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Section A
Answer the following (Attempt any three) (30)

1.  Explain various functions of marketing in detail.
2. Explain various factors influencing consumer behaviour.
3. Explain product life cycle and its utilities.
4.  Explain various pricing methods.
5. Explain various factors affecting selection of distribution channel.
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Section B
Answer the following (Attempt any four) (20)
Define marketing. Explain elements of marketing mix.
Write a note on marketing audit.
Explain various stages of buying process.
Write a note on Porter’s five force model.
Explain importance of market segmentation.
Explain characteristics of service industry.

Section C
Part — A (Multiple Choice Questions) (10)
is not a recognized area of opportunity for developing synergy.
A Functional B Procedural
C Strategic D Managerial

is one of the four key elements which must be adhered to if synergy is to be
achieved.
A Efficiency B Competitive strategies
C Customer satisfaction D Effective leadership
The main goal of an organization’s marketing efforts is to develop satisfying and
useful  with customers.

A Profits B Relationships
C BothAandB D None of these
The Industrial Revolution of the eighteenth century was the beginning of the
A Production era B Salesera
C Productera D Marketing era
Companies need to be  in order to sell the products successfully. Companies
that focus on the product instead are sure to fail.
A Profit oriented B Product oriented

C Customer oriented D Self oriented
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Marketing is mostly right brained in .

A Traditional marketing B Modern marketing

C BothAandB D None of these
Demands on businesses also arise from their and from citizens in the
communities where they are located.

A Stock holders B Debenture holders

C Share holders D None of these

Marketing environment includes non-marketing departments within the firm as well
as markets, competitors and the

A Internal environment B Micro environment

C Macro environment D All of these
Research used to investigate the psychological reasons is called research.

A Managing B Management

C Marketing D Motivation

of the following may have adverse impact on productivity as an internal

factor.

A Competitors B Employees and Unions

C Customers D Share holders and Creditors

Part — B (Do as Directed) (10)

Lowering the prices of products by creating a competitive environment.
Once you have identified your target market, the next step is to create the product
mix. a. True b. False

Marketing not covers several aspects, such asadvertising, public relations, sales and
promotions.

The definition of marketing includes the factor of physical distribution along with
sale and purchase of goods and commodities.

Rapid poliferation of new measurable and targetable channels is in modern
marketing.

The environment includes political, social, technological and economic elements.
The social facet of the environment consists of the human relationships of the
organisation and strategies to individuals, to groups and to society in general.
Identifying where the organization is and the long and short-term goals, is the last
step towards planning.

There are three main approaches to the explanation of buyer behavior.

The study of behavior is vital in framing production policies, price policies and
decisions regarding sales promotion.



