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Section A

Answer the following (any three)

1. Define Business Ethics. Explain competitive pressures on ethi
2. What is marketing research? Explain the types of marketi S
3. What is marketing mix? Explain the 4 P’s of it with exampl

4. What is SWOT analysis? What are the uses of SWO alysts,in Business?

5. What is social responsibility of Business? What are ors affecting the social

orientation?
Secti \

Answer the following (any four) (20)
1. Explain the marketing research pr@€ess ail.
2. “There are various strategies for ion gifmarket”- Explain.
3. Explain the major problems of(lndi sector.
4. Explain problems in internatie arketing communication.
5. How to establish target pr tain export feasibility?
6. Explain with examplegethics and marketing.
Section C
(10)
d as the ability to someone to something they

into many unrelated areas is an example of:

gement b) Good management ¢) Uncertainty reduction d) Sustainability
the most important bodies that regulate world trade are the World Bank, the
International Monetary Fund and:

a) NAFTA b) Unicef ¢) The World Trade Organization d) The European Union

4. Which of the following is not a barrier to trade?

a) Quotas b) Exchange rates c¢) Embargoes d) Exchange controls

5. A microchip producer might be advised to follow which of the following international
strategies?

a) A Global strategy b) A Transnational strategy c) A local strategy d) None of these
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B. Do as Directed (2x5)

1. India’ foreign trade policy

2. Personal selling

3. Steps of effective communication
4. Steps of new product development
5. Globalization V/s. Localisation
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