforts towards women's
empowerment can positively help to improve the status of women in our country.

RESEARCH PROBLEM

The roles of women in India have been changing and women are now emerging from the
traditions of the past into a new era of freedom and rights. Empowerment of women is one of
the most significant priorities of the nation. The this research sheds light on the changes that
have been taking place in education, training, employment, social participation, and women's
participation in health over the years.

Indian women are slow to improve their abilities when we compare their capabilities and
society involvement with some countries like Australia, USA, Norway, Sweden and Finland etc.
It shows that Indian women still hesitate to face challenges in their life and become empowered.
Therefore, measure the extent of empowerment that Indian women have achieved through the
opportunities available so far will be a significant achievement in the process of empowerment.
In the last decade, empowerment of women has played an important role in the development
agenda. Governments, international organizations, private sector companies and many others
are paying attention to the importance of employment and other development opportunities for
women. While the focus is on the implementation of active labor market programs for women,
there is still a lack of information around "what works", as well as female feticide and infant
killing, acid attacks, rape and sexual harassment, honor killings are symptoms and substances
for women's disempowerment.

. THE RELEVANT QUESTIONS OF THE STUDY

1) Do women in India participate in decision making at home?

2) Do women make economic decisions in their life in India?

3) Do women in India have freedom of mobility in society?

4) How to improve women empowerment in India?

5) What is the roll of Media in the Women Empowerment?

RESEARCH OBJECTIVES

To study the role of media in the process of women empowerment.

To suggest the ways how media can accelerate the process of women empowerment.

To give recommendation and suggestions to boost women empowerment in India.
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This research is qualitative in nature but quantitative method has also been chosen. In this

segment we discuss data sources and statistical analysis that we are going to use. In this study

we used two types of data primary and secondary data.

First, primary data will be collected using survey questionnaires to be distributed to the women

from the three states of India: like Gujarat, Rajasthan and West Bengal. The household survey is

based on convenience sampling technique with a structured questionnaire. Also, structured

interview has been prepared to interview 60 selected women in this region. The secondary data

will be collected from the organizations as well as publications such as journals, newspapers,

magazines, books, Internet, and from other studies taken up by government or other

independent organizations.
ANALYSIS AND DISCUSSION
Table.1

VARIABLES

Respondents Age

20-30

30-40

40- 50

Educational Qualification

Primary

Secondary

Diploma/degree

none.

Marital Status

Single

Married

Divorced

Widowed.

Work Status

Student

Employed

Unemployed

Doing business

FREQUENCY (%)

70.5
20.3
10.1

02.0
29.6
67.4
01.0

30
67
01
02

8.4

42.6
33.7
15.2
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Husband shares household work

Yes 75.3
No 25.7
Income level per month

Less than 5000 3.0
5000 — 10,000 29.3
10,000 — 20,000 42.0
More than 20,000 25.7
Land

Yes 65
No 35
Media Exposure

Yes 90.6
No 10.4
Mobile Facility

Yes 90
No 10
Internet Knowledge

Yes 58
No 42
Read news paper

Yes 54
No 46

Source: (primary data)

It shows (Table.1) that most of the respondents are at the age group of 20-30 which represent
70.5 percent of the total and majority of respondents were married which represent about 67
percent of the total respondents. The table shows that women‘s educational qualification is good
with 67.4 percent of the total respondents are having diploma or degree qualification while it is
really a good sign that very few only have less education (1percent). A very small percentage of
respondents are not having any formal schooling. Previously ,in India number of women get
education was very less but from the data we can understand that the trend is changed and most
of our respondents have high qualifications because education is consider as a right for women
in India. It shows that about 75.3 percent of the respondents reacted _Yes‘ to the question that

their husband shares household work and 25.7 percent of respondent said _No‘ to the above
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question. The table shows that almost 42 percent of the respondents are in the income brackets

of rupees 20,000 per month and 25.7 percent of the respondent are in range of more than
20,000and 3 percent of the total respondents had fall on the very low income brackets. Then,
distribution of respondents‘ work status, the table shows that most of the respondents are
employed, Furthermore, as we know the women have the right to own assets in India so | tried
to focus on own land and houses as an assets in my study. The table (Table.1) show that 65
percent of women have own land and 35 percent of them are not having own land. Also, the
media exposure is a good signal that can show people‘s proximity towards the societal
happenings. The table shows that only 90.6 percent of the respondents are having exposure to
media and 10.4 percent of them were not exposed to the same. This result shows that majority
of women in India are interested in media and are very much influenced by the entertainment
media.

Analysis of Women Empowerment

Women's empowerment is multidimensional and very difficult to measure. It encompasses the
entire complex of interactions, roles, rights, and positions that surround a man versus woman in
a given society or culture (Mason, 1997). However, in our study we have tried to measure
female empowerment in household sector by surveying and showing the results using charts.
The special aspects or dimensions of empowerment are:

a) Women'‘s economic decision-making power (Economic Empowerment),

b) Their household decision-making power (Household Empowerment),

c) Their physical freedom of movement (Social Empowerment),

d) And also tried to know how they are influenced by media and technology.

The study have framed the Household Empowerment, Social Empowerment and Economic
Empowerment and using the collective response of survey. We can see in the,

Figure 1, that most of the women have high empowerment in final say on their health care and
decision on employing servants in home 85percent and 90percent respectively, which shows the
high percentage rate of the empowered women.

The Figure 2, shows that in social facet some women are not empowered because cultural
factors also have some impact on social empowerment .They don’t feel safe alone outside the
home.

The Figure 3, shows that in the economic empowerment compass most of the women are
empowered nicely. It shows that women in India are empowered and their empowerment

percentage shows a medium level of empowerment.
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The Figure 5, shows the high percentage of influence of Media and technology. This is an

indication that women are very much aware of the variables which can lead them towards
empowerment.
FIGURE1: HOUSEHOLD EMPOWERMENT
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20 -
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FIGURE2: SOCIAL EMPOWERMENT
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Figure 3: ECONOMIC EMPOWERMENT
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Figure 5:INFLUENCE OF MEDIA AND TECHNOLOGY
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3. CONCLUSION
I found from the Women's Empowerment Survey that women are empowered in India, but their
interest in their domesticity still affects their empowerment otherwise women would be more
empowered. In fact social power women plays an important role in creating / maintaining
inequalities between men and women, which play an important role in creating and maintaining
gender inequalities. Only a low percentage of social empowerment and knowledge of their
rights suggests that women in India are still not feeling safe outside. Although the status of
women in India, historically and socially, has been one of both reverence and reverence, the
hard truth is that even today they are struggling for their identity, shouting for the spread of their

voice And fighting your own honor. Every day, they cross between fears and provoke
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personality. Despite constitutional guarantees of gender equality, discrimination and

exploitation of women in India continues. Incidents of bride burning, woman beating,
molestation and mistreatment of women are increasing. Now the time has come for women to
have a respectable and dignified place in Indian society. Awareness should be created in women
as well as in society and their equal rights should be effectively enforced. Crimes against
women should be made punishable and whatever crime comes to light, a research should be
done on it.

The study also shows that women have a higher than average level of understanding about their
legal and political rights but the positive outcome of media awareness is a good sign that may
lead them to empowerment. Media organizations, whether in print, audio visual, radio or web,
are more accountable to the general public. The media should promote respect and dignity for
women by avoiding publishing negative portrayals of women. Women and media topics are
quite relevant in the current context. This is a great platform from which women empowerment
can be accelerated. Thus, the distant dream of women empowerment in India can be realized
with the support of media, government and NGOs.W
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Representation of female characters with changing times in
Hindi Cinema
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ABSTRACT

Cinema mirrors society and in a country like India cinema has got enough to do as far as society
is concerned. It has got an array of angles, a plethora of things about society to document. From
the pre-independence era to the present day, Indian Cinema, both Bollywood and other Indian
language film industries, have presented the viewers some path breaking cinemas and characters
as well. Bollywood has reflected the changing scenarios of modern India to an extent that no
preceding art form has ever achieved. The present study poses and answers issues related to
portrayal of women in Hindi-language cinema: To what extent have the female portrayals in
Hindi films represented the socio-political milieu of their times? How has the portrayal of lead
female characters in Bollywood changed over time? The paper chooses three Hindi movies,
typical of the genres at the time of their release, as case studies. The movies analysed are
Mother India (1957) directed by Mehboob Khan, Arth (1982) directed by Mahesh Bhatt, and
Fashion (2008) directed by Madhur Bhandarkar. Roles played by women in these films have

been analysed from social, political, economic and psychological standpoints.

Keywords: Bollywood, parallel cinema, portrayal of women characters, socio-political milieu
The Changing Female Portrayal in Bollywood

Cinema in India incorporates mainstream cinema which holds popular appeal, art or parallel
cinema that deals with social issues, and middle and regional language cinema concerned with
local issues. '‘Bollywood' is a term associated with the Hindi-language film industry centered in
Mumbai (Ganti, 2004). In this paper the term 'Bollywood' will refer specifically to the Hindi-
language film industry. The justification of studying Hindi films is best provided by Dasgupta
(1996) who saw in them a very popular form of art and literature. In terms of reach, they top the
chart. Moreover, Bollywood has been a major point of reference for Indian culture (Bagchi,
1996). It has reflected the changing scenarios of modern India to an extent that no preceding art
form has ever achieved. It is true that the portrayal of women characters in Bollywood has been
studied by various scholars. Past studies, however, mainly focused on the portrayal of lead

female characters, the stereotyping of women and the construction of women as good or bad.
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(Kishwar&Vanita, 1987; Gopalan, 1997, and Ganti, 2004). Survey of available literature

suggested a paucity of studies to examine the extent to which these portrayals reflected the
socio-political realities of their times. The present study aims to fill the gap. Also, there is a
dearth of literature on the changing construction of female characters in Bollywood. By
examining films from different time periods the present study aims to capture the changes in the
depiction of lead female characters of Hindi films over time.

Mother India and the Post-Independence Scenario

A remake ofAurat(1940), Mother India is a female-centric Hindi film directed by Mehboob
Khan. First screened in 1957, the film tries to link the fantasy of a primordial, pre-colonial
society to the secular, post-colonial, post-partition state. It is the story of Radha (played by
Nargis), a poverty-stricken woman from a village who struggles to arrange a handful of rice,
raise her sons and survive against a typical shrewd money-lender amidst a number of testing
time in her life. Despite her struggles, she sets a goddess-like moral example of an ideal Indian
woman and a mother. In the end she doesn’t hesitate to kill her own son Brij (Sunil Dutt), a
criminal, for the greater good of the society. As seen by many, this film laid the foundation
stone of Indian commercial cinema because of the way it glorifies the strength of a woman.
Allusions to Hindu mythology are abundant in the film, and its lead character has been seen as a
metonymic representation of a Hindu woman who reflects high moral values and the concept of
what it means to be a mother to the society. The chief protagonist of Mother India is a virtuous
Hindu woman, reflecting higher values, and motherly self-sacrifice (Natarajan, 1994). The
character of Radha has also been identified with various goddesses and mythological characters,
such as Radha (the consort of Lord Krishna), Sita (the divine heroine of Ramayana), Savitri
(representing great morality and loyalty to husband), Draupadi (personifying duty and
morality), and Dharti-mata (earth-mother goddess) (Chatterjee, 2002). According to Gokulsing
and Dissanayake (1998), while clinging to traditional Hindu values, the character of Mother
India also represents the changing role of the mother in Indian cinema and society, in that the

mother is not always subservient or dependent on her husband.

Mother India has also been seen as a metaphor of the trinity of mother, God, and a dynamic
nation (Virdi, 2008). The film symbolically represents India as a nation in the aftermath of
independence, and portrays the tussle between the traditional and the post-colonial, with Radha
representing the former and Brij representing the latter. Following India's independence, the
period from the late 1940s to the 1960s is regarded by film historians as the golden age of Hindi

cinema. Most of the films produced in the 1950s often maintained a fine balance between
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entertainment and social commentary. This was the period when the spirit of freedom was at its

peak. Driven by stars and songs, the popular cinema firmly established itself in the daily lives
and cultural imaginations of millions of Indians as well as audiences in the Soviet Union, China,
and elsewhere.

Arth and the Emergency Decade

Believed to be a semi-autobiographical movie and directed by Mahesh Bhatt, Arth, released in
1982, is the story of Pooja (Shabana Azmi) and her journey from a married woman to an
independently living lady who refuses to reconcile with her divorced husband. She is married to
Inder (Kulbhushan Kharbanda), a struggling director in the Hindi film industry. Inder has a
relationship with his well-off colleague Kavita (Smita Patil), who lends him the necessary
finances to buy and furnish a new house. After Inder discloses their relationship, Pooja chooses
to leave the apartment for a women's hostel with only 2000 rupees that she had when she got
married. She is helped by Raj (Raj Kiran) to become financially independent. Raj and Pooja get
along well become good friends. Raj falls in love with Pooja but the latter does not reciprocate
as she believes she cannot give Raj anything in return. Meanwhile, as Kavita's mental condition
worsens, Pooja divorces Inder. Her act can be seen as an attempt to rescue Kavita from a
growing feeling of guilt and insecurity. Pooja then continues to live as an independent woman
with the daughter of her maid who had a similar marital life like that of Pooja.

The film showcases the emancipation of Indian woman from the stranglehold of her image in
society. She evolves from that of a subservient component in the scheme of marriage to an
independent being. The film is special because the characters are not larger than life and every
transition in the movie is gradual, which is very reminiscent of real life. The change in Pooja’s
persona is also gradual and not sudden (Raheja, 2003).

The 21-month long Emergency period was intensive enough to leave scars on Indian
democracy. The 1970s completely changed the way films were made, especially Hindi films.
Changing economic realities and social norms began to influence the movies. The narrative
style changed; the story structure and characters changed. Directors such as ShyamBenegal,
Ketan Mehta and Mahesh Bhatt were making films that highlighted the contemporary social
issues. Movies made in this period such as Ankur, Mirch Masala, Aakrosh were praised all over
the world. Arth aptly reflects the strain of individuality evinced during the period. It also hinted
at a renewal of the feminist movement in India.

Fashion and the New Era

Fashion is a 2008 Bollywood film directed by Madhur Bhandarkar. The film features Priyanka

Chopra in the lead role as Meghna Mathur, an aspiring fashion model, and tells the tale of her
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transformation from a small-town girl to a supermodel. Fashion also explores feminism and

female power in Indian fashion industry. The film also stars KangnaRanaut, Mughdha Godse
and several professional female fashion models playing themselves.

A small-town girl and an aspiring model, Meghna Mathur(Priyanka Chopra) goes against her
father’s dream to see her as an accountant and moves to Mumbai to become a supermodel.
There she meets an old friend of her, Rohit(Ashwin Mushran) — an aspiring designer who assists
Vinay Khosla(Harsh Chhaya). During her initial days in Mumbai she fails and gets rejected in
several auditions. Meghna meets and befriends another struggling model Maanav(Arjan Bajwa).
Meghna meets ShonaliGujral(KangnaRanaut) at Rahul Arroras(Samir Soni) fashion show and is
ridiculed for her rustic appearance. She is asked to have her portfolio photographed by
Kartik(Rohit Roy), a famous photographer. To afford Kartiks fees, Meghna shoots a lingerie
advertisement. This appears on the cover page of a magazine and her relatives ask her to never
come back home.

She moves into an apartment with Maanav. Meanwhile Meghna is introduced to Abhijit
Sarin(Arbaaz Khan), a top face at Panache, a major modelling agency. He gives her a chance
and Meghna becomes an overnight success. Then she ends her relationship with Maanav and
begins an affair with Abhijit. However Meghna pays the price of her increasing fame by losing
her close friends including her mentor Janet(Mugdha Godse) due to her changed attitude
towards them. Meghna gets pregnant with Abhijit but realizing later that she has been deceived
by him, she tells everything to Abhijits wife and in turn Abhijit ends Meghnas contract with
Panache. Going into depression, Meghna starts loving alcohol. Later she feels guilty and returns
to her parents in Chandigarh.

This time her father encourages her to return to Mumbai; Meghna returns and revives her career
as well as her friendship with Janet and Rohit. As the cinema closes on to its climax, Shonali
appears on the screen as a mentally disturbed homeless alcoholic. Meghna takes her in and tries
to rehabilitate her. A day before a big fashion show, where Meghna is supposed to walk the
ramp as a star model, Shonali is found missing at her place. Just before Meghna walks the ramp,
she receives a call from the police informing her that Shonali is dead from a drug overdose.
Meghna freezes; overcoming her grief, she walks the ramp, reviving her career and restoring her
self-confidence. After that she gives up drinking and smoking, and as the movie moves towards
its last scene Meghna is seen walking the ramp in Paris, a models dream place to walk the ramp.
The onset of the 21* century saw an urge among the female community who wanted to lead a
life the way the male community led. They wanted to be independent; they wanted freedom

from the social and cultural stigma. Our country saw a rise in the number of working ladies who
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chose their career and profession. They wanted to work and remain independent — both

professionally and financially. They didn’t want to be tagged just as housewives or mothers.
They studied, got education, became degree holders and chose their professions which gave
them the feeling that they were doing something or living their dreams. And this is exactly what
has been portrayed in some of the female-centric Bollywood films released in the first two
decades of the 21* century including Fashion.

Fashion is widely appreciated for its strong and independent female characters. The film (is not
about clichés alone and manages to transcend them with its moving tale of three women who try
to maintain their honour, dignity, identity in a cruel world that spills over with grime behind the
glamour.) (The Times of India) Ananya Bhattacharya of Zee News said that the film (went on to
speak volumes about women, their aspirations and the dark side-effects of over-ambition. In an
interview with the Hindustan Times, Priyanka Chopra said that the film is (an emotional tale
and the story of three girls shows female bonding in a beautiful way...).

The 21st century came with new faces of terror and severe economic recession. Yet, Bollywood
demonstrated how the show must go on by ushering in a new era in the world of Hindi movies.
This is a period in the history of Bollywood that, so far, has been characterized by novel
storylines, new experimental themes, and enhanced technology. But this too is a period that has
seen an aggressive portrayal of women as commodities and symbol of sex and lust.

Conclusion:

The present study tries to contribute to the existing body of knowledge by examining female
characters of Bollywood from different time periods. The three time periods chosen are the
post-independence era, the emergency decade and the beginning of the 21st century. Female
characters in Bollywood have traditionally been portrayed as controlled, chaste, surrendering
individuals, who are not afraid of making sacrifices. The ideal of archetypal motherhood has
been a cherished theme for Bollywood. It is also evident that the construction of women
characters in Bollywood films has changed over the years and has been driven by the demands
of society and changing times. Hindi movies have, indeed, responded to the dominant
ideologies of their times. Films in the last decade like Kahaani, Queen, Mardaani, Pink,
Lipstick Under My Burkha, Mom etc strongly suggest the changing portrayal of women in
Bollywood with females playing the lead characters in many movies. (The Hindi film actress
has graduated from being the abalanaari to the woman of substance and strength who stands for
her rights, raises her voice against injustice, fights for her dignity and self-respect and also
rebels when she has to). (Filmfare, Mar 8, 2018)
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ROLE OF MEDIA IN CONSUMER AWARENESS OF
WOMEN

Bhavna D. Ranch, Associate Professor, Home Science Department, Bhavan’s Shri A.K. Doshi
Mahila College, Jamnagar (Gujarat)

ABSTRACT

Consumer refers a person who buys product or hire some services for consumption but not for a
sell. So every person who buys product from the market to maintain life is consumer. Media is a
means of communication with the consumers of a product or services. To communicate with
consumer through various media such as newspapers, magazines, F.M. radio, film, T.V.,
Internet, posters, hoardings, billboard etc. So a study conducted “Role of media in consumer
awareness of women” 100 samples were selected randomly from Jamnagar. Majority women
were young and educated. Scheduled was developed, survey method was used for data
collection. F.M. radio, News papers/magazines, T.V., Film and Internet were selected as media.
Percentage and ranking system was applied. Media influence on the choice of the product -T.V.,
F.M. radio, and film influenced women consumers respectively of ranking. About one - third
women consumers stated that websites of consumer affair department was the main media source
for the awareness of consumer’s rights.

Key words: media, consumer, awareness, women.

INTRODUCTION

Consumer — Consumer refers a person who buys product or hire some services for consumption
but not for a sell. So every person who buys product from the market to maintain life is
consumer.

Awareness — Understanding of or information about a subject that you get by experience or
study, either known by one person or by people generally.

Media — Media is a means of communication with the consumers of a product or services. Media
such as newspapers, magazines, F.M. radio, film, T.V., Internet, posters, hoardings, billboard etc.
Influence of Medias — Due to advancement of technology and development of information skill
today’s consumer is exposed to variety of goods and services in the market. This makes it
difficult for her to select the best for her needs. On the other hand, in the cutthroat competition,
each producer wants a consumer to go for his product. He therefore uses variety of marketing
and selling techniques to trap the consumer. In the days of media now it has become easier to
aware consumer for his consumer rights. Consumer can get information through print media like

newspapers, magazines, hoardings, signboards, handbills etc. Broadcast media like films, T.V.,
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F.M. radio etc. websites, help confused consumer in making choice in the market.

Advertisements are the most common source to which consumers are frequently exposed.
Advertisement usually carries some basic information about the product such as what is the
product, what’s the purpose of it, the benefits and disadvantages of the product, material used in
the product etc. Advertisements are peculiar in nature that it makes the presentation of the
message in creative fashion. Thoughtful, attractive and glamorous presentations are often seen in
the advertisements especially at the broadcast media. But the other side of this kind of creative
presentation is that it creates totally false image of the product, which cheats consumers.
Consumers are tempted to buy the advertised product because of its tall false claims but the
product hardly satisfied product and this way the consumer is cheated. So that consumers have to
aware for products as well as his consumer’s rights.

Advertise spreading information of launch of a product, mass sales, increases market,
creates goodwill, consumer awareness, direct link, increasing demand, increasing profit,
maintains the existing market, act as salesman and it is a driving force in decision-making. In
this way media influence on the choice of the products. In other hand the continuous and ever
expanding information explosion has resulted in a great degree of confusion and loss of decision-
making capacity of the consumers. The consumer often feels that they cannot exercise their
decision making ability, freedom of choice.

Consumer’s Rights — basically there are first four rights of consumer:
1) Right to be heard —

There are two different aspects of the consumers’ right to be heard : (i) representation of
consumer interest for advising those concerned regarding product quality, prices, consumer
preferences and such like and (ii) the redressal machinery for attending to complaints and
making good any shortcomings in the products and services sold.

2) Right to be informed —

The consumer are having the rights to be informed of the quality, quantity, maximum
retail price, net weight, identity of contents, name and address of the manufacturer, month and
year of manufacture, complete knowledge about the safety and durability of the product, sales
service, performance standards, ingredients of the product, possible adverse side effects and
other relevant facts concerning the product or service.

3) Right to safety —

From the points of view of both product attributes and transaction of the business, the

consumer has the right to ensure his safety. Indian Standard Institution (ISI) should make ISI

Certification mandatory for many potentially hazardous products. The most unfortunate things is
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that products rejected by the ISI as being unsafe continue to be sold to innocent and unsuspecting

consumers because the consumer is hardly conscious of his right to safety.
4) Right to Choose

The right to choose indicates that consumers should be given adequate variety of
products at the competitive prices. However, in case of monopoly, consumers should be given
assurance about the quality of the product and the fair price. Notwithstanding, the right to choose
has also been considered for the right to basic goods and services because of minority can also
avail the products.
5) Right to Redress

This right aims to satisfy consumers with making amends and giving indemnification for
a wrong. Redress also refers to the process of setting up the right an injustice situation or
delivering the satisfaction for a wrong suffered. Hence, this right proposes the platform to a
sufferer to present their say in order to demonstrate the justice to sufferer.
6) Right to Consumer Education

The basic right of consumers helps consumers in acquiring the specific knowledge and
skills for the issue which have considerable impact over decisions taken by consumers.
7) Right to a Healthy Environment

The right to healthy environment indicates that consumers have right to claim the healthy
and safe environment which enhance their quality of life. The said right also claims the need of
protecting the environment keeping both present and future generations into the considerations.
8) Right to Basic Needs

The right to basic needs suggests the availability of essential commodity which can be
put under the basic needs bucket of every consumer. In a whole, the Consumer Protection Act
protects consumers against the exploitation by sellers and also suggests the procedures to be
followed for claiming the justice (Kaptan, 2003).
Review of related literature:
G, Rambabu & L.Vinod Kumar, (2017)
They reported that consumer right awareness was moderate. There were no significant
relationship between consumer right awareness and gender, age, education, occupation and
income level.
Nurnobi Islam, et.al. (2016)

He presented status of awareness in Bangladesh that consumer think that they deceived but

they remain silent only 18% claimed complained the authority but didn’t get positive result.
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The most important matter was that even sellers were not enough knowledge to provide the

required information about the product so right to be informed was violated. In case of after sale
services consumers suffered a lot. Female were less aware than the male. The main causes of
poor consumer right protection was llliteracy, unconsciousness, act and ordinance were
backdated.
Karia,A.N., (2014) stated consumer protection Act, 1986 and insertion of 1993 and 2002 ,
described some useful terms like a consumer, disputes, complaint, complainant, where and how
to complaint against malpractices with illustration of national, state council and district consumer
forum.

Mohammad Azvar Khan, (2013)
He found from the study that consumer became aware of their rights through television, radio,
newspapers and other sources whereas government had failed to spread consumer right and acts.
Majority of both rural and urban consumers reported that illiteracy and failure to implement CPA
were the main causes for lack of an effective consumer movement. The sex and marital status of
the consumers had associated with the awareness, the age, education qualifications, occupation,
size of family and income of the consumer influenced their awareness. Consumers were not
completely satisfied with the consumer dispute redressal forum.
Kirubandaman, B., (2002)
The basic knowledge of consumer protection act were very moderate (32%) and awareness about
rights was comparatively low, in spite of higher level of literacy. The membership in consumer
protection council was very low (10.6%) which showed that consumers had very low interest
relating to consumer affairs. Urban respondents had more membership in consumer organization
than the respondents of rural. Media played a prominent role in creating awareness about the
consumer protection act and consumer rights.
OBJECTIVES OF THE STUDY
Obijectives of the study are as follow:
1) To find out media influence on the choice of the products in women consumers awareness.
2) To study media influence on the choice of the product in low educated and high educated
Women consumer awareness.
3) To study media influence on the choice of product in working women and home maker
women consumer awareness.
4) To study media influence on the choice of product in young age and old age women consumer
awareness.

5) To study woman consumer awareness about Consumer Rights through the Media.
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RESEARCH METHODOLOGY:

The sample of the study comprised of 100 women from Jamnagar by random sampling method.
A structured schedule was developed by the investigator and survey method used to study
influence of different media on the choice of the product in women consumer awareness and
consumer right awareness. The three main variables of the study were age, education and
occupation level of the respondents. The 5 — point scale consisted of the opinion about influence
of media. The statistical measures used for the analysis of data were percentage, t-test and
intensity indices.

Major Findings:

1) Percentage of young age group was more compared to old age group.

2) Percentage of low educational level of the respondents was more compared to high level of
education.

3) 72% women consumer was home maker and 28% women consumer was working women.

4) T.V. was (54%, | rank) most popular and its advertisements. Women consumer also
influenced through F.M. radio (16%, 11 rank), films (13%, 11l rank), websites (10%, IV rank) and
very less by news papers (7%, V rank) influenced to choice the product.

5) The television, F.M. radio and website mostly influenced young age women consumer where
as television, film and newspaper/magazines mostly influenced old age women consumer to buy
the products.

6) The television and F.M. radio influenced home maker women consumer where as film, web
sites and news papers/ magazines influenced working women consumer to buy the products.

7) The television, F.M. radio and film influenced low educated women consumer as television,
websites and news papers/magazines influenced high educated women consumer to buy the
products.

8) The websites, news papers/magazines, film, T.V., and F.M. radio influenced women
consumer about consumer rights awareness in the nearest proportion. 33 percent \Women
Consumer gets information about Consumer Rights through website. 29 percent women
consumer acquired consumer rights awareness through news papers/magazines. 17 percent from
film, 17 percent from T.V. and only 04 percent from F.M. radio were the sources of consumer
rights information for women consumer.

CONCLUSION

Continuous advertising campaign, use of celebrities and role model, as a very large scale

excessive use of mass media rule on women consumers. Above result shows that media is a

50 ISBN: 978-81-944799-0-1



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-1 (Theme: Culture)
strong communication system and play a prominent role in choice of products, as well as

consumer rights awareness.

SUGGESIONS —

SUGGESIONS FOR WOMEN CONSUMER —

1) Read available literature on consumer rights. Newspapers and media offer ample opportunity
to improve our awareness level.

2) Never compromise on quality/safety to save a few rupees.

3) Consumer find reliable media platform for wise decision for product choice and for consumer
benefits. Government websites or online versions of print publications are good.

SUGGESIONS FOR MEDIA —

1) Journalists have the responsibility to practice the same ethics when publishing.

2) Double-checking facts and reporting without any bias.

SUGGESIONS FOR GOVERNMENT -

1) Consumer awareness should be created by consumer education.

2) A full-fledged department of consumer protection should be established separately and a
minister exclusively should be in charge of the department at the state level as well as at the
central levels.

3) Government should provide or maintain adequate infrastructure to develop, implement and
monitor consumer protection acts and consumer rights.
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Creation of a sound primary education system appears to be a basic component of any strategy
for social, political and economic development of a country. In fact, it is primary education,
which develops the basic innate abilities of a person to live a full personal life as an individual
and as a member of a family and an economically productive as a worker and a socially useful
life as a citizen. The major objectives of primary education in India are to impart Literacy,
Numeracy, Nationalism, Human Dignity, Cooperative Spirit and Aesthetic appeal amongst the
students (Saiyed, 2018).
The quality of learning is a major issue and reports show that children are not achieving class-
appropriate learning levels (Sahani, 2015). Today, Gujarat is developing as well as expanding its
educational arena. Despite the Gujarat Government’s claims of improving the quality of
education, the situation on the ground is very different. To optimize the learning experience,
schools and colleges in India are incorporating innovative methods of teaching and learning.
Teachers from primary schools use Audio Visual materials in teaching as well as use other
methods such as Storytelling, Puppets, Demonstration and Game.

Games, especially computer games are becoming one of the tools of education. Nowadays, the
usage of computer games as an educational tool has become a worldwide trend. According to
Jaafar and Ahemad, (2011) using computer games eliminate the boredom in the learning process
and make learning enjoyable for learners. A computer game is a form of interactive multimedia
used for entertainment played on a personal computer, and to increase students’ educational level
also. Computer based educational games help in enhancing interest in the topics so that students
participate more enthusiastically. Students can understand the whole concepts easily and
participate in the activities and programme that will increase their knowledge.lIt reinforces the
concepts in an innovative way and retains the information for longer time.

The present Action Project gave a chance to primary school students to learn the educational
concepts through computerized educational games. Through this project the educational concept

was reinforced amongst the students. The primary school teachers also can use these
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computerized educational games in future to teach their new batches. The games used in the

project can be used by large group of people later.

Objectives of the Project

. To reinforce the academic concepts in Mathematics and English through computerized
educational games amongst the selected primary school students of Maharana Pratap Kumar
Shala, Fatehgunj, Vadodara.

. To evaluate the improvement in the academic concepts of Mathematics and English amongst the
selected students of Maharana Pratap Kumar Shala, Fatehgunj, Vadodara.

. To assess the effectiveness of computerized educational games in reinforcing the selected
concepts of Mathematics and English.

Methodology

Identification and selection of the School

The project worker had planned to carry out the project with the primary school students of
Baroda. Hence she made informal visit to different schools. The principal of Maharana Pratap
Kumar Shala showed interest in implementing computerized educational games project in their
school. It was procedural to obtain permission from DEO to implement the project in
government primary school. The permission was granted after 25 days of the submission of letter
for the present action project from DEO. The permission was granted for 40 days to conduct the
project.

Identification of the Beneficiaries

Project Worker met the school principal and discussed about the present project. Total 63
students were enrolled in The Maharana Pratap Kumar Shala, from 1% standard to 8" standard.
The students from 1% to 3" standard don’t know the operation of the computer and hence were
not suitable for the present action project. The students from 4™ standard to 7" standard knew the
operation of the computer; hence total 38 students from all these standards were selected for the
present action project.

Pre-testing with identified Beneficiaries

Before starting the project, the project worker conducted a pre test with the identified
beneficiaries. The purpose of pre test was to find outthe students’ knowledge regarding different
academic concepts of Mathematics and English. A test of total 20 marks was prepared to check
the knowledge of the students. Out of the total marks, 10 marks test was on mathematics related
concepts and 10 marks test was on English related concepts was conducted. The pre test was
conducted separately for all the selected standard as per their syllabus. The pre —test marks were

divided in to two categories, 0-5 marks and 6-10 marks. Eighty one per cent of the Students
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obtained 0-5 marks in pre-test, whereas eighteen per cent of the Students obtained 6-10 marks in

Mathematics. Seventy eight per cent of the Students obtained 0-5 marks in pre-test, whereas
twenty one per cent of the Students obtained 6-10 marks in English. The pre test result of the
students shows that students were weak in above mentioned topics of both the subjects.
Finalization of the Topics

According to the learning objectives given by Ministry of Human Resources Development
(MHRD), and followed by primary education and school management committee, students of
standard 4™ to 7" should know the basic concepts like multiplication, subtraction, addition,
division, monomial, binomial and trinomial in Mathematics and verbs, nouns, singular and plural
in English. Therefore, it was decided to reinforce these concepts through computerized
educational games. The results of Pre-test show that students gained low marks in the selected
subject. The school principal also insisted to focus on the selected subject and topics. Therefore,
in Mathematics topics like addition, substation, multiplication and division were finalized. In
English, topics like verb, noun, singular, plural, adjectives, and sentence making were finalized.
Identification of the Computerized Educational Games

Project worker visited many places like “Cross Words”, library and stationary shops for
collecting computerized games. Project worker also met game’s developer and searched many
websites to find and collect games on English and Mathematics subjects. All together 42 games
related to mathematics subject and 37 games related to English subject were collected by the
project worker from different sources.

Selection of the Computerized Educational Games

The project worker found online games as well as offline games from internet related to selected

topics, keeping in mind following criteria, selection of games were done.

(1) The school computers run through “UBANTU” operating system, so games should run in this

system.

(2) The games should be directly related to the selected topics of Mathematics and English.

(3) Games should be having less instructions and should be easy to understand as well as easy to

play and require one player to play a game.

(4) It should give some score or points after the completion of one round or level, so that the project

worker can check the progress of the students.

(5) The games could be played online as well as offline.

Hence, games available on “mathplayground.com” related to mathematics and games available
on “gamestolrarningenglish.com” for English were selected for the present action project.It was

necessary that selected games should be supported in “UBANTU” operating system. Therefore,
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the games which can run through this system were selected. So, total 20 games fulfilled above

mentioned criteria and it were according to the selected topics of both the subjects.
Out of 20 games, 12 were related to Mathematics and reinforcing the concepts of addition,
multiplication, subtraction and division. Total 8 games were related to English and reinforcing
the concepts of verbs, nouns, adjectives, practice of sentence making and enhancing vocabulary.

7. Plan of Implementing the Project
Project worker planned the whole project in such a manner that each student can play games on
Mathematics and English for three times in a week with revision they can play during the
project. Daily activity plan was prepared for 40 days to complete the project. The activities of
this project were planned from 26™ November 2018 to 19" January 2019.

8. Implementation of the Project
Before conducting the session the project worker met the students and discussed about the
project and played one computerized educational game with them. Students from 4™ standard to
7" standard were selected for the project. The project worker divided them in to two groups.
First group included students from standard 4th and 5" and in second group included students
from standard 6" and 7"
This was done so that each individual gets an opportunity to play each game individually and is
able to clarify the concepts. The project was implemented for 40 days. Five sessions of one and
half to 2 hours were held in a week from Monday to Friday with the selected students. Care was
taken by the project worker that student were sitting and playing game comfortably.
The project worker explained the students in detail about the each game. The project worker
explained to the students about the specification, such as:

= Time duration of the playing game

= How to play the game

= |nstruction about the game
Project worker also taught students the basic concepts of English grammar like singular, plural,
pronunciation of words, how to make sentences. Project worker also explained the process of
playing a game before the students started a game. Revision of all the computerized
educational games was conducted at the end of each week. Hence, all the students played all the
games three times during the project. The students played games on desktop as well as on laptop.
The project worker recorded the scores/time/percentage/points of each game of each student as
he/she finished the one turn/level of the game.
Evaluation of the project

a) Comparison of Pre & Post Test Results

56 ISBN: 978-81-944799-0-1



b)

Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-1 (Theme: Culture)
High majority (81.58%) of the students obtained 0-5 marks in pre test, whereas eighty six

percent of the students obtained 6-10 marks in post test related to Mathematics.
Seventy eight percent of the students obtained 0-5 marks in pre test, whereas high majority
(92.11%) of the students obtained 6-10 marks in post test related to English. This shows a clear
improvement in the performance of the students in Mathematics and English subject after the
implementation of the project.

Reactions of the Students
All the students reported that the present project was useful to them and the information shared
through this project was helpful to them in their study.

Majority (68.42%) of the students liked to play games on Mathematics.

High majority (94.73%) of the students reported that the project was very good. All the students
enjoyed playing games on computer.

High majority (97.37%) of the students reported that Math Racer Addition was very good,
whereas fifty two percent of the students reported that Division Derby was very good.

High majority (92.11% and 86.84%) of the students liked to play games on singular and plural
respectively, whereas very few (13.16%) of the students liked to play games on adjective.

High majority (86.84% and 81.56%) of the students reported that Falling English verb 1 and
Slow Click part 1 was very good respectively. High majority (94.74%) of the students reported
that Falling English part 2 was very good, whereas high majority (94.74%) of the students
reported that Slow Click level 2 was good. High majority (89.47%) of the students want to play
games on pronouns in future.

High majority (92.11%) of the students reported that they want to learn science subject by
playing games on computer in future. High majority (81.58%) of the students said that they want
to learn drawing by playing games on computer in future.

Reactions of the Teachers

All the students gave their reactions about the project to their course teachers every day. They
used to inform their teachers about the games they liked to play and what they learnt after
playing a game.

Teachers reported that the project was very good and the students enjoyed the project. They also
reported that the students kept waiting for the project worker everyday as well as for playing
games on computer.

Students used to go and settle into the computer room before project worker came. They enjoyed

the learning more through computerized educational games than traditional teaching methods.
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They found that after participating in this project there were improvement in the concepts of

Mathematics amongst the students to some extent and there were improvement in the concepts of
verb, noun, singular plural, adjectives and spellings to some extent.
Game Scores of the Students
For the first time, the students were facing difficulties to play a game. When the games were
repeated for the second time, students played little fast and enjoyed the same. When the games
were repeated for third time, students understood the whole concepts of the game and found the
game very easy and were able to finish the games in a less time. Game scores of the students’
shows the improvement at each level of the games. These show that the students were able to
calculate and make the sentences faster.

Observations
The students who were able to learn the game in first attempt were helping other students to
complete the game.
The students were able to do addition and subtraction counting in note-book but they had trouble
to do on computer.
Most of the Students liked to play games on computer and they were very excited to play on next
day also.

Students were poor in English, therefore they took less interest in playing games related to
English but they were very good in Mathematics and they enjoyed playing games related to
Mathematics.
Students were very comfortable with laptop for playing games instead of desktop. They were
excited for playing all the games but they enjoyed more the games related to addition.
Students were always excited and wanted to play games on computer but sometimes computers
were not working properly and hence they felt boring.

The Students kept waiting for the project worker.
Sustainability of the Project
After implementing and evaluating any project, it is necessary to check its sustainability. Success
of project depends upon its sustainability aspects. The project on “Reinforcing Academic
Concepts of Mathematics and English using Computerized Educational Games Amongst
Selected Primary School Students of Maharana Pratap Kumar Shala, Fatehgunj, Vadodara” is
sustainable which can be said on the basis of the following aspects:
All the games were uploaded on each computer of the school.

Teachers were guided about how to use the games.
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Teachers, school principal were convinced to use the games in future as a supplementary

material for teaching.

Conclusion and Suggestions

Computer Educational Games gives an opportunity to students to learn through new method of
learning. There was an improvement in the basic calculation skills of the students and they were
able to calculate the two, three and four digit numbers with different combinations. Computer
Educational Game proved as a good supplementary teaching learning material as well as good
method for reinforcing the educational concepts amongst the primary school students. Students
were keen to learn through computerized educational games. Students enjoyed through
computerized educational games and it’s found more interesting than traditional teaching
learning methods. These types of educational concept based computer games should be available
in the market for wider use of it. Better understanding can be developed related to different
subjects through computerized educational games. The teachers should use these games in their
teaching. One computer teacher should be appointed in easy school for giving computer
education to students..
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“Portrayal of Women in Indian Cinema”

Laljibhai Ghusabhai Baraiya, (Students of Department of English, Maharaja
Krishnakumarsinhi Bhavnagar University, Bhavnagar, Gujarat,India.)

Abstract:-

In this research paper my aim is to deconstructed woman’s portrayal in various factors of
Mass media with some references of films. Here | try to applying feminist approach, sociological
approach, Psychological approach on media which not portrayal particular gender role of women
but also I try to put mindset of Indian society. Although | want to take the interaction of role of
gender, women and Media in the context of 2019 Indian Gujarati period drama film * Hellaro”
which directed by Abhishek Shah. This is a qualities research paper which taken some kind of
narrative method as per as deconstructed the position of women in Indian society with some
more example of Media and Cinema. In this paper I work on film “ Padmavat” which is 2018
Indian hindi language epic period drama which was directed by Sanjay leela Bhansali. After
talking about the condition of women in India or Indian society and evaluate Indian cinema with
other cinema to specific way emerging women or representation of women with certain scene on
the screen. In the research paper | also try to work on plot or narration of book and movie like,
Hamlet, The Da Vinci code, The Scarlet letter...etc. Here I deconstruct the narrative of the novel
and movie with feminist reading. | mentioned also How Indian cinema portrait women condition
even nowadays? We know that generally in Indian cinema included item song, affection of
women body. During at the end of the movie, some time camera language represented sexual
affection of Indian society. As a outlined both the movies description of sub theme of agency.
Key words:- Indian Cinema, Women, gender, society, literature.

Male-dominated industry:-

This unequal treatment of women is reflected in the media in general and in the Indian
Cinema industry in particular. The Indian film industry is a male-dominated industry (Ganti
2004). Women who pursue a career within the industry are mostly either actresses or playback
singers. This trend has undergone a little change in recent years, where women have emerged as
choreographers, costume designers, editors and screenwriters, but the number is much less when
compared to their male counterparts. Very few women are lyricists or composers.

"The Hindi film upholds the traditional patriarchal views of society which, fearful of female
sexuality, demands of the woman, a subjugations of her desires"
- Richards (1995)

Patriarchal values:-
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Male Indian audiences who view commercial Indian movies tend to hold more

patriarchal values and view films that reinforce these stereotypical images of women (Rokeach
1968; Littlejohn and Foss 2005). Thus, cinema plays an essential role in shaping views about
gender roles and gender identities within the Indian context where women are viewed as playing
subordinate roles to men (Bagchi 1996 and Ram 2002). Numerous studies have shown that
cinema and society influence each other. It has been shown that many films in India are made in
respect to what is going on in the society and cinema has also had massive influence on shaping
up the society's beliefs, practices and providing a new insight into the social milieu. Family
melodrama and well- choreographed song and dance routines are the basic essence of most
Indian films.

Commercial Cinema:-

The stereotypical portrayal of the ideal Indian woman in commercial Hindi films has
been a matter of concern amongst feminists (DasGupta 1996). Despite the tendency to portray
women either as the hero's love interest, successful homemaker, or as a vamp in mainstream
commercial cinema (Nandkumar 2011), an alternative approach has been the emergence of
independent films that portray issues of concern to women from agynocentric perspective. Many
of these films portray women as strong-willed and independent (Rahman 1988). Although some
research has examined the historical emergence of this genre of film, very few, if any, social
scientists have analyzed the content of women-centered films in India. The main purpose of this
thesis is to address this void in the literature. This thesis will also analyze women-centered
cinema, where women have made a stand against the violence meted out to them. It will also
focus not only the portrayal, but also on the cultural meaning of that portrayal.

Stereotypical Portrayal of Women in Hollywood Movies:-

The magic of mainstream Hollywood industry lies in the fact that the commercial films
are extremely visually pleasing for the audiences. Most of these mainstream movies follow the
voice of the dominant patriarchal order. These movies have portrayed women as 'sexual objects’,

the way men would enjoy seeing them on the silver screen.

Erotic contemplation:-

The main function of Stenography is to encourage the 'male interests in erotic
contemplation '. Thus, leading film makers captured the 'male erotic contemplation' and staged
women as an object satisfying the 'male gaze' (Berger 1975). Mary Blewett (1974) discussed the
stereotypical role of women in Hollywood films, where women were shown to be victimized,

and tolerating it. She further argued that most Hollywood films convey messages about sex roles
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in the society, but a lot of these films show how culture forbids and condemns a woman's life.

Movies portraying women as sexually aggressive have proven to be a failure in the industry,
especially if the movies have ended without any punishment for the women.
Sexual objects:-

Even today, women in Hollywood are viewed as sexual objects. Instead of focusing on
the other potential of women, Hollywood places more emphasis on women's sexuality, demeanor
and appearance (Fischer 2011). Females are still objectified by their physical appearance and a
slender body and attractive features are highly in demand. Most films in the industry rank
women's sexiness above their intelligence. Women in most commercial movies have been
portrayed as weak, gentle, passive and overly emotional.

Men portrayed :-

By contrast, men in these movies are portrayed as real heroes, who are tough, powerful,
successful, aggressive, competitive, athletic , independent and intelligent. Men cannot display
fear, sadness or any type of emotion except anger and are responsible for protecting women.
Stereotypical portrayal of women in Indian Cinema:-

This stereotypical portrayal of women in Indian cinema is mainly due to historical and
cultural reasons. Initially, the society stigmatized women from acting in films (Ganti 2004). So,
when women started acting, the directors had to comply with the social norms in the portrayal of
women. Women mostly played the roles of a daughter (taking care of her brothers, helping the
mother in the kitchen, and marrying the man of her father's choice), a great wife (who was
responsible for all household chores, taking great care of her husband, children, and would lead
the rest of her life by embracing her husband's memories, once she became a widow), and of a
great mother (who is self-sacrificing).

Manusmriti:-

It was seen that these roles of women were mainly inspired from' Manusmriti '(An
ancient code of conduct guiding the social and familial lives of individuals), which had an
immense influence in shaping society's proper code of conduct. A woman was never given
independence, and she was expected to obey and have a subordinate status to her father before
marriage, her husband after marriage, and finally her son after she became a widow (Hellaro
2019). The ideal wife depicted in these movies was like a few mythological characters such as
'Savitri', 'Sua' (the immortalized image of an ideal woman, wife, of Indian epics, who sacrificed
everything for her husband). Thus, the wife was expected to be immensely devoted to her

husband at the cost of her own pleasures, desires, and ambitions.

63 ISBN: 978-81-944799-0-1



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-1 (Theme: Culture)
Another popular portrayal of women in Indian movies is the character of a vamp, which

is exactly the opposite of the role of an ideal wife or mother. The vamps were characterized as
women who showed disrespect for tradition values by emulating Western women. Furthermore,
they were shown drinking, smoking, partying, visiting nightclubs and being promiscuous. Thus,
they portrayed the characteristic traits of an immoral person, with unacceptable and offensive
behavior that was punishable.

Age & Careers:-

Most of the Indian actresses start their careers sometimes as early as teenagers. They start
getting considered 'old face ' once they hit their late twenties or early thirties. Whereas, their
male counterparts who start in their mid twenties have a much longer career -span lasting until
their late forties or sometimes even early fifties. Besides this, male actors are far better
remunerated than their female counterparts.

"I think it (portrayal of actresses) is changing and it will keep changing for a while. Change is
never absolute but we have definitely taken a few baby steps towards the change (in portrayal of
actresses in films),"

-Vidya told PTI in an interview.

"In the past seven years the variety of roles has started expanding and | am picking up the best of
the opportunities that are coming my way. | am enjoying this variety and it keeps me interested,"
-Vidya said.

When asked why other actresses are not attempting out-of-box roles much, Vidya
quipped,

"May be they don't get bored easily. | just get very fidgety."

"I think Kangana is doing really something different and nice work. Unfortunately, I haven't seen
'‘Queen’ but | heard she is unbelievable. | always had liking for Kangana. | remember watching
'Fashion' and | think she was incredible in the film. I think she is extremely bold and brave
person and that is why she is like that in her films too. It is interesting to see the kind of work she
is doing,"

-Vidya said.

Gujarati film “Hellaro”:-

It rarely ever happens that there is a stunned silence in a theatre full of film lovers even
after the credits start rolling. And when that happens, be sure that the film has stirred
something deep inside their soul. That’s what Abhishek Shah’s directorial debut Gujarati

film Hellaro does to you. The film, which won the National Award for Best Feature Film
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earlier this year, released amidst heavy expectations from the audience as it became the

first Gujarati film to get this honors. And it justifies the award with effortless ease.
Women and their courage to challenge:-

A simple story told in a powerful way, dialogues that hit you hard and music with a
lasting effect are well supported by brilliant performances, good choreography and
cinematography that makes the vast, barren landscape of Kutch look beautiful. Just like
the story which is all about women and their courage to challenge the rules, the film
belongs to the 12 actresses who overshadow their male counterparts onscreen. The
performances, especially by Shraddha Dangar, who plays Manjhri and leads the way to
take a stand, are captivating. The actresses seem to have lived their characters as they
make them look every bit real. Apart from these 12 shinning stars, actors Jayesh More,
who plays the dholi (Mulji) and Maulik Nayak (Bhaglo) the only progressive man of the
village puts up performances that are worth appreciating.

Male as filmmaker:-

Abhishek has proven his worth as a filmmaker and the fact that this is his debut
film makes this one really impressive. The very opening scene aptly captures the tone of
the film as the men joyously do garba outside while the women longingly look from their
guarded homes. The director has managed to create some touching moments with a deep
impact. Moments like Arjan (Aarjav Trivedi) forcing himself on his wife Manjhri only to
immediately leave to do garba outside as the song Mangi Leje Sapna Vina Ni Khali Raat
plays in the background or when Mulji thinks of his daughter in the penultimate scene and
says “Naach Reva, Have Tari Vaari” are some moments that clearly stand out.

Lyrics by Saumya Joshi:-

The music by Mehul Surti further lifts the film with the voice of Aditya Gadhavi
and the lyrics by Saumya Joshi (who has also written the dialogues) making the songs rich
and textured. The choreography truly reflects the emotions. The fact that Jayesh More
actually knows to play the dhol further enhances the realistic feel during some very
important scenes. Attention to details adds to the beauty of the film. And subtle humor in

between tense moments brings the change in mood.
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Here poet used some kind of words specifically for women’s desire, during this scene in
the movie, One mother try to stop to her daughter for dreaming of freedom but at the end of the
movie they fight against patriarchy. It’s happen in nowadays also and we know through
newspaper and news channel. So that types of lyrics reflected portrayal of women condition.
The choreography:-

Abhishek Shah smartly uses dance as a form of expression and freedom for the women of
Samarpura. Through garba, these women find their inner voice and take back control over their
bodies. The choreography for their sequences is well-designed, especially for the final dance.
The sense of freedom and the feeling of elation is reverberant in their movement. Even the
choreography for the men’s garba is fascinating and begins the movie with a high tempo.

It highlights various issues in society such as patriarchy, casteism, and superstition, and
presents them in a way that will connect with the audience. You can sympathize with the women
in the film and snort at the ignorance of the men who worship the goddess but disrespect the
women in their lives. There’s also that one character who exists merely for comic relief and here,
it is Bhaglo (Maulik Nayak), who intermittently provides comfort in this otherwise hard-hitting
film. The climax does not necessarily have a conclusive end but there’s much to take away from
the final performance.

It’s not no village for women, dominated as it is by men but the presiding deity of the
villages a devi and there were women are forced to remain confined within the four walls of their
homes, more so n the kitchen. Even the garba dance is a priviling of the men. The only “Outing”
for women is to the faraway pond to fetch water for the whole household in a region has been
facing drought for three years. They don’t belong to city or a village but to their respective
husbands, they can’t earn money by putting their talent like embroidery to good use and if they
are doing so they are denied the right to practice their own skill.

Padmaavat:-
Padmavat revolves around Rani Padmavati (Deepika), the princess of Singhal known for

her extraordinary beauty. She becomes the wife of Maharawal Ratan Singh (Shahid), the Rajput
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ruler of Chittor. After a deceitful Brahmin is exiled, he exacts revenge by telling Khilji (Ranveer)

about the divine beauty of Rani Padmavati and encouraging him to attack Chittor.

But how dare Bhansali show Khilji, a Mulim ruler, as a warmonger who would attack a
fort just to capture a Hindu queen? It’s funny that those pointing fingers forget that the earliest
historical proof of Padmavati’s existence is in the fictitious poem the film is based on. So, it’s
more than likely that Padmavati didn’t exist (though this is still disputed). However, Khilji did
raid Chittor in 1303 (two centuries before the poem was written), as he did countless other
cities in search of loot, army and possessions.

Padmaavat, therefore, doesn’t set up false expectations and then disappoint. It merely
narrates an epic tale of war and love, beauty and madness. It’s not the film-maker who fiddles
with history, but the critics of the film. So here women portray as a tools of beauty and also
courageous.

Chhapaak:-

Meghna Gulzar’s ‘Chhapaak’ is inspired by the story of real life acid attack survivor,
Laxmi Agarwal, who has become a symbol of strength and inspiration for many women. The
film is a fictionalized account with Deepika Padukone playing the central character Malti,
who is attacked in broad daylight on the streets of Delhi by a friend of the family, Bashir
Khan aka Babbu and his aide.

As the narrative chooses a non-linear route, we first meet Malti when she is on a job
hunt — consciously trying to move on from the emotional scars that the heinous crime has left
her with. For the physical scars, she has to go through a number of complicated surgeries. In
fact, far from the dreams she nursed of being a singer, her life is now an intersection of her
work with an NGO for acid victims, her multiple surgeries and her court cases. Yet, the film
steers away from melodrama or manipulation, and instead gives us a powerful protagonist
whose resolve to fight is punctuated with her determined smiles, the pain in her eyes and her
indomitable spirit.

Conclusion:-

Hindi cmema has included vanous aspects m their representation of women, but still
there is a long way to go, until these women-centric films become a part of regular Bollywood
cinema. In fact, in the past five years there has been a surge in the women-centric cinema, and
these films have tried to convey positive messages regarding the strength and power of women in
the Indian society. This portrayal can have a double layered meaning: it can be an attempt to stop

sending the wrong message to the masses in general that women are submissive, and so they can
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be treated as desired by men; also, a political or social significance is attached to these portrayal.

It can be argued that, the growth in the number of women-centric films for the past few years can
be attributed to the fact that India had its first women and twelfth President, Smt. Pratibha Patil
reigning from 2007 until August 2012. Similarly, the late seventies and early eighties saw a rise
in the number of women-centric films because the then Indian Prime Minister was a woman
(Smt. Indira Gandhi). Thus, rise in the number of women-centric films portraying the
empowerment of women can be considered as a very calculated endeavor to please the heads of
the nation. Also, it reflects the current social atmosphere, where the power of women is visible-
but, when the women are not in power, there is backlash, and a climatic shift resulting in less
women-centric films.

Hellaro can be an uncomfortable watch for many who are ignorant of the issues the
movie aims to bring to the limelight. Since the movie is set in the mid-70s, some of the customs
in the village may seem outdated but still happen to be the reality of many rural women in the
21% century. So here some questions related his paper that even nowadays women portrayal in
cinema following way:

Pre-marital pregnancy, unwed mother, and divorce are considered as huge social taboo.

A woman in expected to serve her husband without protesting against anything.

Saree is a long piece of cloth that women in India drape around them; it can be treated as formal
as well as informal wear. Widows are expected to wear totally white saree with no color or
design of any form on it.

. Sita, Durga, and Radha are Hindu goddesses.

So here at end Question is that, Is it right to portables of women in India cinema nowadays ?
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ABSTRACT

This paper tends to highlight the kind of content being presented around issues related to women
in various media platforms. The research is focused on the two contrasting types of messaging
being propagated in media — the one which objectifies women and the other which essentially
conveys that women need to be freed from the supposed social clutches where her free will
prevails. The contradiction here is that the women can be free and fearless only in a society
where they are not seen as an object.

On one hand the women are objectified for the easy sell of their product or services or shows,
and on the other hand, the same media also delivers directive harangues to the society for the
need for women upliftment. The article does not attempt to propose a solution to the social
problems but as a conclusion, it recommends for the introspection in media fraternity as well as
stricter censorship — either self-motivated or governed by the authority — for the media as a
whole.

Based on the nature of the topic, the research is focused only on the content being present in the
media which revolves around women issues. The sampling is done on a variety of platforms for
this research such as TV ads, print media and — the new craze — web series. The samples were
divided into two categories: the ones which objectifies women and the one which highlights the
need for women freedom. The research revealed the contradictory portrayal of women on the
aforementioned lines on each platform individually. Additionally, in some cases, the very same
product/channel/newspaper would convey the contrasting message at the same time.

However, the research does not account for the frequency of the such messaging in the media,
nor it examines the actual effects on the society — which should be a subject for further research
— it qualifies the hypothesis of the existence of antithetical directive messaging and recommends
that the issue to be given a serious attention.

Keywords: Objectification of women in media, feminism, sexually explicit portrayal, women

empowerment.
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In any society, the conduct towards the women is the clearest reflection of the civility of the

culture. Similarly, the conduct of women themselves is the reflection of the nobility of the
culture. It is the women who builds and sustain the culture in any society because they are the
first teacher of the children. They are the true architect of the society. Therefore, in all
civilizational literatures, women’s situation has always been a prime focus.

In today’s world, there is lot of enthusiasm about the issues related to women in general. The
enthusiasm is mainly because of more awareness about these issues around the world. The media
is not only playing a big role in conveying the discourse but also in shaping the public opinions.
Therefore, it is very important to examine and analyze the pattern of the narratives the media is
broadcasting.

According to the research done in 2015 by Mr. Jason Karaian, the average time any person
spending on either TV or Internet or News Papers/magazines on a daily basis was 490 minutes in
the year of 2015. With the same trajectory, the time was going to reach 506 minutes per day in
2017. We are now in 2020. So it is safe to say that the average time any person spends with any
kind of media is at least 8 hours a day. That number looks staggering, but it is also astonishing
when we think about the power of influence all these media wield upon the society. And when
one observes that these media could be influencing the society negatively, it becomes
frightening.

There is decent amount of research done on the subject of how women are objectified and on
various media for various purposes out of which, the main purpose being the marketability of the
goods or services being presented to the viewer. The fact that such researches are happening
means that there is some sort of awareness of this evil in the thinking class of the society. So
naturally, there have been attempts to change the narrative of the women in various media. Thus,
there are two distinct types of messaging being broadcasted in media. One that portrays women
merely as a commaodity, and the other depiction which happens to be ironically contrastive to the
earlier one, narrates women as suppressed gender needs to be freed from the cultural clutches.
This paper attempts to examine and compare the core thought process of both the sides of the
narratives, and their probable implications on the society.

Commercial Ads

No matter which media you are engaged with at any given moment, you are bound to be
subjected by some sort of commercial advertisements. In today’s time, since the mode of media
consumption is majorly in the video form, this segment focuses on the video ads broadcasted

either on TV or on the internet.
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Portrayal of women in the advertisements of cosmetic products is no novelty for anyone. Be it

Fair & Lovely’s awful attempts to directly associate women’s looks with their success, or be it
distasteful picturization of bathing women by beauty soap advertisements, the phenomenon has
been instilled in the viewers mind that there could possibly be no other way of showing the ads
of beauty products. But that phase has passed and now the viewers are being subjected to
obnoxious content even on totally unrelated types of goods. Say for example, what is the
connection between Kamasutra and a mango flavored cold drink? Yet, we see off-putting
picturization of the cold drink Slice with the tagline “Amasutra: Pure Mango pleasure”! The
deodorant advertisements have been particularly notorious in this regard, again, a product which
is not even remotely connected to sexuality. Some of the inner wear ads have even been banned
by the sensor board as they were too insufferable for public watching.

As noted before, it is hard for anyone to escape from this objectionable hammering of the video
ads as people spend a very significant amount of time of his or her day on consuming these
media. So naturally, its effects are bound to be inflicted on the overall society. And the thinking
class of the same media has been aware of this fact. Therefore there have been attempts to
change the messaging by alternative narratives and this research attempted to examine the other
side of the coin as well.

There are wide varieties of advertisements attempting to portray women as powerful and equal
component of the society, which should be welcome. But in this segment, often there are
advertisements that - in the name of women empowerment - knowingly or unknowingly preach a
narrative which is contradictory, and at times, counterproductive to their aim for changing the
society for the women. Say for example the advertisement of Parachute body lotion calling for
change of their public presentation. The ideal outfit as per this ad is those which are more
revealing in appearance. It is comes out as clear cut projection of the portrayers” own generalized
prejudice, opinions and biases on the viewers. The target audience in this case is teenage girls
who are arguably the most vulnerable to the social evils. Thus, there are higher chances that
young girls get impressed by the thoughts of those few advertisers as compared to the culture
and the well wishers around them. In a Rakshabandhan ad of Schmitten Chocolate, a young
sister thanks her elder brother while tiding the Rakhi for not caring to protect her throughout last
year. She’s thankful because the brother not cared to check where she goes, whom she talks etc.
The presentation is in such manner that it gives the impression that the sisters in our society are
subjected to brothers’ patriarchy — which is not true. Not only brother, any elder of the family
would always care and protect their young ones regardless of it is a she or he. That’s essentially

should be the family system without which there is no society. Ironically enough, the
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advertisements of Dairymilk’s own product line “Dairymilk Silk” has earned the reputation of

promoting sexuality among youth as it displays objectionable ads featuring teenager couples. As
a special ad on the occasion of Independence Day, Bajaj Avengers introduced a short video
where a girl riding the bike in indecent clothes asserts that true independence is not achieved
until she can roam freely on highways and do whatever she wants. While the notion is legitimate,
it loses its value when the same Bajaj company shows an another ad in which a beautiful woman
gets attracted to a man just because he rides the Bajaj scooter. The materialization of the girl is
so much that she is shown as dejected when she finds out that the man riding the scooter is not
interested in her but is giving the lift to an old lady.

All this means, on one hand they are preaching a social system-less free will of young girls, and
on the other hand, creating a society where women are unsafe. There are many other
advertisements like Vivo mobile phones which narrates the requirement for free will of women
in the society, but at the same time, presenting explicit content which is likely to curb the free
will of women.

Same is being portrayed in the whole new emerging and powerful medium of entertainment, web
series. This media is growing rapidly with 1.3 trillion views in just three years from 2015 to
2017. The web series have a very wide variety of contents which includes movies, short films,
web serials, documentaries and short videos highlighting the social messages. Out of these
samples, nearly 25% of the shows had promo videos with objectionable content against the
dignity of women. The shows of Alt Balaji had the most explicit content. The shows like Dev
DD, Ladies Room, The Good Girl Show etc. portray women in uncultured and in objectified
manner.

On one hand, all the web based platforms have women shown as commaodity; On the other hand,
each platform has a range of content on women empowerment too. Especially YouTube has
number of short videos advocating for change in society for the betterment of women. But are
they really going to help women’s situation in the society?

Similar to the Parachute the short video from WEvolve - ‘Let the girl be’ - advocates for the girls
to wear more revealing outfits. In another example, in the Vogue Empower series of short
videos, the actress Deepika Padukone advocates for women to roam freely wherever they want
till 4AM in the morning. Additionally, the same ad legitimizes having free relationships outside
of married life. Regardless of cultural morality, this deliberation essentially has the potential of
exposing vulnerable women into a society which is as per their own portrayal is totally unsafe
for women. Take for example another video of the very same series. Ironically another video

featuring the actress Alia Bhatt, raises the concern that it is literally impossible in our society for
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a women to be safe alone during the night time. The very same society which they advocate for

women walk free and alone till 4 AM in the morning.

Same is the case with print media like news papers and magazines. While the TV and Internet
are catching up to be the number one, the print media is still most preferred way of consuming
the news. While these platforms are not as much contradictory in their messaging as the above
two, there are still areas where they are not very careful about the implications of the content
they present.

It was found that all the news papers show the news of crimes against women on a daily basis
with reasonable notions about the barbarity of the acts — which is good. But at the same time, the
supplements of the same news papers would have distasteful imagery of women, illicit portrayal
of women in fictional stories of columns and the highly objectionable ads of ‘vashikaran’ by
tantric and other consumable products objectifying the women.

Conclusion

There is good level of social awareness and enthusiasm towards the women’s issues in society.
Media plays a very significant role in forming the public opinion. Therefore, it is important that
media plays its role honestly and responsibly. This research examines the media narrative of
women and its potential effects.

As outlined in the article, there is contradiction in how the women are projected in media and
how they advocate solving women’s issues.

There is stark contrast — and to a great extent irony - in the content being presented on these
platforms for males and females. The contents focused for male would often be materializing the
women as an object of pleasure. And the content around women would often advocate for free
will in such a manner that at times, if followed as directed, they risk getting self objectified in a
society which as per their own depiction, is totally unsafe for women. The contrast of the two
extreme stands is very stark. A woman can never be safe in a society where men see them as
object. And ‘free will’ of women can never be a reality without the protective environment of
family system. The media’s narrative effectively promotes the mental and physical exposure of
women into a society where women are presented as commodity, again by the same media.

One advertise of Dairymilk would promote sexuality among teenagers while another ad of the
same Dairymilk would advocate for unheeded and without-cognizance activities of the teenage
girls. Bajaj Company would demand for safe roam ability in revealing clothes during night time,
but same Bajaj would objectify the women in the eyes of men so much that she can be won just
by riding a Bajaj scooter! One video of short-video series demands that her free will prevails in

the matter of private life where social values and family system should not even exist, it also
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demands for the women to roam free and alone till 4AM in the morning, but in another short-

video of the same vide series laments that it is impossible for a woman to reach home alone
without getting raped!

Regardless of the cultural appropriateness of media’s directive messaging for women to have
unheeded activities at vulnerable young age — the teenage, to roam alone freely at midnight with
uncovering outfits, to have free and casual relationships outside of marriage etc. in a society
which according to their own projection, is unsafe for women.

Social values bind everyone, males and females at the same time. Without a binding social
structure the society can never be safe for women. Therefore, while attempts of media to
promote women empowerment are appreciable, they seem to be misguided by shallow vision of
the social structure. On top of that, the directive harangues for social reforms look hollow when
the same media heavily and aggressively pushes the objectified narrative of women. Therefore, it
is recommended that the censorship on these platforms should be stricter than the current level. It
is always desirable that all these platforms and their professionals practice self censorship with
understanding of their due responsibility towards the society. But if that is not happening, the
censor board should not hesitate to do the take necessary steps.

What this research establishes is that there exists antithetical directive messaging by media
around women issues which are contradictory in nature and has potential to be counterproductive
too.
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The terms ‘culture’ and ‘media’ are vastly studied today. Many studies have been held focusing
on the above terms. Undoubtedly, media and culture inter-influence each other. Today’s
generation’s life style is colored and influenced by media. Particularly youth is more influenced
by it. The youth has become able to express their yearning and expectations. The proposed
research aims to study the influences of the social media on the Muslim society and particularly
on the Indian Muslim women. The paper is about to show the changing behaves of the Muslim
women and it is also an effort to study whether the use of recent social media applications is sign
of women’s freedom or blind imitation. The paper focuses on pro woman and working woman as
well as it will have a look at the matter whether women’s educational ratio has increased after
the use of social media or not.

It is found that many Muslim women have started online business which has made them
economically strong and it has moved their self and identity in the recent world. The recent
feminists have also stressed on women’s economic condition. For many Muslim women, it is
very difficult to step out the threshold because of the religion norms. The paper studies that being
at home does not let the women know their real existence but when they use the social media
applications, they get connected with the world being at home. They get in touch with the
changes taking place in the world and they try to look themselves in the changed world. This
mental situation allows them to be free from the customs and rigid norms of the society. They
meet with their yearnings. Their unfulfilled expectations make them raise voice against society.
The paper aims to discourse such exemplary women. The mentioned research shows the conflict
between the women influenced by social media and their culture. It is a study how women throw
away the dead habits and superstitions laid on them. The paper also shows the social media’s
negative effects over them and how these women have become victim of the cyber crime.

Key Words: Media, Culture, Indian Muslim Women, Well-Known Social Media apps, Pro-

women, cyber crime etc.
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Introduction

Man’s thirst to invent new tools and means has never ended. The recent development and new
way of life is result of the new instruments and devices. Among all the developments and
inventions, internet is the most valuable and useful invention. Because of the internet, many
software and new applications are spread all over the world. The ample use of social media is
also a part of internet. Today people are using several social media applications. WhatsApp,
Instagram, Twitter, Orkut, Facebook etc are widely used and very famous among young
generation. Social media refers to the applications and websites which are used to share the
information, content rapidly, and in proper time. Many people consider social media as apps
used in smart phone, but in reality these means started with computers. Now days, a large trade
runs on the social media. The social media is very powerful as it can reach to a huge group in
any parts of the world in short time. When it comes to India, there are numbers of users of social
media applications. Using social media might be easy and common for other religious persons
but it becomes complex matter for Muslim society and particularly for the Indian Muslim
women, it becomes tough task. They are bound to religious faith in which they cannot cross
some drown lines.

Uploading Photos and Islam

Posting photo is a task of one click and the young generation does it so interestingly and without
any hesitation or fear but it is unknown to many people that uploading photo for Muslim invites
many problems and controversies and it can create complexity for them. The women face more
troubles. It should be also noted that social, cultural, economical and psychological structures of
the country play pivotal role. Indian women are more conscious about their society and chastity
as well as cultural values. Muslim women carry Indian values as well as they observe Islamic
discipline so it is definitely a courageous step for the Muslim women to use social media. The
women, who believe in Islam, also try to maintain their faith while using social media. These
women try to maintain their so clear image that the family or society can never raise any
questions or doubts over them. Many of these women never upload their photo or they upload
descent and good photos. When young Muslim girls are not allowed to use Facebook, they create
fake account. Today is the world where no one can be isolated. Everyone wants to be connected
with the world and social media is the best medium to be connected with the world. The norms
and customs of the Islamic faith do not allow women to step out and talk with the male. But, this
yearning is fulfilled by using social media. So it is their meeting with the dreams which they can

fulfill using social media. One remarkable point of social media is that it allows women to know
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more about their faith and religion as they can ask questions and clear their doubts by talking

with the learned dignitaries.

Now days, our morning starts with the social media. People have begun to accept this new
scenario. Gradually societies have become more practical and generous towards using these
applications. Young boys and girls are gaining ample advantages of the latest applications. They
are using them for their study, sharing their materials, discussing their views and adopting latest
ideas and updating themselves with the current news and information. They have learned that
these new means and applications connect them with the living stream of information and
knowledge. If they will not use them, they will cut off from the world. The educational scenario
in Muslim society has changed and now they have understood its importance, so the ratio of
literacy has risen up as well as girls’ educational ratio is increasing day by day. The Muslim
communities and families have become more careful and active about girls’ education in India.
Muslim girls are also using smart phones and computers. They are peeping into the world
through the internet. They are using the latest applications for their education, entertainment,
sharing information, online business. When these girls see the changes taking place in the world,
they try to adopt those changes and they make over their life and sometimes it creates conflicts
between them and their culture. Adolescents are attracted by the changes abruptly but their
background, their societal norms, culture, Islamic discipline do not allow them to go with the
whatever they come across on social media. The Muslim girls wisely overcome these kinds of
barriers.

Social Media, Online Business and Indian Muslim Women

Today we find that world is running with the needle of clock. People have a scarcity of time.
People are avoiding time consuming activities. Online shopping has resulted because of the busy
schedule of the man. There are many websites which are helpful for online dealing. Online
shopping has become a medium for employment for the many youngsters. The Indian Muslim
women are also seen active in this field and they earn their wages through it. WhatsApp,
Instagram and Facebook might be means of entertainment for the many people but these
applications are also useful for developing business. These applications have made many Muslim
women self reliant. There are numbers of Indian Muslim girls who are found keeping status of
various products and material on WhatsApp, Instagram and Facebook. The images of products
and material are viewed by many persons and many customers order the material. The girls order
the dealers and in return they get their concession. Earning wages is not big deal but it should be
kept in mind that economical or financial dealing build confidence and self respect. Many

Mohmedian girls want to earn themselves but the societal barriers do not allow them to do so but
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their wish of earning is reached by social media. It has brought tremendous change in the Indian

Muslim women world. It has empowered the women to walk with the world. They have been
learning to change and to be changed. When these women earn and contribute at their home, they
acquire special attention in their families. Someway it is their journey from submissive women to
broad and self independent and reliant women. Online business through social media has brought
a ray of hope in the lives of the many young Indian Muslim women.

The Culture of Indian Muslim Women

Islam is the second largest religious group in India. Near about 18 billion Muslim are living in
India. They have arrived from different countries of the world and have been living here for
centuries. They have adopted Indian culture in their life styles. That is why the Islamic culture of
Indian Muslim differs from the other Islamic regimes. The marriage system, gatherings, give and
take and social behave have influence of Indians. In the same way, though the Indian Muslim
women follow their religion, they also follow the Indian culture many ways. Their life style is
checked by the society and particularly led by the patriarchy. Generally the women are seen
marginalized or submissive. They are dominated by the male governing society. They do not
have right to take decision and to choose the path which they like. Many a times their education,
career and marriage are decided by their parents. Sometimes they are not allowed to use smart
phones or social media or they are strictly told not to upload any photo or talk with male friends.
The Islamic discipline does not allow any conversation taking place among male and female.
The religion prohibits affair, love before marriage, talking to opposite gender excepting husband,
brother, father, uncle etc. because of these conditions, it is problematic for using smart phones or
social media for Muslim women but if one uses it minding the boundaries shown in Quran and
Hadith (Saying by Prophet), he or she is allowed to use it. Today people’s minds have broadened
and with the course of time, the use of smart phones, internet and social media has become
common in Muslim society too. Some Maulvi (Learned persons of Islam) have issued fatwa
against using social applications. Their fatwa’s are about uploading photos on social media.
(Ahmad, 2013) The Muslim women cannot go unveiled and if she uploads her photos, it is
against of Islam and she is labeled to break the rules of shariah. Dressing modestly by the
Muslim men and women is primary demand in Islam. It is sure that women face problem
regarding internet is not related to Islam and India only. All over the world, women have to face
the gender discrimination. But today many Muslim girls are being seen to upload their photos on
Facebook, WhatsApp, Instagram and Twitter. They are ignoring social burden and pressure.
They are continuously being warned not to disrupt the social status of the family by online visual

presentation. They are facing many debates, arguments, blames and controversy. They are struck
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between the maintaining the honor of the family and following their yearnings. They are not

afraid of the challenges and on the contrary they have raised their voice against the male
dominated society. Social media is full of large group of open minded women from all over the
world. The Indian Muslim women come across to these broad minded women and try to follow
them and give up their submissive nature. There are numbers of Indian Muslim women on social
media who are role model for many girls. Some of them are micro celebrities. They not only
upload their photos and videos but also they encourage others to follow them. Zannat Zubeir,
Arishfa Khan and many other Muslim girls have become sensation. Their earning through social
media is increasing day by day and it has led the many other Muslim girls to use the recent social
media applications. If we look at the recent social media, particularly WhatsApp, Instagram,
Twitter and Tiktok, we will come to know the fact that the accounts of Muslim girls are
increasing day by day.

Cyber Crime and Social Media

With the increasing of the use of the social media, cyber crime has also increased. Hacking of
accounts, harassment, abuse, blackmailing as well as ransom attacks have been common for
some Yyears. The issue of blackmailing is mainly related to girls and the Muslim girls are also
victims of blackmailing, abusing and hacking of the accounts. Many parents do not allow their
girls to use social media because of the cyber crime. They are frightened with the idea that if
anything happens to their girls, they want be able to live in their society or they will have to bear
negative comments or strict criticism. Many girls are victimized by hacking of the accounts.
When the girls do not accept the proposal of the disordered boys, they hack their accounts and
post ugly photos or comments and ruin their status in society and this leads the girls sometimes
to attempt suicide. It should also be worth noting that all the accounts on Facebook, WhatsApp
and Instagram are not valid. There are many fake accounts and the girls who are new to the apps
are easily misled and trapped in the web. Undoubtedly, the people are becoming aware of the all
these kinds of negative aspects and the Muslim girls are also taking it seriously and they are
showing their wisdom. Sometimes they are targeted, mocked and taken as jokes as it happened
on Kashmiri Muslim girls after the removal of 370. Many comments became viral of marrying
Kashmiri girls. The Kashmiri girls’ self respect was wounded as well as their parents also went
through disrespectful condition. The misogynistic comments spread all over the world and many
women activists rebuked the patriarchy for spreading these kinds of comments.

Conclusion

The large globe has become small because of the internet. People are reaching everywhere

easily. Man has also become free from the narrow mildness, rigidity, superstitions and dead
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habits. Women also come across to important articles, incidents, news, programs and changes

taking place all over the world. The use of social media does not provide them entertainment
only but also make them think about their identity, existence and their rights. The girls, who have
not enough school education, have also become practical in their dealings. Gradually the Indian
Muslim women are becoming broad, courageous and firm. They are sharing their longings on
social media and they have come out to show their talent, choice and skills. The social media has
aroused the question of ‘where they are’ in them. They have learned that they have to walk with
the fast world. The Muslim women will not be longer submissive, dominated, marginalized and
victimized. Seeing their attitude on the social media it seems that they will emerge as strong,
responsible and confident women in nearer future. They will play a pivotal role in shaping their
societies and they will stand by justice without fear and hesitance. They will learn to raise the
voice against injustice, torture, intolerance and hegemony.
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Abstract: With the rise of technological tools as well as the e-media platforms, it becomes crucial
to discuss its usage and the way it functions in our everyday lives. Feminism has been studying
gender roles and stereotypes in socio-cultural, as well as political contexts. It is necessary
therefore to study how feminism perceives the social media or cyberspace phenomenon. Of
course, the struggles women users face on these platforms, are, with some exceptions, a
continuation of those prevalent in the society. Uses of abusive language, breach of a female
user’s privacy, are just two of the many issues women face on social media, e-media platforms
and cyber space at large. However, addressing them is the need of the hour. Endeavours like
cyber feminism and post cyber feminism are therefore crucial to understand. According to
Megan Jean Harlow, “Cyberfeminism refers to a philosophy and community that began in the
1990s along with Third Wave Feminism. Cyberfeminism is dedicated to the intersections of
feminism and technology, specifically the internet.” (Harlow) Internet and media can contribute
to change gender inequality via information technology. Cyberfeminism takes feminism as its
starting point, and turns its focus upon contemporary technologies, exploring the intersection
between gender identity, culture and technology. There is still a belief and a mind-set among
people that women are generally anti-tech. Cyberfeminism is also a struggle to be increasingly
aware of the impact of new technologies on the lives of women and the insidious gendering of
techno culture in everyday life. However, in the post modern times, cyberfeminism needs to be
re-evaluated and therefore in 2017, the term Post cyberfeminism was cited by Helen Hester in
her essay, After the Future: n Hypotheses of Post Cyberfeminism. The aim of this paper is to
study the basic tenets of cyberfeminism and post cyberfeminism; as well as discuss and analyze
how they are relevant in our times.

Key Words: Cyber Feminism, Post Cyberfeminism, Third Wave Feminism, Technology &
Gender

Cyberfeminism (The beginnings to the early 2000s):

The Third Wave Feminism which began in the 1990s, studied the issues which, female users of
the emerging technological advances faced; taking into account the interaction of the
technological developments with the female identity. It also analyzed how the technological

advancements can be used for fighting against the patriarchal outlook of the emerging techno-
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science. What emerged out of this was the community or philosophy of Cyberfeminism.

However, the response of feminism to the ‘computer-mediated communication’ (Hall) could be
categorized into two. The reconciliation between them forms the basic tenets of Cyberfeminism.
One of the attempts to reconcile was done by Kira Hall in her essay titled Cyberfeminism. Hall
identified two major responses which she titles Liberal feminism and Radical feminism. She
explains her argument as follows:

“Since both responses reflect the intersection of computer technology with subversive feminist
counterculture, | refer to them collectively as cyberfeminism. The first, influenced by
postmodern discussions on gender fluidity by feminist and queer theorists, imagines the
computer as a liberating utopia that does not recognize the social dichotomies of male/female
and heterosexual/homosexual. Because of its similarity to what is often referred to as "liberal
feminism" in the non-virtual world, | identify this perspective as liberal cyberfeminism. The
opposing perspective, grounded in a reality of male-initiated harassment on the Internet, has
resulted in the separatist development of numerous lists and bulletin board systems which self-
identify as "women only". Although this on-line radical cyberfeminism has developed alongside
the utopian predictions of liberal cyberfeminism, their mutual incompatibility reflects the often
irreconcilable differences between theory-based and practice-based feminisms in the nonvirtual
world. It is doubtful that Haraway envisioned either of these feminist developments when she
wrote her cyborg manifesto, yet both serve as logical extensions of their real-world

counterparts.” (Hall)

The Cyborg Manifesto which Hall mentions is considered to be an influential work for
Cyberfeminism. Donna Haraway, its author, argues that the ‘blurring of the boundaries between
human and machine will eventually make the categories of female and male obsolete; she
contemplates the “utopian dream for the hope of a monstrous world without gender”” Haraway’s
work is considered to be the inspiration and genesis for Cyberfeminism. And, the gender fluidity
which Liberal feminism champions, is a reflection of what Haraway theorized in her work. In
fact, Liberal feminism/cyberfeminism, considers that technology can help to have body-free
communication. Since there is no physical appearance, the oppressive categorization of
male/female/transgender, cease to restrict a user for self- expression. The virtual identity will
liberate an individual from the binary oppositions of male/female and heterosexual/homosexual.
Rethinking Cyberfeminism:

By early 2000s the cyberspace ceased to be the free space for expression and communication.
Rather, it started resembling the nonvirtual world in terms of construction of identity. And

therefore Hall’s arguments became history. A contrasting view was presented around the early
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2000s by Ivy Schweitzer in her Women’s Studies Online: Cyberfeminism or Cyberhype?

Schweitzer elaborates on the idea presented by Anne Balsamo’s conclusion after citing Sandy
Stone, who studies electronic communities:

“Cyberspace both disembodies and re-embodies in a gendered fashion”, which enables “new
forms of repression of the material body.” (Schweitzer)

By disembodying, the cyber-space breaks down the barriers posed by oppressive categories of
male/female or heterosexual/homosexual dichotomies. However, it also reshapes or re-embodies
the participant’s identity through new parameters. In fact, the newly shaped identity of the
participant may or may not adhere to the participant’s actual identity in the non-virtual world.
Now, this very phenomenon of the virtual world is what we today understand as the threat of the
fake identities on the social media or other platforms of the cyberspace. These fake identities
which the cyberspace creates are, after all, constructions; which resemble the stereotypical
constructions of the non-virtual wold. Thus, the constructions of the cyberspace are as repressive
as those of the nonvirtual world. They become even more repressive when they come in contact
with the real world. The reconciliation, which Kira Hall mentioned is therefore necessary.
Cyberfeminism is therefore aimed at solving the issues of the constructions of the virtual and
nonvirtual world.

Another important clarification, which needs to be taken into account, is that of defining
Cyberfeminism. Till now, we have addressed it as a concept, a philosophy, even a movement.
But is that really so? The answer is provided by Jessie Daniels who, while citing Flanagan &
Booth, argues that, “Cyberfeminism is neither a single theory nor a feminist movement with a
clearly articulated political agenda. Rather, “cyberfeminism” refers to a range of theories,
debates, and practices about the relationship between gender and digital culture so it is perhaps
more accurate to refer to the plural, “cyberfeminism(s)”.” (Daniels) Given this situation, one can
agree with Daniels’ further argument:

“Any attempt to write about cyberfeminism as if it were a monolith inevitably results in a
narrative that is inaccurately totalizing.” (Daniels)

This is strengthened by the very existence of the 100-antitheses of cyberfeminism which was
decided after the first cyberfeminist international:

1. Cyberfeminism is not a fragrance

2. Cyberfeminism is not a fashion statement

3. sajbrfeminizm nije usamljen

4. Cyberfeminism is not ideology

5. Cyberfeminism nije aseksualan
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6. Cyberfeminism is not boring

7. Cyberfeminism ist kein gruenes haekeldeckchen

8. Cyberfeminism ist kein leerer kuehlschrank

9. Cyberfeminism ist keine theorie

10. Cyberfeminism ist keine praxis

11. Cyberfeminism ist keine tradition

12. Cyberfeminism is not an institution (Paasonen)

It is interesting the cyberfeminists understood that defining their endeavour would restrict their
efforts towards plurality and fluidity, which they so rigorously championed. This very idea made
cyberfeminism appealing to the larger audience. However, one can always describe
cyberfeminism in terms of its functions. It can be assumed and argued that cyberfeminism tries
to reflect on the interaction of virtual and nonvirtual world; as well as their treatment of the
structures of gender. What remains now is to think of whether the tenets of cyberfeminism can
be further expanded or not?

Post Cyberfeminism:

The late 21% century demands a new way of thinking for the relation of digital space with the
‘real’ world; especially in terms of gender construction and questions of identity. The digital
space today, poses greater threats to the feminine identity than it used to do during the times of
cyberfeminism. What we mean by threats involve, issues ranging from breach of a female user’s
privacy to sexual harassment through various digital and media platforms; the later involves use
of abusive language for communication and deliberately sending sexually explicit content to the
female user. We live at a time when virtual assistants are named ‘Alexa’; somehow the one who
serves is given a feminine name and voice even in the technological world. The world celebrates
the founding of SOPHIA, the first robotic humanoid, in the field of artificial intelligence.
However, the question of feminine representation in cyberspace stands strong.

In November 2017, a five-day conference was held at London’s Institute of Contemporary Art,
titled, Post Cyberfeminist International. The conference revisited the issues tackled by
Cyberfeminism and updated them for the times. The major argument of the conference was
presented by Helen Hester who argued how Cyberfeminism isn’t able to address the issues of the
digital sphere in our times. Hester’s After the Future: n Hypotheses of Post Cyberfeminism is the
founding text for Post Cyberfeminism. Hester discusses how “technomaterial conditions changed
considerably over the past twenty years or so, but the theoretical underpinnings of some
cyberfeminist endeavours appear in critical need of an update.” (Hester) Similarly Caroline

Elbaor, while introducing Post Cyberfeminism, also points out how, “While society has
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witnessed the rapid-fire spread of hashtags like #metoo and #notsurprised as examples

of digital tools being harnessed for women’s empowerment, there have been enormous
technological disadvantages as well.” (Elbaor)

Elbaor also cites some of the arguments by major Post Cyberfeminists. One of them
being Cornelia Sollfrank’s opinion on the phenomenon: “Now we know more about
the downsides of networked technologies; we had to learn how they are being abused
by corporate and governmental interests in order to surveil and control users and
citizens; This situation continuously needs to be confronted with feminist
methodologies of analyzing power structures and one’s own potential and agency
within.” (Elbaor)

Unfortunately, this awareness regarding the threats which technology and cyberspace pose,
towards the privacy and well-being of all identities, isn’t popular enough; or rather hasn’t been
made popular by governments and corporate for their own benefits as Sollfrank points out. This
is the reason why there has been an increase in the number of cybercrimes committed in the
recent years. It is also important to note that women are not the only victims of cybercrimes. It is
often observed that feminist endeavours tend to portray the male identity as oppressors; which is,
to a great extent true. However, the fact to be taken into account is that while cyberspace or e-
media’s plus points cut across the boundaries of sexual hierarchies, its drawbacks do the same.
Along these lines is the concept of Xenofeminism.

The idea of Xenofeminism might seem a bit strange; since literally speaking the word xeno
means strange or foreign. As Macon Holt points out, “The most radical aim of the XF project is
the “right of everyone to speak as no one in particular,” which refers to an inhumanist wish to
abolish the particulars of gender (as well as race and class), whilst simultaneously letting “a
hundred sexes bloom.” (Holt) Thus, feminism in the post modern and post human times has
ceased to be associated strictly with a sexually feminine identity. It challenges the very nature
and foundation of how we perceive and understand gender politics. As Holt further discusses, the
critique offered by Xenofeminism ‘is directed at an irritation at the necessity it sees for its own
existence. XF is born out of the frustration at the impediments placed on reason by the
functioning of gender under patriarchy, and a simultaneous frustration with what they consider to
be the reluctance of many contemporary feminisms to deal with the “abstract complexity” of the
contemporary world.’

Again Helen Hester, in her attempt to interpret Xenofeminism, describes it as an intersection of
‘technomaterialism (technology as it relates bodies and the world), anti-Naturalism (the critique

of the tendency to replace the god figure with nature), and gender abolitionism (a “shorthand for
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the ambition to construct a society where traits currently assembled under the rubric of gender,

no longer furnish a grid for the asymmetric operation of power”)’ (Holt)

As Holt points out that any feminism today must be a transfeminism. A feminism which
transcends the traditional boundaries of time, place and nature. A feminism that can keep up with
the rapid advancements of artificial intelligence and the digital world; one which can address not
just the questions of the present but also that of the present. And in that case, we must, as Holt
points out while citing Tobias Linneman Ewe ‘“femme” is not the entirety of someone’s
embodied existence and simultaneously defend the right to that physical expression and the
identity behind it.’

Conclusion:

What then do endeavours like Post Cyberfeminism and Xenofeminism do prove? One might
answer that they are representative of the existential questions of the 21% century. Questions
which are challenges for the entire human race. Will humans cease to exist if artificial
intelligence comes to power? What more threats await us, if this is the direction we are
progressing towards? Will the feminine identity, or for that matter any sexual orientation,
become a matter of choice in the future? If yes, then which identity would dominate? Or whether
all identities have equal share in everything?

These are the questions and thoughts which come up once we try to interpret the matter of
cyberfeminism, post cyberfeminism, and Xenofeminism. Of course, these are still questions
without a definite answer.
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JOURNEY OF WOMEN CHARACTERS IN INDIAN

CINEMA

Dr. Jainee Shah, Assistant Professor - English, School of Humanities and Social Sciences, Dr.

Babasaheb Ambedkar Open University, Ahmedabad

Art holds up a mirror to life, an inference can be drawn from this view that cinema
reflects society. Indeed cinema is an imaginative medium, but it’s a two-way process in
which it takes its inspiration from real-life, as well as from history, culture, society, and
more; it also moulds and influences the beliefs, mindsets, opinions and views of the
society. Strikingly enough, in the history and present-day cinema the audiences have
witnessed the portrayal of women in many different shades. The role of women in Indian
cinema range from a submissive woman, good homemaker, good mother, creating
stereotypical ‘good girl’ image; there were also roles where women were portrayed as
either the victims of men’s atrocities or as vamps and temptresses. In both the scenarios
women did not emerge as independent bearers of life; for cinema reflected the society.
Then with the advancements and modernization of societies, contemporary cinema has
successfully portrayed women as more independent, confident, and as strong beings
equally balancing their career goals and family. This brief overview is provided here with
an aim to develop a subject matter where with changing social structures and emerging
status of women in India, the portrayal of women in cinema has undergone a change from
caricatures to characteristic metamorphosis.

John Berger, an English novelist has rightly stated, “Men act, women appear. Men watch,
women watch themselves being watched”. This succinctly delineates the representation
of women as mere caricatures in cinema. The overt male-gaze and over-arching male-
dominance has provided little room for the women characters to develop, blossom and
bear the reflection of ‘true to life’ women characters. Indian cinema is a dynamic form of
art which has captured the vibes of society, being influenced by the society and being the
influencer in the society as well. It has been a confluence of culture, arts, politics,
society, holding up the mirror to us. It reflects various facets of life ranging from dark to
grey. The crux of discussion here is that when Indian cinema was a in its early stage,
women were portrayed in the stereotypical roles and submissive roles. The era of early
90s showcased caricatures of women, which were representations of misogynistic ideals
and gender stereotyping; whereas in contrast men were always portrayed with
characteristic traits of strength, power, masculinity, which form the typical ‘hero’
material. Women’s representation, not only in media or cinema; but over-all in avenues
encompassing larger units of arts, literature, politics, or in a smaller unit of a family or
home; it has been negligible.

To have a closer inspection regarding the reasons which are responsible for meager
representation and presence of women in Indian cinema until recently, following factors
catch the attention: as per the 2017 report by the Geena Davis Institute on Gender in
Media, United States, only one in ten directors in Indian cinema are women. Now, when
male directors direct cinema, sensibility of women remains unfathomable and
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insurmountable to be portrayed as felt. Other report reveals that the screen time for

women characters was a mere 31.5% as compared to the huge 68.5% dedicated to men.
This is reflected not only in screen time in cinema, but the over-all presence of women in
media, be it the posters or trailers of cinema. Important aspect of cinema is the film-
making process or the off-screen processes such as cinematography, script-writing,
direction, production, screenplay writer, story writer, dialogue writer, music composer,
and more. When behind the scenes is heavily laid by the male presence, the fore-front or
the on-screen representation cannot reflect an earnest woman with all her being,
understanding and perspective of life.

e To give an example of a caricature of woman character, the early 80s Indian cinema
dimmed the portrayal of women; depicting them as ‘damsel in distress saved by the
macho hero’, or as glamorous components of the cinema, or as being at the receiving end
of men’s atrocities. A film entitled Mirch Masala (1989) by Ketan Mehta depicts the
story of Sonbai, working in a chilli factory in the western part of pre-independence era.
Her husband pursues a job in the city, and Sonbai is left behind. In the meantime,
Subedar, a tax collector arrives and is attracted to Sonbai. The next day when she passes
by Subedar’s camp she is stopped and grabbed by Subedar. She frees herself and runs
into the chilli factory for shelter. An old watchman provides protection to her. A sub-plot
narrates the story of Mukhi’s wife, she is not treated well by her husband. She tries to get
support for Sonbai after learning that the males of the village including her husband have
allied with the Subedar to handover Sonbai to him. Mukhi’s wife’s protest is failed by the
men of the village. Subedar, accompanied by the men of the village rushes to the factory,
and Kills the old watchman. In the end-scene, Subedar approaches Sonbai when the other
women in the factory throw chilli powder on his face. Hence, women are portrayed as
being at the dismissal of men as one of their assets or objects. In contrast to such roles,
Mother India was a genuine attempt to metamorphose the discourse on women and make
their characters more progressive. This cinema still proves itself to be an empowering
example, as the woman-character Radha does not come across as a submissive damsel
but as a woman with grit and belief in her own being. Also seen in the Indian cinema is
the clear distinction between the good girl and the bad girl. The bad girl was always
associated with the witch-like evil characteristics almost portrayed as a vamp, a spoilt-
brat, evil, sly, cunning, a girl with all the bad habits. Whereas the good girl was always
portrayed as an ideal daughter, ideal mother and ideal wife, a very nice girl, well-
behaved, dedicated, homely, sacrificing woman. Hence, caricatures of both good and bad
women were created by the Indian cinema until recently.

e However, over the period of time, western influences, globalization, consumerism,
advancement of women, their becoming self-reliant was portrayed in the Indian cinema,
some content-driven cinema even came to influence, shape and encourage women to
think for themselves and think differently. Cinema like Queen, Kahaani, English
Vinglish, Pink, Lipstick Under My Burkha, Mission Mangal, Thappad, Panga, have
representation of women from all walks of life. The women in these cinemas are
progressive and empowering earnest characters, they are thoughtful, they are not
stereotypical caricatures, they embody their own ambitions, dreams, aspirations, and they
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are driven and passionate about their identity which is not dependent on any male
character.

Indian cinema and depiction of women in Indian cinema has changed
significantly. It reflects trends, existing virtues, and cultural diversity; and as societies
entered the world of modernization, the role of women changed and their portrayal also
changed. Media played a crucial role in the modernization of societies and greatly
affected the image of women. Now, in the cinema of today, women are portrayed more as
independent and confident about their roles and responsibilities. With the emerging status
of women their portrayal has also progressed from caricatures to earnest characters. This
shift is radical, with changing dimensions of women in cinema, it has achieved the
sensibility of “hu(wo)man” portrayal — depiction of women as earnest characters close to
genuine human nature.
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a variety of ways.”
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ABSTRACT
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Yallolloll wWAPLs URUscdlall vead sclloll B. FHI da Ullael di} 2@Axset Hlalell
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WL :
(A3 Slelloll YsiReail Aeeiul Yalolloll ABLs URUscAML AULEs dstad wlal Hadl «tell
Al yd Al GescustiRARQx3et lallotl Ysietl AeelHi Yool uABLs uRusaldHi 518

ALs dstald lal olgl Haell ellsi i 8.
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530loll UslRetl AealHl Yallolloll wABLs URUsadHl 518 UEds dslad ol Hadl ol Aell

Y A BescUsil(520loll UslRatl AEIHT Ycllolloll ALLs URUSCLAML 518 ULEs dstad el
o8l HAell 512 Ul B.
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UYe HLtAMlo{l (Fog-SetR(uaul) ey uR adl aulzs
YAl WAL

yoruld eLgHIR silAciet, AR 2 WHUR) BlAst(-UR5L3 (Aotaet W QU LAY, HLER

JRUHARSL6(

Yrdllcloll:-
o (V) UYS HILlo{l AR WU

AYe MLl AHR Alscllo] ol lsclle] AH olal WAL R ©. 1 Hl Ul dsils
dAso{lSloll UEL B. Bl Dellslotl UM Yl uslAclle] stH AMe Mt 531 W@ . BUL Yot U
SAsAAs UM A Ysetl HLk0D ol aslal A Bl slet Sl1ejeR ual AJSs Holecall 4oL
olgll aslaL, BUL A2UAU, FUS, BR2UM, Bo2raA2, IIA, 2clle?, A, Zlell. Bl Yuast
258l wuIAet A Al HA B, w&UR WHR, Aule{lal, uBst, AHRS, Yacsl adR yYlad
AL el HA B, Boll GUAIL U, 3cll 3, SR, Al HIR AL B? ol WUR A Hiotd YHEa
Hoo . Ay UL ool 2 B, cla-siu $31 A%et sclle] A WRUHRSL Bq [Aelials] st
501R {lagl s(QalR Bg Uit B, B HlRS AA(A BAA Wt UQL WALl & 8. 2l AYe Htaul
(&l otl &1 AUl BAHD 1A Alcll 26 B, 22412 g2 cAlsAulloll 6l AL 6Ll ¥ecl
(Astiat Aol U ugL el 2 8. Aye Ml [Aual s dld@ WitiollR sleUls HItAM o Rl
dARclAs HitaH ool 2§ &), Botl US| Asosatl ol HUlAloll wu-A U 23 B.

Sl ARAHL WLEHlotoll cuRv( s U st B2l dtll el B. Bo2ale WA WS
AALRA A 3g SldUoll UL Yool cr-099 Hi 2¢.10 5AS WIEHlotatl AURAASIRA &cll. B
ad- R09¢atll adui 33.9 535 Ul dAlAell aRA BH Alot Ul ollot $7 WA B AX WS
AURL2HL UL oflost sR B, ALACRARAMHT WU Hlotoll AAURAASIRAAL 1¢.90 5AS B, % AR 5l
Ul atll @ B, AR ASAHL Ue 251 Bl U AU RARAL B. €35 GHRG{l caulsal Uy
HIt20D AU ASAA B, B uye 0l Usl Hotdl GUBAL ABAA ANl Aol ¥ AYeA
Ace: ¥ RAoteads, (AL, 5121, 320 WA qat-sicat Mkl 9 53] st B, AYe Mt ls(l
UUAA Rstell A cltogell BH adlell aAstA: (1) §5LRAMHS Bal () oASIRAMS.

(1) &5RAMS BUAA - AYe Ml US| wscus{lA Ml U sliat U Slauell “stiotall
ol 58l AslA AR Bl ASALEl TAML cAlsAHIA A B, Uy HIt ol GudLell sl8unl

cAlsel, AU, UYE, Aolset ¥ Balal AMURBS, A5l wU(Es, Airglds, Wl s adR A yAURL
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Blett 531 ual AU 1T €131 A3 B Wctlotl ol Ascll AU ud.851RAHS GUAHL ASA
AU HBA AsA, cacuiactell dslell ol sl 233 Az USUSA Wcloll UHLS,
wal 2 atefl MUl 3 uHerell yg@al Aot wudl.calselotl cotal ALl HUEAl drct o Msccll
AR Al Sloll HRU2HL Yot HitauHl [latel UR calus UUR Bl HA B.

(R)oSIRIMS UU;-RAsstoll A olglloll BH UHe HraAHloll URL A sl Sl B.oSIRIMS
UUAa cllU (Rot-ylQleet atudl o §.clltiol 3uys, caleu Ball Hitalell Gullol uecllet
(@320, slet, ulbls uetutd,Reesrslat uallott watldslel dellell YuR-YR 425Re(l o[ uR
Wl YUR,ASAEA UARML 43 dall 20320-(A320 adlR el Guallol &l AR ots sIH UL
&, uletdloll oficdl anadl otell Aues Bus olottclloll WSl wmgal Jalcll clollal Gadal
AUQ B.Asll ay Guol Ul HistRs AN UR 53 %A B. Al oletd] U B, GURASA SIAEL -
ARGLAEL ABlctl wQUA B ¥ A Al AYeHIt2oll UL HI2 (A2 ML elRd As el westRa{l 1Ry
AR B.ua sHER(l s21A B,

@suct alQellet gowui ytllatsiaedl [Astuell d@d ’A A [Bog-$eUR (Yastuld) AHLy
UHE HIRAHoUL HUR AR B2 AU UL ¢4l uad Fal GuoL sl 3cll yould s 8, A Us®
weAYU scllofl %32 QAL WeAUS L A ot sl U3,

UYe MLl $1RQL Ul AHUBs UR ANl yostuld Ay UR 3cll wAA 62 — A
Rl A Yl AGURM LU UR(AL

AYe HILAMloll HUURAN WA 3L Yostuld AHey U dleidls, AulDs, A8l 2uEls,

UiRslAs, ulbls, cacAgRls wWAR AR Axeys oL 6. % 6 UHY.
Ay HitAMloll Ascust

() RcAot € A AR o{ltoll HA AMe HIk6{l culvuL- “Mass Communication ia a process in

which professional communication use mechanical media to disseminate messages widely, reapidly and
continuously to arouse intended meaning in large and diverse audiences in attempts to influence them in
a variety of ways.”

) (QAQar A, dutet oll HA -« The Important Component of any definition of mass communications

is modern technology. To have Mass Communication, a message must be amplified or reproduced many
thousands of times. This requires printing presses, newsprint, radio and television transmitters and
theatres.

AHEs Uleldot AsEUsll
AHUBs Uladet A AHIHL ad Ullaldel B, AU 518 HitauHl M6l ATUHI
ol slHl declel AUQA Aol WHIEs Uleldat 58l astt.

(1) According to Merrill and Eldredge- “Change means that large numbers of persons are engaging in

activities that differ from those which they or their immediate forefathers engaged in some time before”
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() SRt WA Plor ool “ AHUEBS Ul A2AHL Aleld URedot W2 % MRS URclddt.”
(3) NsBcR WA WY - AUHURS Aoitotl ojgotMl Udl 3RHRAA AMHUBs UR ot 53 8.
(¥) B 3(Ax- “ HURs 1801 HL UotlR URcdot % AHURs URAA B, «
(W) ARSototl Ha- « AHUBS UR ot Arg[AHI BtlR-Ulel Alclclloll S1R0L A B, «
AYS LAl A WHIs uladet :

AYE ML WA (Bog-$eUR (YUstUld) UM UR BEAL A ElaAsIMl WsCUo{lA AR US B,
BUL AYE HtAHloll GUSWN Bell 3 Al2UAUY, FUYS, JOIE, Bozale, BoralolH, 2c(l2R, WHOLIR,
u@st, AR, WA adRell A3 AAR acl ull 8. yoauld wuer deatl decia yHael
Qe A 25l WAL ™l WAA, UBL UMl MIUR[RA Ml USRIl YA 4L
AYELA Welloll URURLILA HBlsiHoll cacld el USAL, Boll Ul wUlEs GUuet Be) ua
ARIRS Udold Yy dall AHURBS Al ASl2 WetHl (ot 2ot sallatelR ol sl AH O
UG HIRAHAL (E2 58 otlollyfell ot 2Rl st
(V) Yt UldR WA AHHL WAA R0l - Yl HILNHL AHRAUR UA, AHURAS1RA,
Auosoll Hole(lsi0 Axs (QAnis awucll astar, Battell yaltoll Mal AML 19)(d U Yulil
Sl LR AWOLR dUHSIetl Bast Yl USlAUAL URsRal (Qawgl, cuca, GelaL (s,
25l AdlR Axotilloll AHY GUAL sAl B, dAxy qMe(l Hdle(lslell ouRouHsll
UR AU U UHEsell QB Aoy olls3 5R01Re{l YRASL USAAL Wsollostotl AUSHT uleldl
yalollal Auulets ulatall wal caaille Hdledlot Hor Axes yostuld AHLsetl Wllsll sl
Ball ¥ yYastuld, yastuld evel, yesuld s, Hell yenulq, Qe [Aulal yeauld cdl? anRsiell
dal ActsH wislel Asollet N ¥ Ayl UR U i atstoitll g2 ac wHl 8.
() [Qosty] Mt el UM URcclot - Miotel UM UR closty] Hita Rl Wl AR Guastell B
5 Ulotd WA flostg] eieitcloll ool ol Uil 8. Bui lell, A3 Gudlol Ul & ual
Boerale, XSS SlotHi cluRjA{ AU Ul dleAAU, u0s, 2clleR, BorelollH AR KoL YHIRIHI
yotuld AHEes uRddetHl ol el B, (1) dlzuAUetl HiauMel AHEsell Yalall, aslA,
Yol HERARD dHH RAld caulsel ASIRAA B. yostuld UMIetl MeUUS 5l UL Yol
AXES ot cluetiRe{l Avaul BELF cdledl ¥0 st AUl st % Ul Yallall Wtloll AU
HI2 YU ctotlell Wl wUU-A 52 B, Al $R0UR ASIAL Aol AMell GALSIRL AU Welloll
AR, 25l URRA aa 8. sl ey et YSAs, WUEl Bl dlddl dau
Ale Ancll vilel wal olaiadl el HA 8. () 3u0s - YAlasiadll At ’A yosuld

UHLY S UHE HItAHoAL 305l [Aiotl WRUHL REGL Ulclloll Aol A Wol AMLatl QU8
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A5 U FosU ((Aocl)oll Uoitl olotlcll Mol YouldHi (B0 20 B, Ay Asollest w
Mot 2ot 531 2ol wtalell HMBlell WRRA adi s B, sélls oludlell ek wen
dsttlals ut(Q WHEAL otottcll A URARAUHT UBRL HE AL L.
UHe HLLLHL ol AP, s, AirslAs uRadotin adl uRade{la waRel aallew: wye
Ht20loll Yelloll wa Yol UR [AAN AR UACA Slal HA 8. Yallot adl uye Ml
oo, 3@t youell, AlERs Rl %%, (QuRARR(, dsills sfRswel, dso(l$lul
WARUE ¥51R UAAA Bl HA B, UM wal HItHl Aso{lostal yewldd 52012 ulReo ol
alstal. yotuld aHesell Bl ylllotsinell o dRetl clsiAMl @Al Slal 1Al B. B s U
e ol ARl suHgsdlell RAMAHEN oislR wicll & U M A-AHA, UdARA6R, AXS,
AHUBs, Ballot s, B(ld-s01 AR, 132 A, IR AN AU Welle] Yelot Ul sl
HA B, dall uye Hralloll AL Yot uld AmsHl Rlatile] R wol AR A g lall Hu &, Auey
Al Aol Bl A @ @eut MW ol A oA e ual el ®. Yaot adl goealesll
HIRAHY 2 Asl Aetcllel (A s3] Qe WA seH Acticldloll A wlEs GUiKst Ul 52 .
A8l ARL oAl AE QLA Ul Yaltatdl 3 ol Ball HitauHl Rlawal 3sUl Mgl gl 8.
AUl 6Q oltoll e, AUH{R-013le, eBlcl- e A, Bl-yw, 9J3-@vat Bal Aeeld (Adsa
sl(dcld Bl HA B. BoeA2ell HitauH | cllolloll ARASI50L A st2Al UR Yeia USAL slald
B, URURdLA Holtl Al AHURs dUAllcdl, uHa{l Assaues, wbls wotdt uR uel udladet
ol UA 8. AARQMBe UR Aallcl (3ed, RRauAM Blott 2ueell, Aed Yt ual ugaal
aAus slaeid, slealsll aisoelell yette yostuld Al wa YadlzA uR YA slal A 8.
U A Yostuld el otset, sll yastuld et Aotset, e Geules s, eat yesuld el
AoL6at Ball ALl URL L UHe HIAH{l o Guar 58l sl ¥ AARAUML YU olellcl A¥
Aogoll WUEAl 2u-A 52 B.

AYe HLE0 ol AR AU WA Fedlls we 9ol AA Yastuld Ams U Ul U3l el
HA B, UL Yallot adl AJYs WallSctatl oldlow Scttciell AeHol W& AT ugl ekl B.
yaloll-c{lAl Fuoys, dlauAY, Elsels Bl MU U Wlcloll (Bl UM olRulE 53] U B, L
Hlcdl-Qctoll o)l eslR Yellot-galll As-ollostal of WA Acll Az AUU-A 532 ¢, B Halel]
Gecluat 58l astal Watetdl Bl Rax e@aust Wlell wA Ll 3 Wousd won WAl 8.
ollnsl W AU ot WAl sl 2y2lot B elR3U 9)eslal s2AA B.

GURLSIR :
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YAlot uHal RRAAAMHT YA 3L Yostuld AHes AYe Hitl AME uRl Wi A ey
HeHloll Setta el yauldsll 13T cldEl slall HAL B, AL UL 913 ¥ 2L A4 HItatl 2R stnell
VUAML B %, URL &lA A Htaulget SLA Al HA B, Al Aoll HRYR &51LHS GUallal 531 (3og-5aUR
(uostuld) ey QLgell (Rau WR 531 ¥ Al A B, UL ALY WA Aol Acltatd] Uy
HieA ol £BUN0E AU ot €1R A Alalloll alreld] wUall salloll dHIH dAUSL U
aSlAlell ugS ud . yecll U Hiotal UHElUoll [AslA A o WL SR (Ystuld) AH URA«
HRAA . VA AHA HEAlAlo(l UA QLl-o{lAcll Aeeilcloll GOl KA B, AHY ARAL- UHLlell
AHA ol oy Aot €N 2lel AsYaUlall URL Uojdcl 5A B, Deell A ELASIHE o 4l UMD
(el A& Ay HLLAloll UYL 250l AR slat Reticall . WA wL HitaH US| viclolld]
ARcloll Axey (Aol yaut VL otscauil stel 53 Al MU olotl 9 UEL 531N,

M, AL A Al wQua B 3 wye Htrloll (Bog-§eUR (UAUA) UMY UR B AR
Bl HAL B, AHL &SIRAHS UURe] U AtlR ol HA B, Ol Sl U ol5RAHS tllolcd Hlall

HA Al A £R SRl Wl AHotl AR WA (A& a3l Yaucol 5 AN,

e YA -
(1) Social Effects Of Mass Media- K.P. Yadav
(2) et QAN y(d, - 02/10/2018

(3) AUME UclAsio] AMrt- oigl 1Qs, Y. jat [(AmlgL clS- wHELaUE.
(4) Mass Media New Horizons- Trivedi Harshad, Sega Publishers, New Delhi.
(5) 2cAl[Qoset W (AR Yelloll- Uisx USA, Ul ULABAA-WHELCUE.

(6) A& HItAH Al Adl- 2w YA (2009), wd WoAZ2Uot, UMELUE.

(7) UYE HItAHlo] AHIAR- DAL AUAA(2014), WatSL o5 €1, 2jUAd, Aol HELaUE.

(8) Handbook of Journalism and Mass Communication (Vir Bala Agrawal, V.S.Gupta)

117 ISBN: 978-81-944799-0-1



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-1 (Theme: Culture)

UB el U AYs-HILAH A Aol : A5 AL

SUScet (33legiR atll, vl . WBR) opAcl(, SU.GloURISOL WIAS SR WUt [ clRlE],
WUELCUE.

Yelldloll:
ABsAl olly dAlQdscilell Aealul Aottt YarilAyeH GULELa A ella(QulRe] AsHL &
HiotcA(@cu(selo] Mt olod] B, Al % Al Uldclo] Histapclotii UGl (AAN eUlsl 8. Azt
cloto] URGMAO dal ABAGN Al B; URd, clotall A%-U-A%oll cAclslRall AGE ol UldcUell
Aseoll oAst (e &, AldRAUL Aceoll B cisld B A UAEs, WAMHIR U2 URRL $wll3],
o w3zl @Qsuasidl . e, WAededl WA aollal HiotdAdtotl-Yclot-AML%0]
yAlu ool B, dAej ol 200U B, Ael A, Uldtoll Al AHR 51 5 US BD. W
ARl 20€ P clotoll UoLsIR B U Actolloll W@ caulselo] MlLaAH UL
6 Uldclo] GULELL B Al 26l A Aol Ul oflost was ikl Ul GesilAell Alsa i ©.
AYe-HIt Aed ¥ 1Al auoll YR AR 2B clus a3 (A UR KA AslA Sl AR
W ololetl Aol ¥ yolcdcitll Jal YsiRetl oal URMGN Ul AetH B A usiug ud. Aldet
U@ A5l HItAH B ol Bl A A5 oty Yl uslALsclle] st Aye-1iLl 52 8.
UM A AHe-HIRHL 0t alcditotusl, A3, RQarue, 2AQQ N6 Bl URURLA HLkLHL
U HBA-51>feR-BoerAHl YARd adl Aolns, Wellact B2 vidold Jugys, adle?,
AlzAU clAR el AlYFls HiAl-A U AscfluHl AT Wdlell b YA uRua
sAR B, WP (A8 wl AYe-HIt ol Yl WHE 21 AG WssU Bojeiallal B, AU AHAML
el u-A GURd HMs-AMd W v @Al gou-sicastl (QQu HitANl ¢l
Rt [Qatotl HBAL oMl YR s31 alloll ¢MsiA %12 UsSY B, L UHE-HIRAH WRUWR dl
Aot 1oL glattell aui dR (Bl 7 adl Al @A ugllar 2ist Geurt U A¥; U,
YRd(A5R0Letl A HLtAM ol Yellatal SIESURL RAAML L HitAM oaisl3] asla dH atedl.
UUR] AYA ALAL AUSR A Aotl Yelts (A 2 AHE-HUEUH WU ALl 8l Al AR AERUA
el Al A Udctoll FALA seUHT UQL UHe-HI LU ol SLON (AAM 23 B, M, ARG ua
AYe-HItaAM Asolostoll w3R2AUA ol B, U ARGl %32 B Ul As-HItAHA H(3cdloll
A5 520U{l Al AlselRA AUldu{l $R2U 232 éclloll %. L UA Aol SR Aot Y5cllal

(A uRHIEN gL UstUclloll Ua Aol UHlall sciloll L AWt U BRI 6 B,
A3 Aeol:
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Al A AAASARAHL A sCl B, Wod ARAASARA 5cll AUld Wlloll GULELstoll
Yaudlal 5081 QA ofLauoll B, WldiHl Ydlotoll waed, cixd(Ads e9lol, Alkoll, WEAR el
5CUALAGA alaQMl AoEo(l B(A Al gLl U LA B, Bl lole BlUallR Wal AUrsRe] YUt
520112 A A2l O, WERAML Ul 5012 HUA AMalR 3 cliUollR HIZ UHISHL Yrdd 53; U4,
UGl Yo GEel Al [(AaTn ol wUUARL % B

Uduo] Ut WE-wallle stnell adq wice] B, ul AUdAHL wll YR URdoll dadlal
Wlloll A€l Wal clllloil HILAN U YRoj [AnlGL 531 & B, B ctlasell RcMi ual Hetcdla
AAEAL AU D A GAR A Holad UAllRHE 2ict URL 531 23 8. Aldloll HEHL - B, (e
SlAslall ExcllA B, A MUl Yelol 5613 HitauH B, ol drs UldL Hiotc[la AEaile] dal
ARAAsAl U@calsdle] clleat B URl B. Wy UBAHT RARsIAlot RQMAR-HelHRA Bl
YR 25U B L, e U] A §5ct Holol UESE Wlole WUAR UG AR UL 2513 23
8. WM, AdL Al AYe-HItAHA AL A U AdR BA 8. A Yl Aldull UHeso] Usdr
531 A% Al B AUtRL AGR AU Yelddl Yellal otz Ul 531 2. AYe-HIAH ol
A Aed HIRG ¥ clrg Hojrtofl 303 ol AHARL UR AUURA B.

AUYE-HIRAN:

AOLAE-ONHSAotl HA “HitauH e AAR ¥ ([AllHa HIZ dA cluRclle] Aluol ¥ cllgot’. UM,
UHE UclAot Vol Alboll M@ UHE HIAHL B B Argld wal Ssollclloll UGUGR Ay
Yelotoll (AR Hitlell (ARdR Wlor 531 6] B.

sl BlsUsS AcESAML, “intervening substance through which impressions are conveyed to
senses etc.’- WA ¥ ‘Al s6R Ues 3 Bollell sitalnall Yell M, AHUR, sliot Sl
et 53| s

Yt WA cflostg] MLt oty Hey M2 slecoll olodl & A AT HBEAl wal HollRosetal AWsell
Wals Yl uslUcHl AR cldl aAx otell. Waldl dotell A ald WA dldt Acttaal ¥ ugl
AsCloll etlRel HIZ Ho A Yrdsel Soza2e(l 452 WSl B.

AHLA A AHe-HILAHA Yall (Print) 4 [lo)] (Electronic) A A YsRHL adAcltil
WA B, BHL Yallo] HitAH A oMl glRL Ylldet 53 B cl dlosy] Hitad AiBs Aledsllell
Heedl a2u-81cA3N eltdloll BUAL 53 B, Wl Yrelsoll HlkauHell GUloL 5l ellds sleulas
g22dlal HRAMS U2 UR [sld B 2R (Aosty] ikl a2t % 52 8, Adl etad Wetlsll 2lall

GUL $RA USAL oL,
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Hiotalizgld énau oldllet éal 2a@cl ®. WRls st ewdtetl wend elld@A,
A3 slaetd sl ellall(@causa sl Hiotell AR, uirslds ulRadal el wal (AR Geetat
52 B, Hol Aol Wit AestoHl Wdlell $62e Al@culsal sAl Ul 2iate{l drslAetl Geald
owRizglA ellal 8. scllof Relet SRR uUa s13ERle @tet 1l vjucr], aldalle wa
d@Qeaygl [@QsA R At uslusaloll 3Ralda Gell s31. i URddotolt WRRUR siuwisite(l
el US. B Gauleot-ARARL-MEARABAA A AHA Aol WAL WABls  sildett dwouHi
ddHiotusell wgeda 2wl AeUHRL YUR-YAUR AL Goal, AHA GEARN el
Esallcloll ay [AsIA sllcal WA g2t HItL Ae@ ¥ 2(A[ANet el ASA gl Slad Buitsy, olley
dRs AUzl welcaulsal 12 R As UollRgot Y3 Ulsdl W@Ae§ld 30 Al ulef 6. B
(AR xotrtye A B w@calsis] HItAH Y3 Uscl UM 6lod], M, MRl A
WA, 2ARAe, AR, (l3D-vNBAAl HIRBAA St HARYA W AUEAL (RARSIR USAR 3
1A ct)otl Ml lall (ASIA WO Y3 ULSY. RURGUE ALY(As Ml 5122 L silA AT uA A
% E5ollcAlRell GUADL 531 ‘e’ dlcloll %o ULl wl HikUHloll (A As wul AzslA Glell 531
¥ ‘Media Culture’ d3¥ %QUq . 3l Yol ‘Information Age’ ¥ ‘Age of Human
Communications’ (313 U ol coal. 2041 UEHL L o H(Sau Ars(Qell 2w ctidl dgf
sllHU@ et Mass Media® 313 &3,

UHE-HILAH (A Aot Yset AU 53 O ¥, AMe-HIAM WA AUS UY§ Ydlolal
AssA & ol W@IH HEUAA 5013l YgR.’(Y,78) Al Aye HILl UR URsRe{l Al
AU & ¥ ot 8l URd, Aol Huefcl AU el & Ul s&l AR ¥ wel slydl
AW U s1H sl 2 B. a1 QA ot ectlcd 58 B ¥, ‘AsHcloll Yol WUHAUR ¥
HIt200A AUR 5cll &N A B. %9l 3, Al Y5l URRUR B As R, HILL AlsHAA ud B, dl
ol A%, ASHA Ml GUR yella Ud 8. 3l GURid ofly atHlEs wlsazll uel HiHla
yelldd 52 8.7 (4.49) UM, qHe HL0NHT AUELe{l Ag0 AL oty o oissl 53] ab B,
AR B AYS-HILAU:

UHEHIERLML U AERUA 2l ULSlal AL WAL [AURQU $Rcllef 5121 YLy AU %
A3 A weuA B. WRIRSs ¥ Heasicllol AHAML AdRU a2u-slcad Al d3ef % @let WHl &dl.
slc-o(lcdl oUES st A HIR % RALAL UASUL-HALA-HELSICRA S cAlRAA Uil HIZ % U
ecll. wvlol Al U el U@A§UUBA 3 UBL Udl, A URUAML SUAELR AdRetl olle sl eeselell
HE2 % AL, L U@HHL WS EAR ¥ AsuauRetl ollesl ([AA urlL ul % clct 58l aslal AH B.

Al 1R aAl@s URUA A AR scl dy yellas sl wl URURAN % a-sllcal SCl
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(Performing Arts)al sllccR olotlcll. steauHi datall eitel A8 SRl el Sdl, ARlle]
Aol Ud, sUSIR 55 AUAl % all@; uRl, W@t 53] el Yl AR Bof3u A, YE, 3loa
dlollal sal 53, Boj WRAE U Glotd. LR LR Wldl aeau-sicauell WA Usal AL ual
AR culslolrs Ul ALR). 6 AUdeL vRIHE Ascl AR sRcllotl clidet Yo AR A el @Al
AWMU HL AUEHL acdHiotu, uHRS, RAHL, 2@AAxet, AN AR HILRBNA YR Ul 42U-
silcL $Cloll Yot :0L LR,

SRl UYe HitaAloll uUl 53R A, A yan Yagl 2ol AUl adl AlRs Uye-
HlAHA AL HeRll, AU, AHMOUR (AdHletuA), UHERLS, 2s1dUGRL adl? HitaHel (Qatsil
wRUHl 3l SluRl HIBHL, sitat 3 AR [Qeotl olost BY AeS st AN dlell A3uld . Asell
AR ASAletl 5100 A5 % AUBRA WA S| GlRL WURALE AsU oloAl. A2RAAHL UEIHT Udel
(ANt A A3l Geetel sl Al a2al-slicad A sctloll [Quunl AseH o Gollol Bl Bl
BURid ol g VIGM Ball a2al-silc HitAN Wctloll sl AHe-HItAM gL ol sl Bl
UAR A ¥ Alsl ¥ ASL Yliet 531 Al 2L 2GARA UGl AT ua AR olcll YLl Wil
Y50l il oMl 6A $8 UBL cUSAdlA ot ¥l UHRIA W], cAcdHlAUNA Ul
AoreAegell ueolll WA AUl glRl Aceatl el [Qaun wsatuyeal wuglaly cga wuoll
(Aeue]; uRd, ul HitauHell Halel3W aidclel sandl ¥ (AR AUl Aal aeau-silcal HituHo{l
Alcasoll sctloll JUUIHD Won WSy, i sladsal ¥ gslaldl Fal Wldel 3 ASL Yl
WAL clle] Hoele] s12l umoltd] Mt 53, Aasloct well, Dasiod ulw, Hdal allsls, Rt g,
&Aoot HEAL Bl AWSl L HituHo{l o 2L ©. AT A ULl UHE-HIEAH d3E Wellell wHEU
Lol R0 A3 otll2sl, G cldl-elasAle] diRsH Hewds] AW, dlaal vidiell(l YuRs
sl sl ‘[Dacset’e] 230 YRR s U(@atcl A5 YL ecll. A Ul Al Ll UlBlal 4L HIAN
A AL Yol Bal sEisul Yot s(AQullell 1, aldluset, My Bidold
Rdettets Aot cdRell yeuddl UA B, s@d Hddl Aldtstl Hitan 33 wldlus wn@s
QA 53 B, wulBslA AHRS gl YauH ck ASL Yl uslA B, e Wl UHRS HitiHs]
weL MM ol 8. coll WHRSs adl B-A A 2scla-yuRelle] Ul 8. el wel Hitad AQn
AHR sl gMst gL Aecll o UURH1RS @ B.” (US(RUS MRS WidR Gllal-y,28)

ge2lolal Yalas AYe-HItAH d3¥o] elet He], AHUBS staacsaAHT Rl ol
yostofl 3R aolatotl3] olofl. AMARL, HELAURA Ball Halslell; ARLSA, (AU, Aetlcdl AHL Ball
sllolaltls ol AR UsARell AlAsIRS stlslal Yostoll HollRosot WA sllol adUclle] gclat si

Wl 53 olladeAMell stacsal URARIS U WellgHR Usalell §Al otacsal
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ULl 30 Al Edel, 55°, ‘Hiotcloll s, ‘y@cllacaer urel (3l ool well, sél
Aste ¥ AHEHIANA A AsUs(AAA wctcdelloll Al w@caulsioll waul Wsoual wudl.
BU HRRA AUBRSAL AR W] ol Aol Al Ul olell Acll o A Ays-HItAUA ULl
AL doR AlAdle ol
201 et 2121 A€M AYe HLtAR Ulcllofl (B2l ol MItAH UGl HEER], WM 58l 3 Ul Ho] GRREL
53, ‘&’ Yololl 51RAL 51RJeRell Aldol IRl Boaleell HItAN ‘e-book’, ‘e-Newspaper’, ‘e-
Library’, ‘e-mail’ cldR (i, Boll gl A5 Wlole] Uldl UM oflost calsal WA AsS
uslAd 3. As o AldusAotl e A-AL ] Ul el AUldtell ot audl oL,
HituHa &% dy (Qrd(Asal 2131 AL ARt HlBareil @25 ). sQ ¥uoys, ecler,
BoelOUH, 8l8ss, dldnY, Sc{lotH glrl 2Rl Yl Al iy atll, dl ol dRs «lal
AN Welloll ASsAUR vl M2l otye Yol uslpuclell ds Holl. 2% wuyAs-03sUl o
ooty goll UGl UREI(l MEA B, USEIoll UHUAHL UR HollRxol HI2 AS stalEsal-ollzsall GUellol
5cll; URd, Al 35Ul ot AHell medct Aeal gsHi uf 58l & aal Aldeusll sl atll. sl
s(Adl, gslatdl, dygsal Bai dy Hitalell calld atdl ot . 3l dl A A ¥ diRls st
gty Yl uslauscalell cld. Aol Yol 2AQLRNR w 232l ugL 210 o{lsoll Youtubesll
AolcAHl “‘Short film’, “Web series’, ‘fication’, ‘Lecture Series’ Bcll RAIWA sGAJUA HuLl B.
c(5el Wellol Uoj§0 UHA el U L HollRool 1R 23 B. Aoll HIR ot Al (AA2M sclloll 3R %
LU ol uHA 2(A[RQ3eL 3 A3A AR Artclloll %32, Mol E5ellcdllell il sUARN Uldclall
U A AR Hou cattell Elell B, 9t ul €5 HikAHe{l Ao20U A oty WA slcuell
YRUL Aldtsll dfutetl tlotcdoll [AsAn Yst Al 1 sLSlal Gell o 8. L GURAcd L oLl HLkuX ML
UlRAl L Uldoll euntl AT URL YGell Wl 2 cllotl Yl LRl &. %1F Ycdl2otoll eitdil ololl 24l
HLtAHIA Wldlo] 513 olufoll 53] 8laile] A ssu wajetalad 8.

U35 A Uals AR Aol WA Ascual wal Asl cUlllrs U3l U(es HItaAR
Yl U oL, Bl AYE-HItAM 1R elldleldoll YaUall, AlsGLcl, Aeidls-cadulRs-ASatlcis ¥
sctllAnas yedloll ol AdL, sites-Raml s@QUAAA @25 ol B Holl 28 B. Alselloa
UG tell yeHIA glRL YAl A Alsclotal ¥ Aygclotal RUlallRL, HUGL UatRL, UHy
AURAARL el AHoll tlayRa AR A wotlctollr ¥ ([Ardgd 5012 toll @ B, L R Sclot Ul
QAU RAAA aladl 58 © ¥, ‘calsaidodl UGB UHRSoA slotall ¥, YUUE ¥ Hodl
ol YU Aol AlEcustA ULl RaAHL HIZ cwall otul AHEL Awe] ull w3, dlat A w1l ¢@ui
RAR o UL AU’ (Y.69)
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wel As oot Wit ollucl Wl 3, Ycse] cidet 5eR ellds Udloll wojdlcd wal
seUollABAl a2 Rl B. Aus ¥ UXsall Aseall dlsldll allaso(l Hollg® UR a2 gl Ul
B, 2cERAA GUA B Boll GELsWL 13U YHAUE, NUR(, UALAIA USHoAl Aot A ASLRL AR
slAMl 2(AAel ¥ ARAA Hl[Saloll HituHA elasell Histdue YR R Gutialallsll XSl A

HOA o1 8.
uHlallcHs deRdl:

o AYsHILoll AU WO (AN AH Yoslof HollRyol, R, drslRcltioto] URno 51
5 Slall &9l L &2 WA Wiotd(l ¥ etciat el A AsouAet slaell ALPeL auuell
Gaulgalloll BH, ASR-SA-AUUSRAAN Ucll WA Udeloa da Acll Aldtell ol
écloll @ AyertaAlell As HaAlel A31F AW st wel eueu(ds A » GBR, RQlaw,
GHR, ARRARC ¥ sclRM cdRell AEL (Aot o Udelloal WHIAL duR scllell GEal Yyt
ool o B, deat Ag ull otell ¥ s3SIl orl ul Mkl AsRe] WK, Acttid,
dgrct YRUEAlA A ARl ASA URL RUAUMSAL €2l & AF B, el YIAHL W8\’
Bl clrddedl aldl ¥ ‘dactHR@ Bl usdR saU3|, 2ol AslAe] Aatal i3l
sleldsell GUR ofs 2 (36’ 3 Rl Bg UARA HollRosol A [ABaUs wlel ual
el gl HidlcYEl AEARAL 7Y 52 % B,

. AYEHL R AUEYLRD, HicA A, Yets 3 ettasoll ol o euelds Ila Geutesle
oo BGlof s B, AeHIL W2l aet-sitcd MMl g1 QR el Wl
WRALE Sloll A5 cdla s 8lg AU, ANe@ 3 Ao] AlsENRL Sl YUH AR ¢l B,

. AYe-HIERAHA GUAL 531 walol woluye Yol uslud el Ase? elasell ra-
Uajel(doll WA Aol YrAud s dla Al & A wldet esl 2. Hatcllell welBs (A
AL i AB ol YAR-YUR M2 U] GUDo(l us 2.

. AYe- It URUal MR AUBRAUSR-UFs AUWES Al AU, QL F, UHE-HILAH
ALUAHIA B, AR UdRlo] Aol 50112, HollRYS SCloll GENLAL Aoll W AAUASHA B;
URd, WleA Rl ¥ Alsa ol ¥ ogl A ellas-Qats oissl sl sl .

. UHE-HIRAH 6l HA AL settoll Urd el ol 200Ut UR §ERA U Ul &Cllotl; 511
% Aye- 1ol AusRTUHL A £dlotal ua Aoll utollal €2 831 & ® Bl Alkst Al HAL UG
R3e] 818 HuEs wncld otell.

. el atitllotl Aye-HIt21’ (Mass Media) URell QUHT A ALY % 58 © 3, A s s(AA

UL AHe-HIRAH glRL URUAL AU “Instant Literature” 313 uid Yo I
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W] B. desle, Qotl YA M ol Ul A Gl 1 Al Udelld 2oL,
s, WA, (QURY, dctel U vojei(dulaly Al 1 (Y.87)

. el AR Y AUGRLA YHIGHT HHARLe{l @l GdRell A SIHAUCG BojeiellL; URd,
Ulell oz Yol WAadt HlBatett MR dvitg-cutd-UlRud % wld 8 Asll
el Aeel AssA 59 UL 58l AstA el eUMlell 2RsR gRL YsAl W AssA el
dedl Aol olal; URd, A AlsellA ool ¥ 31 A sl 2R ol dR$ wejelared ¥
sleUlals AUBR AR5 6lRA Y5LE Ul AlsEloA sloadi Ul Aroell et Aeel trll [ARN2usots
w0l AR el 23 B, L AU ABRHE Avttdl Qe et g21-8itcal HILRIA oAU

U A UYsA AN ALl AN BetR ¥ st Al Alell AYe-HItAMoAL UA Al AURAUA B,
GULELR:

A AR AUSR Ul UYS-HItAH — a2A-SUASAl Wl HtAHl wa sAl Asollostul
WAl U oAl B AR URRAA UAs U2 UQL HEALES B, eall AHEs Mot [AsRul
eslas ol sl sllet Anald, %ISRl Ultd scll Aol Aell (AR dRg deal 3o 53
ARl YA scll 2002t d1RUaL. Gitoll UHoLA % ol e Yt UBRUIA USUS A UAM B
dea YR

o JuU:
1L AR el -yl e

2. 30Re{l i et - R ued
3. AR - [@ellow
4. ARls wHR@S AUl SR Hall
o AUHRS:
1. UHE-HILRAH (Mass-Media) - eldllete atidl

(UR0L : Sl ad a¢esy, Y. ¢o Ul ¢o)

2. URRA AyeHILAM sELASIA? - AAclocl YSEL
(laustal : ostefull ad 1e9c Yy, 35 &l 39)

3. AYSHILAM U AUd - Bctot Hdcll
(UReL: AN e aecu Y, s¢ Ul s¢)

4, [Qsirellet Eami uye 1kl st - st aRllst ecuet
QAOEY(R : AR cd a¢ce Y, ¥ dlue)

5. AME HItAX, oML Aol A - scllotUs s
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(URA : %ot 1cee Y, RR Yl R¢)
6. WldsA uell uacll opsAAl (el - s o
Rld Adiolly, Y. so Ul sv)
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cULld L wal (e A s w(Aatieudl dolu”

Dr. Satish T. Chauhan, Associate Professor, P.R.B. Arts & P.G.R. Comm. College, Bardoli

ABSTRACT

AEct A RAML : As wAotteicll Aoly

Aot AMAUl [@Qsltat WAl 25o0AWatl [AslA A Yol wa (Aot MDA UYS
Yll2elal Adlellot tlollalcllHl Hoccloll $LONL AUNRL B, 8.4, 1¥USHL [Qodlol Ytoll 23l &L olLE
el Al 2(Aaus, A8, ASA, RAML ddRell Geatal Ul lRule adl A€l (e,
(AR WA BozrA2 ARG g A, B RAML ULl sltot-H(3Al (A§le Yot sleses
AHEsl o A B WM 58l astal LeHl A€ol YRA AU Al LN A uxo) [Quui 21Els
si(A, (Qsllat Wal 250NAWaU [Asi, 2350, dalls, vUyASls0 US| UMY Histal M%)
(Aot o YN GLEALES el @Al9?] &cf. UM UEIHT 9f2etotdl sl Yol A3l GlLE OLULiLetsll
A dcloll AAAUA dlR-2Wd, A8, ASA, waus-Acls (3al, Sl U A Yo2Ra2
Hiolcllotl uRudI AHY gldaulal wsl 53l Eldl. Histaydotell [@QRYU AN UR olles, WHAIR,
A3, Elell, (e Ba uye Mkl Ucllls yeual usal Ao, AeHIt2l Ul Histell Wl
WU [Qatilotd olol.

AoieR (352013l Yawor, “HitaAH A2 595 B Hrael 53 WUl Yclldoto] Altlot B UM
yost Yl USIA A7 @lotele ol MO Yorod “HlLAH W@ AAR 3 (AlAH2 HIZ A dluRclle] Altot
5 clgat” A U Rl Aslal SHI, “URUR USR] Altot WA HILAM”. SLASH HIRAHA
UYE UlAol HIZ AU Altel A e YARQA ool (3ol (QAuslal @Ml el
‘ooAAR{l vl AR, “dlcll @AM gkl As (A RvisHl dcdcl, ([Qrdd
gotriea HUElo] Ycutet scllell (Bllol UHe Yllel sdalMi AUA B. da ¥(2et, AdUBA Axy
Wallls sl Ral 3 2@[R%e1, 32D, UARA, UUARL, YS! dd? AlsHILAl glRL Aud
sollHl A 8.7 9l [Auslal Yo Ay Mkl WA ([Qaun uyela Yl stiot, Ml %
HollRogolo] Yot $cll Altoll”. cliytal Hdcllotl Ha, “Uye Mt (A8, dIR ¥ 2Uldell ¥
(50l U] Alttat olell UGl UYGotl Rrial UsSq HItAM 8.7 gsH, UHE Ycdlotoll Ultall
ASA UHS HUIRAH.

&A AUQ Hlotclal HAA QA (AR1AUA UHL e Al (Asllol WA 25eNAYs] $RE

(Seuoll e Hitad 313 Aotk YU sl USAl Udt Ned 92 ual (e WA §? A A1y
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A &T0T &T0T TeotaaT AT ded § AUNART| wHial wHia, s(AA s(AA, sldA sldx
(RERINL 30 wRel sl wadl slAddl R 518 calvetl AssiHl olitll Bl A otell.
“ATfged TN el TGNt HIAT T TESTANIOTENT:|” gl ecsRell e eums ulldeoll
LA AUl FRUA B 3, “erearel ARl reg#] dl wiAl HHR deart, rsarlf, Feoradeieic
qe: Farfa] Al cuval il B. 2 uldusiz Yl AoRsbollell Ha, “Literature is an art in
which expression is sought through language.” dl N2} wlellcSall Ha “Literature is a criticism of
life.” M, AR 2A6E Yo Argd e ULl B3l i . TRTET 1A 3fa AriRcgA] g5,
96€ Wl W] URccct W@ AUSRL gAML AUSRL U2 “sleal’ 2A0E YAl B.

AuReR Bsaat3l Yoo, Al W@, el Yeu, Gesre WIUg] Ul Helol Gl s
yetcatoll duel” Aaugsaldlal (alldst Yool Al Ae@, “Acdlad (Qurell Al
@AMt AR caAl. uRHl Q6] QAR WA scCUdllel ARl AL B, Al
Hiolaclotoll vleHsUloll AU UMe] edul Ul &, gsul e Aed awllodl, eunell
(@ calsa Atucltell sl

Uloll (Aeticiotl e (e W@ 9?2 A dRs alRUld 531A A, (3er A AlsRletele] ysa
HtAH B, HollRoolo] WSHIA U, RN Altsl Aallal olld (5eH As BRld AU AHe HIAH
(Mass Media) ool 28 ®. (e A aygeloan sl 8. (3ed A [l vl sc (Art of 20"
Century) a3} 2auiad & wal dell Yetsadl wld [Qaum &. Cinema is everything. Literature,
sculputure, music, painting, everything. U3 WEIelelBeloll Hd, “RAHI A WU

U URA(A{l scl B.” (Cinema is a above all an art of juxtaposition). ¥AcUFct Aell HA, A film
is a picture, a film is words, a film is movement, a film is drama, a film is music, a film is a
story, a film is a thousand expressive and visual details. (3cMol{l g2l A etlell gllau B.

dRclAs Yot ot Wlal Hodg QAU YslRe] HollRoel [SeHotl Heanmel slal-1ueial HA B, (Feu
A (Roedsell scUolle] URQUH HAL B. (3 [Axigml Rasal, sl2lousl, Adlld, o, eUuU,
AlsUd B/l Performing Arts & Fine Artse{l iAol UL UAl il B, wedl sél st 3,
“(geu A@dsoule] Sletls B, — AU Al UL B, Ydlotoll was eAA walull A GlaR 52l
Bt (R 8 [QuoesUl Josrallal B. (3 vAlcalseo(l vl sou ®. slAdl, aidl, staasal,
ULHSAUL, ARHREN, 2R, stadl Bal wldctetl (AU ezl Guaol (3e sal ®.

“§CUall ol clrcddloll YAN UlUd UHIeA A5 HIZ HollRoel HiRlalle] Wl yeuds
clostg) Ay Mt (3ed B velleggal Blele UHscalloll AL AR U] SH UQL

(3R 53] ©. 29l U€letl Ws oLl 5AL USIR d313 (3N WuRle] WULet Yt 53] B, dJesAl
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(Qauslal Yoso, “AARA AeA AsRot Bl ASQARIA AL SUSSIHL HBld G2l-8llc HILAN,”
YA 2Useti HA, “u UARA UFollHS WA cU(5oll SIESURL AU B2 % UEJULA R&let URJAQ
8. WHI At AUl Rl otcll 2iBs UHIA wA YEA-YYsAa 510 UARA B YN U atlHS
(@ caulselo] HILAM URL Ue?] B.” 4R U2Aoll HA, “[AA2Ul A, a2l wal a2l il alls
Ol dlRAlQSsAloll AUUR UR $SRIAC, [ABld Ax2U0L €12uet WdlattMl AsisR s3] Eddl,
wWo-HAg cllet Al Bl Ry [iels yclols] weid bl dam 8. (e
BALUSI2 82 SAA AW B 3, “Fectls HIB (3eH s, [Asilot ua 2ol [Qletel A AsH] Aas B.”
(Beu A wylls 2sellclenll U Yoo Ay Mk B, (SeHe] Hitad w(d Qaun & % [QlAu

soUAA WctlottHi 14l A B. Film holds a special position among the arts. It can include all of
than literature, poetry, drama........ older arts.
“RauL [Astiot UA 25e0AY ] Actlol B. Boll GV Ueclotl gurust Al (5eH US| sl

Y2 B. RaAML 818 As caulseloll et ool RAAML Al wAs U5l WS Yollo] S0 D, WD
(Astiot A dell 25elAWRN RAHIN 2o Usdl & el (ser AFSA Ulctloll scusitallsa asl Aui
Yol yaul 8. »aRUe Al euatl ditadell QAdAL agladi weud B ¥, “Rotuzedl scl dl Aol
&/ Ulell Asle Yuyal GUR, Asle VOHASL BER, ASLE olAolUldAM, AsAH2l 55
Holletl el Y5l AU B, cAlclAuisal A A s % UEAS1Re] UAAR YUssA 59 U 8. A, (e wa
(ARt Y5 Yolotl YUR AR A} stPalol a8, WA o AUdRML ML 31F ugl dsll
UUBRE GUAL AAl vl 8. (3eHoll UdAadcll GUdL Louis Daguerre gl U=l scll. AHU
Al A3 Uotoll FAAN As[Aot WER Aatl A5 53La, e 2ot AU altofl (e caticll
ocll cuRell (3e1Yaloll AR Ulle] Hollel B. ¢ [SAWR L eUsil A% AR Alos sIEH AR
olygAA (Qatoll Ayaun (ert ealdl. Aoti oflost & ¥ 9 YAl®, 1eesall A% MRAHL JUeSHi
slellelst WA Al dledet slecdnl (serotl yauH 2lloj ool 43f &, 1¢ A, 1¢aR0ll A% %Y
A @Eall (3emell yrs Ber Ys@s® atrdell yaur salcts (e ol 8. URGIE 3 R,
1e3ul Ygliy ollde sl olotlcll A eR2is” atRdlell Adyur salas (e ool 21
(Semell el AR wdul eRdla RaMsl wRet Ul sl »AUR ELERUSH sy el
(Seuesatctatl Al 3y yrad g 2yl 1R, 1e36l A ARGRs Rauul % wddl
URREAR Al A BUAHMRL (3 tRctoll WyaH Uas (Ber ololl. 2R dsAdl Ratue-
ollcduesll Beal AR Yclllotetl (£9€9ls allojelles asld AR ¢ AN, 1e3 et A Yelld vA

‘oREE HAIAL olts (el Ul sl AH Holld B, €2 adA¥ lRdHl cdLedL 1,000 Becll (el
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wotcll gl B, il s00 Fedll (el el@nl el AR A dABLA, A, 57 W HAUAM
el ylaay slotdl gl ®.

ARl 1c3dl 23 UAA Holl (3ellotl €R lle slctlofsN AML 3R Udl UollRYolo]
Aot olotcll oL, S\ AHUHeUER HAISHL 53cll ¥, “GlURclal Ascllo] s YUcdls (3ed B. Baletl SlSuwl
WOl s, (3o€l (3eu oslal Hoclloll o, (e sl URURILA UYe HIta1 ol ARAC UR S W
Glell &2l B. (3eM A Beid Aol Aye HitAH B, Aoll cautu el [Aaumn 8. ws Raut (sem)
A B ocl ArglQ A A uye Arsld (Mass Culture) 313 ugl 2ol astad. 2 el
Hiatclofl Weota® Sncctml wal Yoty Elloll UsARMI AnlAD A SOl AR B. id, ASA
Al €35 sl Wlcloll waotcl cldlal Aot calsal Yol uslusal Hadl Slal B, ul Hlotdusy
ylBaiel % HeuHel wal yutd upEl auidl As drs A uxlY A olly s Ays
HLt200 uislR Al HisAl A3, 2ARAM01, (SeH, UasReel Bl AYs HIHl Mass Mediastl
[Astx [Qsllot U 25el A etl WUIR Ul ALRLL

Ule U (3ent AeA 9j? Aoll (Aetictatloll Ul sl Glle MUBL L ol SARA AR
¥ctl AAotien(d oluoll uul 5319, Yacts A AYe YlUolo] Well o Hitaur & A (sen A
Yelolo] AYAs 5ol U HitaUH B, Ald A (et i e HeAl 4ol iole
Uellell AU WAL dRg URL (EARAE 52 8. UG U (3eH ol reldA scUUsA B.
U HLoA FotAHHL UUdR sl (Mol UUR ay Slal HA B, Ul AR A ol Yll o usle &
AR (FEHA Wans Yats col HeRll 8. UUBR Aol (FeH ol As Ut YBul B, Ul olalo{l A8
Yol usluatoll (Bau wetdt Wedl B. Aldl ua (e dAA uldrs Aol Aatl Gasinedl
AUl A 8. (FeH A Udsclille] UHocdU AU D ol Aoll Wl QAN it Wd WA 6l B.
Pl sturAcdl ¥Qud ® ¥, “The Cinema was quite simply considered mere extension of
literature.” AUSRAHT AWAAL 20Ea{l UAPHUT (Seul FARAA YsclHi WA B WA ¥ a2 Usdll]
st AUscAoUl HIAHHL Aoe 52 B W o a2 uscllell Yal (Berul 3R gL A 8. wH, ol
clRAGA Aot AHAUAA BSIol oldl URL YRS Aol Yllles &l 8. AGASEL A (50l Ut
AR (FEUSAL U85 A%t B, A o Wl WRA Ylsal UL B, Aded el (e A ous doiu
6l B, §5ct AUl HItAHeA o AE 6N B, (e ugl AdRLs(l B o [AlAu Hisiclal g, AAea,
ALRIRAR % sRcllo] 512l 53 . UUBRL B cllct AcEL US| 52 B A cllclal (e a2l ad Y 52 ],
UM, AERL 510 UR AW (3o B AL (3o 3R 551R1AA AdRL & AH 58lA Al 59 viIg
atel.
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AR vl (Ber 3l olal SARIA UM FotAYELRA UR WS AR sHEL 53 . olal
sl (AN Histdclotall (A3URLell REN B, U olal AR Histadletal Aol dHIH AFHARA
A %Y 5 V. WIH, 3UlR0Qoll ARoltets Ylbaell w oiadl scllle] WRRURS Rctot 25 olal B,
%8lol d(F2otoll HA, “sAH cacl (eIl Alost ewdtell (3l stacdsau Wl olefl B. adil, %
AHL oAcl@sl, olles, Holslel Ball Mol Ul e3W URYL taAdl (3ol A s3A A
cotedl s 2st gedl el wlds(@u uRdl dadl ala 8. sttdl-uatidl YR AldsiAsll
QAU sl Ul wact (3elloll L€l ol duial A{A Al @a1AGIY Uil R MEl, Hul-
Yud ARSI QAU ctraAlHl A 5A0 uRell walcd (3ol Bes U As afRuld 531
ASA. Al elrllatl UBUSIRA UA Aol 5AN URell taet (sert QA WyaH o1 s30A Al
aladetAH Autslell URredlRis stadsal, yocic [BAEloll asldletl ai¥, auslell Ad, sadaulcla
Yololloll y@cllace, apatcdrva ARl AcllAdl, sig usAR(, Yollald HSauoll ug
Hs2AR[, victAdl, dlgsl urdl, SR Necllsoll werdly, Augllell sgrugeu elay, Wl ag
UA A, HUQL olletsssll AT Udd, HyRpAell A 0, Broet eterigs, sABAt Hlsll
o191 A1, Yalls uctalAl, ciull Astcstoll HIR url As U slat, Ref AEll s, wsaid wlll
ues, vlausl, edlsoll B2 Al Ylal 2.l osell, ustictiet udcts(l Hietclo(l elals, HAac o, 55 2l
(Al uRell e scleds (3all wloll B.

sduollil [Qeyldepmal sigluiaua, closietlel 2000R, 2ARERUg, YRosolld M, Yolldt
slolluLaulA, HeR AR, dlRLeis? oleluttau, [@AHa Mo, 2is? Rat WdsRAe{l sl udl A
Rl sQuRetta 20y, Ul erdl, Yurie, Aoot AZ, sHAMR, [(Ald aul, destetel Hiud
Bl AdustA A Uustoll AdsA vauddRle, 1l YldH, ABsRle AEl Fal ursloll sdA
uRYl ugl ueeyct el ool B, el 2 AEdRSIA Aot @old, Ul clld3l, wuR. 3.
llRIAQL Bell Was UleAsA e Azl etrltetl oyl WldUSIRA Bl ¥ dclicl SARR,
B AAY, ERARURE|, (@A Acd,, Weat Avlle, AsANUR, Solsl, . AU §RR, Vot
WElot, UL Slso, Al doidl adRe{l UldAsAN Ul el e Bl woll B. wun, “(Aaati
WAWEL 2 diellk ysRell AlsuslQull uRel (3elle] [Auiel gal Hisy & % asl wwual
URAH Y GUBAL gHEE vt AlelBscltell 2uugll Amet clell st . @Quui aq, Ao,
slete, [@Qrsldl, oo, g, ARURA AU, ARS RS, *Udwdl Bl [AEASIA W uA
Rl GrRAR [@AsAl ‘et vidRoldla Yre 53 WUl 8. Al elRdMl blRUs Ues, e, UM

Aaole, ollde Rsctiell, Yl AL, Sclol HEAL, ol A2RY, AANBIR, HRUA Aat, H(Q| 5lat, P12l
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s1Ra1Ls, ELUL 2L, AR Bl REASIA RiaAHlell Als(RLs URURIA WiElAatoll FUHT AL AUl B
AN sl sl

AR Aol AU [Asul RaAMell Mt U8l Hazudl e o ala Al AldugAq]
(3cuiset uel & ® wal (ert asl A ulds( e ollasl sla g ual v 8. Rl (Boedls usl
AL MURd (e gl UuHIL wotHloldal (3eHo(l WAUAL dAtslcdall URRA HeA Sl Al
(B2t ol ®. el.ct. ellad Usloll AU ‘AHU alacsl. suRs Aol QLY Ul U B ¥ dedls
Geste AldA5AN Ul AASAA (5l Al otetoll AUAA U Slat A UL 6lal B, ARSI AAS
(Q%gcll (Roels Ang Lee 2RUA & ¥, “Perhaps that is the difference between a good story teller and
a quality filmmaker. Not just laugh and cry. T want to make my audience think and feel.” B(x,
Aldt 5ldof (3eH3N ad Ui A HA AcEe] gAML Ud 3UiAR0L olell URG AHi (SeHussall
a5l Rl (el 8l 8. Al L 3UIdREL W alclSet B AWH Hioll asia. 220 ocfilat 20\ o

5& © &, He (filmmaker) is not a translator for an established author, but a new author in his own
right”.
Hidld Ascslat wQUA B ¥, The close relation .... between the reel world of film and the

private fantasy experience of the printed word is indispensable to our western acceptance of the
film form... Film, both in its reel form and in its scenario, or script form, is completely involved

with book culture.” A& A (M oial HILHL S dslald (A UAL s YUA 2us 18 B
3, AARA ual Ulduell Aot YRl [@Qarelrue el B. Roue 2Rl cldue K] el WX
dlcdisotoll sctl yaell uRel (er W Alldcue] Aol Altcllotl YA Ul 6 8. sURS g
ALY L2l ¥ GliHs 8la B, BH 9l 58UotlcHs (Narrative) UARN Bal [AM L sty Lol AL
AR As YsRell LA Slal HA B, 4R U2e Hial B 3, Hslol AdUs(A] ciUet Wagoul
ollM Yydad 3 olld AR S8 UH (Roegls olles, UARA ¥ tiRla(es30 A AdUs[AA urie
53l Wclloll YotalRell gt 52 Al Yo (A Bofoul Yoteti ewatsl Yell uslAs Ml Yarul
Al d, clcdHlot HAHL AA[RQKA6t Bl Ul HollRootoll BRUIR A aiUstell [Ayu us el
Rl wldeatl Yer wal seuaity@l xold U Alsclle] Aed siM (3eu 531 g 8. [Aldu
s letl BotHAU YHL (A “HiotciHotoll AAEA W AR S HIslRS Y517 URL cASH 52
8.

- deel ol ;-
s Uz : 3R N Bt

. 5L 8l20s UsSaUL : oladcts Ul WA RAHL
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3. % dRAUASL— AdL AR RaAHL

¥, HEUARS AuNA%Y — AUl U RAHIeA Wafoitl
W @ et — (ser At ylsal.

S. WYt 2001R — RAML (Aual

9. WY 2R — 3UldR ¢. yldew AAEL - (seuidr

«cql@ad Hl3atell GUdL, Eootell £%%) el clc Mol
A e elul Bl UHBs At dloll Holldsilals weA”

Vrunda K. Thaker, M.Phil. Scholar, Department of Psychology, Children’s University,
Gandhinagar (Guj.)

ABSTRACT
T ARG Tedodd WHed dF aadT |
TAAR] 7 Yodod FAFdATHaT: BT |

WRAQs otell etrclar AmiesHi Bl Aol Bt HistalHi AUA B. ellRdo(l Alsaudl A
(Qaioll el & AsEl B. »al, 1Al YRet, UHloll, eAdAdl WA AoHlet Hi2ell (@AY
HLAUSUL scUHL WAL B, wWE AHHL HEARADA sl sects 28l 8 Al (Aldu
URGAL AR 52 B. Bu3 Al [@Qatale] cud yHel, 2uEls Guieset Hi2 Blallell st dal cdHlet
AHAUL Al otcll 280 GuloL sRelloll AR BAle{l st (ectleS EL B, A Welloll oL,
AHLY, YR, ollol GBR6{l A& WA s scllHeld] uRl GUd B AUl Aotoll €% Aol AL
URL HEARAS( etd A AlHL ARl UL Mo B. €35 callsel el 2t A walclloll w91 wAA B,
Al 9l HBARDA Ay 52 sl el vH i, HEARDA UHRS Al
Yol deARME sl URadst el 2] 8 Al Yt el 8d Aact B2l Gualay,
Aotoll €% ol clcllAotl AgalHl Vel AHUBS LA cAloll AR sRclloll B, BHL ULEL
A9 [Aelatoll Ale?l ugla sit olitlletorR AdUL Rél 50 s daul Hdclsll [Aeel urieall
salMl Ll B. Yrdd AMuatHi wida ullae]l 313 ARlact 32l Gualoal, ddstall €%
ol cudUlA ActHl vl § AR WURA Uladel dd Blllell WHRSs edMAdle] HIUst
sRcUHL wled] B, Bllloll AHEs el 2ol HBA AsBt sl U2 SL A, AA. ¢l
ARt Women’s Social Freedom Scale (Hindi Version) oll GUlol scllMi wlcll 8. RURGUE
AnAA HUAlof uissiauallal [QeAnel sal HIZ “t - test” oll GUNIL UM vl B, Wl URRUH
W olall e B 3 A 3 Al curR WRlae MABaell Gulol sl Bllllell uHBs AL 518
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s dstald Blall HOodl Adl, Ul Al A URRLA Al AHUBS weldAdl A 818 Wds
dstetct el HOdl otgll wal slls3 sl Ul ot sl Aol UHURS edA Al AR 8 s
astetct Slal Hadl otell Al yd A 9ot GesCusti(Hog, Hop 3ol Hog)ell :elsi? sauul el
8.

KEY WORDS: lfaeict HllSa, ctovtal €2%9) caiie, Alluledl] 24®s A

Yrdlleloll :

WR@s otell etrclal Ml B Aol Bl Hlstaltdi AUA B, U WA W
B olo10fl, uLstUsIFL, ARHLO AA SRUS URL HistellH A1A B, el cdoll Alsaudl A (Aol Al
W2 Asél B. i, Hdclell Y, AHlotdl, AoHlol Wal eldatdl H2all [AlAu Aot
sCUHL AL B, clcdilot 2oL A Bl ol 8. A Yol WAl wett MActiclla qxesHi
Wdllo] ALt Yltcd 53 O, 2R AHEHl HEARDA ¢@sl decld ¢l & Bui [QlQu uRanl
AR 52 . U A Qlawale] dutd ymLg, (s Guiast 12 Aol 31 el cdHiot Al adl
atcfl 28l GualoL scllotl R Bo{l A5t HEALES L B Ul A el A Welot Yalell
HIZ AetH ool €L ® Anell uRuRALA ¢AsHl URadet clag A Al dlg w3Raud 8. a
Wclloll 5204, UL, UR, Lol BBl UL U WS cllolel3] URL GUL B, el UHAHT s=2UR
Hl Qe yrel adl 2@ & U udctioll Mol u Bl olle{l GHRHUL of URRLAL WA UL
UEAs A et Wal AdA solld At sl Qa B, waR Feclls A ctoot oute wEs, uHBs
AR AL ReldAAl ULt 52 B, €38 cllsel et I Yacllsll 2691 URAA B, BH, i Hal
elotell Bl Yan ytllet AHy dletlell B ot el | . wdatdl Sl Hlecle
AHLes U512 sl o2l L 9, HEARAA AHUBS 2elcdslcdl URetl ddARML dlltiulat UReldet
ulcll 24 .

AMUBs Al

Aol 2Alseloll Bt HiotallHl AUA B, 1 Ayl HEeRA( ¢siA sects ¢l B
Ul (AU URAA AR 52 B, Al [l aulR], wEls A uoleR dlotd, €35 AANML elet
Uit 52 8. YlRet qm2stl A(QA8lot Il Sletsloll vRellsR 53 & el clcdtllot AHAML Y™ W
WAl wet MActidloll siH 52 8. Yrdd A0 tuatHi Aol AHUBs 2eld Aot QAU WRHIEN uR
WEALRL UL el B B o{lA Yoyl B.

4. LAl Ao UlAetl ewadell edstdl

2. Aol WA Sl AdLAl el Al
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3. (s et Al Wl AMUBS AMLotcll
¥. 91531l Bl UR yldolu Sl & Acll Slaos], UHUBS (AN A tt(Hs
CIREMOEETRER

ARaa {3

AR HlBa ARaA B Al A3y uel el st B el wed A YA ¥
Soea2ell GUAL 5], Wllotl AU Aol A 25d, WARf33let, (A totall Ad\Re]f WIELSL YELst
54, wlottell WUB 2ol QoM watcdl Yotz (AW uel st Aacl aslal Gl ARlac
32 Uldell Guallol aolR Aal stauetsla AstUR sall uel GUNaHl Acllal & el otcllot
HUEA Yt sRal url Guall oflad 8. 3ues, satald, aclle?, dladu adlR il uel M@l
AacalHi WA B, Yrgd Aol ARt HlBauell Guallol A Axell duRlleti AealHi AauHi
Al ® FUl A ¥ Al 2ol ARac LBl GuAol sdl ua Al aurR ARAA HSusl
GuAL sRclloll AeelHl Aol ule B.
EAootall £

@2ot A clotoll HolnHA Yol B, @ost s Y™ Aol Al A Al e Ul Uyl
Aol Usloll As B, Yud Yot costuellell urieoll scll wal daulds sA/ML v ag A
URuscdle] dgd el cAlsaold RER Hiotail A &, Al Ydotall Hecloll tlolldl B. A
cA(scloll UMY Wolotal Wl ol 8. Aot g2l culsalell wWRRs, MRS, AHURs wa 2 s
gRAAl AU B. Yl AN UoAMl Adstoll €913 URAQ\ A B WA AU A Bll2Aett UM
Al AR B
eyl €%

calalAlA glRL cllset Wlcltofl (s 3R AAN 8. @ calset vfEls A wotetR ac Hidl
B A 5165 UL A SlFURL 5LH 5cll HIZ dAR 3 B WA A Aoll &tH L HYosot U5 w32l AAN
8. clclilot Al B0 url ggeml et Ia sHidl ol w(es 3R Y3 saumi Heezu
A B, Yrgd UMl Ul €% A alls3 $cl wal olls3 ot sl VAot Aealni
Al AR ©.

Al (201 ¢)q] A2 ttot Aol WHIES elciolclle] URRUH Bl sRUA B ¥ olls3 5,
G AeAR LAl A WU A BAHT AHUBS et d2A Al G sl Holl B.

AWML Wl Mol FHIR(R0C)e] AN tol U Wl WUARA S\A%e{l ([AQuiellollo{l
AHUBS cdAcdle] URRUH Slal Hoef B ¥ U slde [QuuilloflAH] WHIRS etcdoldl G
oglall Holl ©.
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AM{(R015)etl Aot Yoo ofl Asell [QaullAMl AdHie vuadl, [@Qetsd gdunmial
el Bl A AHURs A2l G Blall Holl B, AR etlds ¥ Wojrailcdseoll Wedl scl
A A 81 dAsleld el 1ol otell.

R Aot (2019)9] A2t HEc Rlatsloll AHUBS et ctio] URRUH Bl 58l 2AslA D ¥
ABHL ¥ AURHL (AL A weU I AlklAHL Qlats dlal Aol AR eldAdl R 8
dstetct olall 1ol el
eALRLeL gl :

(1) A 3 Al A A Al e A2 HUS2uell Gualat sl Blllell uHUB's ALl
weAR sl
(2) URRlct A AUR(Q A Bo{l AMUBS A A ctloll weAR 5.
(3) alls3 5l Wal alls3| ot sl BAA6Al AHUBS A ALAl WeAY 5L
UeAUl GesCUatLA :
(1) A 3 Al A wal Al auu WRaA HlS2aell Gualol sl BlAle(l AHIEES ed Al
R S8 WS dslact el oi(s 1A
(2) WRABlc A WURA(B A Al AHUBS A AL AR HLES ULEls dAsleld Slall ol HOA.
(3) olls3| 5c{l WAl oll53 ot 5l Blvllofl AHUBS AAMAAL A 518 ULEds dslald slal 18

HO
uilael :-
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selAle(l
s Ullaelle] oun . saldlotl ot
dual
WA 5 Al AL
AL Bl
ARad {3
1 dldA wilal 2 GuaL
GuoL
@) adl aud AR
Bl Gu)oL
. (1) uQlct 2l
2 Adololl £R%%) rdA UWladl 2
(2) AUURRL 2l
' (1) olls3] 5l
3 cdUlAoll £x%¥l WA UllaRl 2
(2) olls3| ot 52l
Aol A@s 2R Aol wHlBs ecdacllo]
4 1
el YIlael HlUet
UAHR AA [(esl:-

Y Aot AHR 33 alillotor AUl ¥l AAA Al vucll &, Bl el
313 el Agw Redotoll A2l ugld gl 60 Bl Uil sl 2l B. Bui 30 Al
A3 % A 3 Al 206 HlB2uell Gulat 5L, s3] 52l A UL\ Alat Al Bl urieoll
soHl ALl © R 30 Al B & ¥ Al c WRRAA HlB2uel Gulal 5L, Al ot sl
U AUt 8l Al HlAlo{l 2ig0tuot HIZ e[ sRalHl el B.
Aol tlot Alttot :- ol AUEBS et clloll 50EL

Ydl A2 otii Blllell AMUESs etcdolcllo] HiUsl sl HR SL AA. Ad. ¢t AAd
Women’s Social Freedom Scale (Hindi Version) oll GU2lol scllMi il 8. L sA0SHL 5 24
(Qauall ®. Bl 15 [Qulet [AQuias ol ¢ [Quet ARUs B, U s ([Qullatoll UA YJdREIAR <8l
AUl “otl” Hi wallell wUclloll 8. GURAS sAZIHL dyHi cy 24 QLS WA B el WILHL AU
9o (0) 2L0lis A B. sALloll [Qadollaudl A UG(ABN slA ASIRUAUHL WA B Bl 5:0E| Yot:
53| [Qato{ladl 0.¢e ual At [Aeweset [Quts{laucdl 0.¢3 B 0.95 Hlall HA B, AR AUl
HI2 A soll “AHBs (el sAE” WA AsRUHT AU B, B 0.¥¥ Al HA B,

w3leun:
Table: 1.1
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A 3 Al A Wl Al R AQaA HUS2uell Gulot sl AlA{l AHF's el e2lad ¢

s\wes

Wlad N M SD t Sig.
Level

A Y Al WA ARae HRBaen 30 14.63 3.18 0.92 NS
GuAdYAL)
Al aud ARad B 0 15.43 3.14
GUADI(A2)
Significant Level 0.01 — 2.66

0.05—2.00

Ho, @ 8 Q& el U Q&ll e dllect HlSauaAl Guedol $odl &l #iHIPSs acAAA 22

S 185 dsicd Kldl olE HA.

WIAW o, 1.9

2ol wH@s edadl —
14.63 15.43 =

AR Lﬂ@(ﬁ)— 2
A b defaielbual, M AN gRARA2) =
GURLSL 201 ol 1.1 WA WA of. 1.19%8\cl QA & ¥ A ¥ Al 209 WQact Hl32ua
Guallal sc{l BN Heats 1¥.53 wa Al aurR AR {3l Gullol sl Bl 1t s
LU.43 Slall HA B. uRLe A ¥ Al AU AR HSauell Guaol sl Bl ua Al auR
AR H3aell Gualol sl A sl dslelcds] t Hel 0.¢R Blcll HA . WA ¥ oo

Ul ctRAaA cgtald AAEs A B uUa Yd AL Bescuati(Ho,)oll ellsiR scllMi 1A 8. L
Rl sl astal B ¥ BRA( AHU®s ot ARl HlBauoll 1R Al Hodl ol 1AW
wRl sl asta 8 ¥ Al curz At {3l Gualol sl B ARs eldadl G

oglal Hull ®.
Table: 1.2
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U W AU A Bl WHURs etcdalcll €2lcld t sles

udlael N M SD t Sig.
Level
Wl RABI) 30 16.00 3.79 0.60 NS
AR B2 0 15.50 3.12
Significant Level 0.01 — 2.66
0.05-2.00

Ho, U2l UR A YLl FAeA] 21 HUBS 2cldA Al 23] SIS 2415 Aslald Kl ol HA

UAU of. 1.2
o . D
. el AulBs edaAdl
17 = 15.5

9
8
7
6
5
4
3
2
1
Aotoll €21 (B)
U@ d 2 (B1) Muy =(EN|
\_ %

GURLSL S of. 1.2 ol WAW o, 1.2 %l wRUA B ¥ Ul BRAl HE2US 15.00 W
WUURALA el HEUs TUUO Al HA B, RURGMIE UR(Ald Bl Wl WU B2l R
dslalce] ‘t° HEU 0.60 Blall HA B W@ ¥ ool Ulall cRAell dslald wUAs AR B wa yd
RAA BesUall(HO,)oll ells1R scltil 1A &. wl uRell 58l st & ¥ Blo{l HUBS A ALH

Aotoll €% %lo{l AR Alal HAl otell. AW el sél astal B ¥ Ul Hllllell uHEs

el G oslall Holl B,
Table: 1.3
all53] 5l W ol ot sl Bl MRS eAAAAAL €2l v 5les
ydlae] N M SD t Sig.
Level
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alls3 sl Bl (C1) 30 15.43 3.47
0.18 NS
alls3 ot sl Bl (C2) 30 15.27 3.48
Significant Level 0.01 — 2.66
0.05 - 2.00

Ho; olls3l 5ol U oilsd] ot 52l &lldlod] A1 HIPS 2t d 22 SIS ULEls Asidd Kl

otlld H.
WIAW o, 1.3
50 =\
19 2lallell WHBs aAdAdl
ig 15.43 15.27
15
14
13
12
11
10
g ——
7
6
5
4
3
2
1
aAls3lell €% (C) ,
Bols3l sl =2 (c1) ‘oﬂse'l'ecﬂ‘ 2)
_ J

GUASH 2UA ol. 1.3 Aol WAW ol. 1.3%lcAl wRUA B ¥ olls3| sl Bl He2us 1U.43
UA oll53 ot sl BlAA Heals 1U.R9 Kol HA B, RURGLE olls3 5l Bl Al oAls3 ot 52l
A Aot dslelde] ‘¢ HEL 0.2¢ Bl HA B A2A ¥ o Ulall dRell dslalct wUAs Al
8 ol Yd A Bescusil(Hos)oll els1R selHi AUA 8. vl uRel 58l asta & ¥ Ble{l ulzs
e AAAUHL AL £%oll 515 AR el HAAL atell. AW Ul 58l asta ® ¥ olls3 52l
A2oll RS et cdstcdl G lal 1oll B.
AW :
1) A ¥ Al A0 Wl Al auR AR Sl Gulol sl Bl anzs
Al A 818 s dgtad Blal Hell o], well yd A Gescusti(Hog)ell
lls1R sRaUM WA D,
2) Ut Bl U WURABLA BARAl UHURS el AR S WEls dslad Bl

Hell o], el Y RAA Gescusti(Hoy)all Rellst? sautul 21 B.
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3) olls3 scll Aol allsI| ot sl BlAloll HUES 2AASAL AR S ALES cAsleld el
Hell o], el Y RAA Gescusti(Hos)all Rellst? saml 24 B.
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WASReAM SRIRAN UR HSARAA] AHUIAL
duts: VURARL 24 MdL :RMRIg, YA, 21les
As Auis: ST Al Ysdl,

WASIRecl A F-A4AR (AL

SL GRS, AASSR 21U Y[RaRA2

ARIA: 2L AL AHHELALE, HSAIRLL, 5289, oARISISL [FFeelil WiAsRed &t Al oslsEld Hsel
WASRIAL @dd qfHAAl AUt usllaell AR $2 6O, il A WAl B w1 Sdsglls
HIEIHAL oAl WASRAHT % HSARA WiAsRea el RUIBal, w{sRal, WIYAR, slerRAl Al
SR & dH-ll AHRAURAL 4 REU[AA onlaAl WURA SaAML qledl 8. WS ol AL,
s AR, AUMHES AMGL, UdAUIRls NG ARS(AS AN A dHAL Ry wUfeHdlA
AHOTAAL WURL ML el B, L ARl WHElIE ASAL AR HSAL w1 Y2 UASRAL
2eYr L HIBAH GRL UASIReelAL &ML HSARAIH AHU1RAL 244 R A=Ul2 Hidlerld Holl & d
HI2 URL MAURL SAML 2l 8B, ¢ ST UL UUR UR MR 3§ © § osUAcll WASReaAH] w5 H(Sdl
WASIRL AAHR{AL 444 HA Al Ol 44 Al U slal ©9eli UL sRAULE AR[AHT d-{l sRULE s 2l
dq SREL 2eq § dud sUY 1 SUis SISs R YU S B, TH & AISA JHIALAL § SIHHL AUSARL
Bo{l 2ual-l oils & Ul 2L HsAlRA d ay dlof 3u itudl Hidldl A2l HSERAL YN Sl sl
e agy AlsclRUoll 42{l ug d s Y2ui-{l AR gy 14 i AlSLE Yds s1H 5 9. HsaRdl
eR-| aralie Rl AR 2UEUHL ueL wedloy (st yds AlsALS HY 51 52 8. el orallete R
Bslacl O HSARAA weY offg, US| S1H-l AH, TFAHERIAL HIZ AASEH dg AHD) 2T
URL dHA deld Y™ Scll 2 A Slecial SaAHL x41d 8. 241 AL Ulddi-l As SHRAURL Y2u GRL
aQll auid wgllal, A8 AR oSS ¥, HA% GRL SRAA AlAAL AM-AL Sl UScll SR .
BUEAUA AR ctsR BesHi s 5l HSAL UASRIA GlsR URL S AAMHRNAT AL 5l US«ll
SR8, 9Tl UBL d 44591 8 Ulellg S11L YD scdl sl 8. AR el dutcd 2Hs H[SARAL SALSREL
Al5A o BIS] el S V. L AHAULAL AMLEUA H2 41T €35 W2 (@Hles Al sRule
AMAA AL ST el B B4 AR HSARAIAL AHUL AHIELA el 2 & A o5 d
SRAPUA 5AR Yo sHARIA AllA § AlsAriall elRcF sl 2ud O, WRg -l HBu
A RAML 2Udl SIS o sRule ARUAA AL ST 2Ll A2l 241 BURid -l [CreaRAM 1M
scl HlSARAA U] AR A latale & d-l [Ad ugL sl o st 2l ol @l wLn
RS AL UHIGL ag oxlal HA g dpl B, HIRL 2L AL BER HISARAML oB19dlell
S0l & ABR &RL €8 AU (UMl oildd 8 4 HISARAL HI2 VUIRL Slejri-l cudRL UL 8 i
€35 HSeRAlA A HA d HI2 sRule AMUAHT sRulEAL ULR 3A Walel URL tRaMT A1d 8.
BUR ABR S| GRL HSAL 21 YA 25 A SERLHIR AHIA el AUESR UQL A1 8. d-ll
A UGL AR HA B,

[ARre Ase (Keywords) : osiclla Acel, 2ulls 2w, AHCEs AN, cAdARS AN,
ARS(As AMEL AHIA SRE HIZ A dad--l 24(EsR, sRue ARG, Saszifs HSuy, Bz {3y,
dot {l[5u, HSal AA(5<SWY, AU UASRC.



AU (Rde (Statement of Problems): wisRea-Al el sl U UR HSARAA @dld]
AHRARAL HI2 €35 AARAMIE sRUE ARUAA] u-L Sl M AR 2l R SRCAME Add 9.
i €35 HU[SUL ARURAMT sRULE AFUAA AL 5 SR & FH{ HSARAIA UL SIS UQL Y2y
SHARL d520 5165 UL UsRAL S AU 2t dl d AFUAHE sRULE 5A 2AS © i d SHARL AR 953
2Ll UQL eRaAMl 41d 8. i o3 Yo sHARLAL A sRUE AR D dA AU & AIsAui]l ¢lrcRS
sl 24 9.

uRa (Introduction) :

WiASIRecl-AL &l 14 S| HlSaRAl ds2) antdlu AR el sRUEL Al ©. asdlu ARl
2 SRIRUANT UR s dRA[ASdL 8 Ul HSAIRAIA UASIRed el Yu-dARd el cudA RHT dH-{
A wetledl vedl dadld dleienel sl us €. 2L S110 SPRLAHAL WA 23 AR 9.

AL AHUHL 1AL eRSIHAL A2 242 el SR 5A Uleli-dl yadt Aell oied) A1sA el
2l AUl =S B, o3l SIRQL (Alder el HSARA UHISL osldl HAL 8. H[SeRAL $d USSR 3U
HIBuL el wel pudldal dill 8. ddslAs HlBuy, Bz {lEul dot {l5ul €35 gl 206401
SRQUSLA HIA . Vil €5 FAGER] Al s WA UL AMH ANl SR 8. 651 2t URARA]
FUHE Rl Al AlsAHL UL Beell o [Avsl i araioie Rl2ll Uldid s1H YRl sal sl 8. {2l
5 WASR il €35 USSRIAL AL 5 & A Ulcllll cratlete Rl uQL AR Ad (Retld 8 9l Yo
UESIRA § ASSHAUR ML GRL Al AAMHRNAL oL 6i-tg US 6. ital ot AAHRN URdAHI
USSRAL AMH-AL 5cdl HSARAHI 2145 o HSal 2t (@AY vl ald 82 © ctslHl 14 isA
el MUl YU M A $AA 6. eyl [ASRUA HIAHT UASReAAL cUdARL AR oBSIcdl Hl2t
{1l {241 vjeal [AAR aydd]l A B, (RUARL, UMl (R0Y). “HIBAUMI 14 5l 1S RAI]
Ra- 2Adl”)

H(Sel AAMASQUAL 4e] HSARAL HI2 AMLCEEs AASHL Guaoddl, A%Alds w4 21els lld-
RuRQui ¢PER), UM SRE HIZ AMIA dd- ozdl a2l 8. AASASUAL w2 S8 SRIA sl &
Asall atHdlell 8, i HEARAA w)ddl sA4 dxd 2lls, ArilEs, AosHlds, Aeills 214
R AoifEld AlE-A Guaott sAAH 2Ud. o2l dH-AL HIZ AMUES AR 4 Yar-H[Sal
AH el e Uit A 8. HISAL AALGASUAL BERL A Ul A[EASIR, AvHIA ct2Ll U
uHlRLA- ol 2RI duRdly] 8, B2l d €R dal thsR Gi dldldRQUML YRl g SA AS,
ogel] dHd omo)cd $A AlsciRUol oiAidll s (S 4RAdE, SU Y. (043). “HSarRAl S [Ria,
a2, AR d2l A%-[ds R 2ian sl A7)

91oAcl UASIRe Sl (S WASReAH] HSAL WASRIAL 2ctloy U Ad vl el 8 dd yuu
SIRQL H[SAL UASIRIA sRIRUAAL Tl AAHBAL YRAAL AU HRCARL UASReaA suHULd] €Y ©.
(SEL-eLntAL WASReaAl gRAME g o AYRT & g el [S-€1 AHIAR ARURAAL Seells Hse
WASRIA Ry s § 243 HIBHl Sl SRISIA As(d sel ag HA 8. WiAsRIA Y 5 ol
Al YU E O ll, d-tl 242 2] O § Al CUAAURIHT 28] Sl HI2 WAL 52 WL V. (o)

Y 18 Al Aules HAlML UiSA 5] &, “(S€1 UASReAMT YL dHAL YU AL [Auui vl s 8.
“d 25 YN 8 cll dH-{l A B2 A oll o[ 2U0N HiAAM] AU & § A ol ATTALHS § A ol SSULL
AMINAHT UM, (do)



B HlBUL 2 Sesglls HUBUHE s 5A Y5l aRs WASR dlld xog ldll sl & § (&€
WASReclAL AHIRAR 3HHL "WRLS UoraRQll-{l 2As(d" 8, 2 eQU w(ESR dlsl ellarR 2ivt S Si-
$ 8 i1 UrdRQll SARIAA A2 AWML SR dH YU i) ol 52 & 2dl dl Adelld 1Sl
SHARIAA 251 2 B, agui aL[d 4ozt el uHIg], AR{l viiet SasiFs HlSaAL AH2AR
34 9, Ul BRAUL AUTUAL Slgl UR Al Yol w1 RAUEL sldl e9eli HSARAIA Rl Sl sl
(FUFA ugl 925 o1 8. (do)

€9 AR (&€ WUHARIA slet 6], sRIRUNAL ueraR(ld £ sl HI2 €38 AAMI Uldi-] AidRs
sRule AR(A B. ug kel 2is 240 (&€l ERs HlSel uAsSR s&] § sRue AR slal e
Al AAMHR vt B, U e "HISARAL [dRuuil HdleRlst i AFA120 dlss & o5 dx-{l YRatl
HIZ 6." (de)

(&€l B2 { Bl e, alissize HIBumi 6l ay HSdRAl 8, o el secls avlui WERls
Arcl-l HUAHR HiA B, UidA el 5A oddl &, "Adl AHRAR 3HHL HSARAIH g1t @l U
M HE ARASeAsEL 2 A" "L 4L AL ASRA 01Ul UG €% Yl did Yo A Scll A1
HEAAIR] Hoey 8." agui Ui s&] g 8§, Ul ostdl AAHEL saAMi 241d & d- AR die{Re el
daHi itag A2l w4 A Ad elll Hsald elll i 241d 8. UisA el sq 5, Hlsal
WASIRL Hl2l ¢l G adlH L [AAMLESA ASAIBS ScAL AL ASRA 2 A2RIH{A 241d B, (o)

A5 dRg SH Scll B2l WL adll @) 8, dl ollwy cugy aell W/ O sRiRUN R dH-l ARl
Al geldsR. APl “(AHAHELALE g 24 YU)” AL s wi-dll ARDS AR .21,
R00%-{| AU s A sUL d AL URQIMHIRA WL 4L LlIRQUA A 5A B § U9B URL S1UU0N
UR H(SARAl] AGL AR B, L AR UHIQL AL ¥¢ 281 HSARA s WR Hifuls,
ARIRS 2 HIARLS WHMEAL USR As Sl US 6 2 2L USR $2 8 dlrll o AssHAL AL
UHIGL AL ASAHT AL AUHS ML S1H 5cll HISARAL AMLCES 'cteAHl' 2 S1H DAl oxaldl s
ARARS ALl sRute o Altuadl =il 'wapr+l Yuu “Sal Uedris séq & & vii-all ol Ll
A1 AR Al UL H(SARAL ARRS ANQL AR B.” (RAAE. (R009). “SRIRAN UR AMNQL")

Al Ul HRAR oeREME Bl 24445 UsRAL BESR U 2dd 8. du-l uld dataio
AlEGHL, AL ct2ll SAAIUAAAT AHI SAL HIG 2-AS USRAL SIUEL URL Gl 8. URg L vl Ra
€38 40 ddell 2L 2l 5l Alsct § HA YMUAL UM % el AESR HAd V. URAR, Aldes(s
A, SR U0 UR BA 1AL ARl 2det Heeld, AL 2t l SAARU el e RAMI Adialal delR il
dld-l U ASd 52 BV § Ailds 3uall AASH dal A[ESIRL U dAdl sldl Odi dRedlds 3uell
A2l YL A&l d2dl [HEAAHT o -t [detidl 6 8. &R, URAR, ALy, ARAA-UARAAH]
dil 2R, SRe9RAL 2l Mla-ARAl Sdld s UESIRAL JUHL Y 2 UL JUHL Ay AV
AL B, (3Ul. (09R). “BlAl S| AUESIRAclL § AHUFS AR 2UU(s UHIA”)

L[es 2AMRL HSeRAA Y2uIAl ARUUHQNHE AHIA SREHIR AHIA ddtt-l ©5 HAdl SIS, U Ad
eRA Al ay HSARAl] 589 s § Y™ 2t 1AL WIR ElRQIMI Ul §§1R oslall HA B,
YAl ARUUHRIML AUl Sells S Sl o9l AIRS ANQL ARARA R SJAML 21d 8.
HSARAA Al5A) or3RULA slal-l SREL UL 8Rll HISARAL Adloy 2ll Bsladl w4 Yl Alel
Uldi sl suUl 52 O,

oAl AR mcllu Al Al agy 2wlcts , wsleA Bl g, Sle BABUHBA &R



AAHRAL {2l HSARAL ag o &, URd Ad GRL BRLAl HR § el HISARAL ol UM
Uldl 21 ald Sl vjod HASE & i well HSARAL 21t (ARl wRuaal 1Ll Al HlsarRil
UlliAl A1sA oxal-ll ollsell § aQll HlSaRAl 24 (ARl o81ER A ARl dH (AR UQL YU E &, i
Al AAHRAL ¢{1dL i 8.

g-2rey;

(&34 Guiswd o HISuUI-L 29 vl 2qeid eRid & i sld Bai dAs {5 ARl wlsRd 8,
A UASReAAL &l SR U WR HSHRAA AU 2 RE(A (A ypdi drd owguey s,
WASIRcclAL &lHE AU RAHL sRuULE ARA 1L 53 S V. e d§ q¢, A Al SBuL 3]
AU RAML dH Addt ISl SIS il (Girox3A sl sle, HA% dIRAL SRU=2ui AMLdy AL B
2 Ul sRulel A A2 a5 a¢ Hi 1S sdl. ol si8 HSAl GRL Wil sRULE sCUM 241d dl d 1Sl
AN URL sIAclE]l sl 21d 8. R 5AR-L AR wdLdl 3U 152 Hiell RS Al 1A
el SRIASIAL SAML 41 8. [SIAGUSAL QUL UHIQL Yy IHML esUAcl WiAsRe &A slE
SAPA HsaRAlA A2l B2 Hl5ul 2144 sds2llAs HBumi HlsarRAl oS ondlu AR Fesas
e AUl sl 8. Hl2l HPIAL SAHT ARARAMHL ol Al Al 2l WRg 215 Hial ¢l
SUMHT HSARAL osllA AAHRI Hiz sRAULE HIZ w1 2l 42{l. dH-AL TUeUl UHIEL de $1R8L
e o B § Al UM YISt HSeRAl SIS HaLoy HIRAHL § 2slse sl SA42U(dHi usal
1L A2l il 241 GuRidt [SAMUES A Rl § HSARAL RULE A A 241d dl dH U HA
o € Ayl dHRL 5&] § H "2 A5 AcHl ilal S oBlUL B M HSARAIAL $RULE ABL U HA B.

At &g (Objective of Research): il AW R B H[SAL WASRL SIE UQL USRAL AMQI-L
oL o dl d sRute AR[AHT sRUE 53 dl dHd AR wRYSs HA B, i 215 Ad AL sl
AU ddA-l €5 95 HSAl UASIRA AL HA dl d ASR 2{Hi sRULE 5A AS € 24 du- Ul UL UL
AR 2 GRL AMAHT 1d B, 24 A=ALeAAL Yo &g o5 HISARAL $RULE Sl 2RASU O d vl
YR Hoddl AL 1L dell 2L ARAEA &R U SAHT ALdd 9.

Aalle- ueelld (Research Methodology): iRilel MBS 24 A0l HIS AL gRL SeUH 241y B.
Ui DAL dot HUSAL d2tl YReisi-l GUULaL SAML Ll V. L AU s HSAL UASR 24 s
Yo WiASRAL §2¢Y GRL HUSA HaddiAl wuet s 4edl 8 2 AR @dldl HilEll
Hodaui {2 B2 w4 Sds2llAs HlSui 511 5l 50 HSaARA UHIHA LRI B Haddl wuIA
SAHL el 8.

(@QsangL 214 ARl (Analysis and Findings) :

(2) HU5uL AR A

84 ARl A AvuL 84 ARl A Avul
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