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Q-1  Explain the meaning, nature, objectives and functions of Advertising. Also discuss the role of an 14
Advertising Agency.
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OR
Discuss the historical development, scope and classification of Advertising in detail.
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Q-2  Explain the Communication Process and various stages of the Advertising Process. 14
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OR
Discuss AIDA, DAGMAR, DRIP and Ehrenberg Advertising Models and explain their
relevance in modern advertising.
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Q-3  Explain Ethics and Legal Framework in Advertising. Discuss the role of ASCI and the 14
Advertising Code.
$13RAAHL aAlAscll (Ethics) Aol slofell 1O (Legal Framework) AHs1cl. ASCI o{l ¢|@ist
AUl @At Aol Al 5.
OR
Discuss the meaning, objectives, functions and role of Public Relations in modern organizations.
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Q-4 gsolltt cull. (Bl&URL Q) Write Short Notes. (Any Two) 14
1. Integrated Marketing Communication (IMC) — Advertising Approach
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2. Branding and Advertising Contribution
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3. Internal and External Public Relations
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4. Corporate Communication
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Select the correct option from the following questions. (Two marks each)
1.

Advertising & 5& Ysle] Communication &7?

Advertising is a type of communication.
(A) Personal (B) Non-Personal © Informal (D) Private



AIDA Model i "A" ol 18] 9] &?
What does "A" stand for in AIDA Model?
(A) Action  (B) Awareness © Attention (D) Approach

DAGMAR Model Ju2dcd 52Ul &2 A& ol 82
DAGMAR Model is mainly related to:
(A)  Media Planning (B)  Advertising Goals
(C)  Public Relations (D) Branding

ASCI o] Y3 ol 9] 8?
What is the full form of ASCI?
(A)  Advertising Standards Council of India
(B)  Advertising Society Council of India
(C)  Association of Standard Communication India
(D)  Advertising Service Council of India
PRSI of Y3 ollH g 87?
What is the full form of PRSI?
(A)  Public Relations Society of India (B)  Press Relations Society of India
(C)  Public Reporting Society of India (D)  Public Relations Service Institute
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Which of the following is considered the ‘father of Modern advertising?
(A)  David Ogilyy (B)  Albert Lasker
(C)  Philip Kotler (D)  lvyLee
Corporate Communication oll JuL &d 9] 8?
What is the main objective of Corporate Communication?
(A)  Internal and External Communication Management (B)  Printing
(C)  Distribution (D)  Sales Only
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