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Q-1 Explain the nature of commercial literature and discuss its major characteristics with 14

suitable examples.
OR
Discuss translation challenges and strategies in commercial literature, focusing on meaning,
tone and persuasion.
Q-2 Trace the evolution of commercial literature and explain how changes in media and 14
technology shaped advertising and marketing communication.
OR
Explain the key principles of marketing and advertising copywriting, especially techniques
for effective slogans, taglines, and headlines.
Q-3 Write a detailed note on commercial registers and explain their importance in translating 14
commercial texts effectively.
OR
Discuss the types of banking literature and explain the translation challenges involved in
banking communication.
Q-4 Short notes (Any two) 14
Technical terminology of commercial literature
Brand storytelling

Forms of commercial literature
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Basic banking terminology and its translation
Q-5 Choose the correct option for the questions given below and write the answer. 14
1. A key feature of commercial literature is:

(A) Complex poetic diction  (B)  Clarity and brevity

(C)  Ambiguity (D)  Personal confession
2. “Transcreation” primarily refers to:
(A) Literal translation (B)  Creative adaptation

(C)  Grammatical correction (D)  Cultural deletion

3. An effective advertising slogan should be:
(A) Lengthy and descriptive  (B)  Concise and memorable
(C)  Highly technical (D) Historically detailed



Commercial registers vary mainly according to:
(A)  Fontsize (B)  Situation and audience
(C) Paperquality (D) Printing medium
Poor banking translation may result in:
(A)  Stylistic weakness  (B)  Legal and financial confusion
(C) Longer documents (D) Redundant vocabulary
Technical terms in commercial texts require:

(A) Freesynonymuse (B) Accuracy and consistency
(C)  Poetic liberty (D)  Context avoidance

Brand storytelling mainly aims to:
(A)  Hide product identity  (B)  Build emational connection

(C)  Avoid persuasion (D)  Reduce audience impact
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