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Answer the following Questions.

Define Services. Explain each of its characteristics in detail.
OR
How is the technological revolution transforming the service sector?

Draw the Conceptual Model of Service Quality and write different ways to close the
Service Quality Gap.

OR
Describe the process of Product Positioning.

Explain the concept of Service Marketing Mix in detail.
OR
Write techniques to resolve the service quality gaps.

Give an overview of service sector in India.
OR
Explain about Service as a Process and Service as a System.

Write a short note: (Any two)

Physical Evidence
Role of Blue Printing
Relationship Marketing
CRM Strategies

Customer Retention
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